Editor  &  Publisher 

THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING  ^ 


ITU  seeks  public 
supperl  to  end 
contract  dispute 
(See  page  9) 


©1983  Gannett 


Libel  decision 
against  L.A.  News 
lilted  by  ludge 
(See  page  9) 


Denver  Post 
and  Dallas  News 
to  cancel  UPl 
(See  page  12) 


M  researchers 
site  decline  In 
V  effectiveness 
[Sot 


newspaper,  to  give  training  Danville’s  Black  Awareness 

opportunities  to  aspiring  &ack  is  one  example  of  Gannett 
journalists  and  to  give  the  com-  members’  commitment  to  help 
munity  better  communication  train  minority  professionals 
about  achievements  of  the  city’s  and  report  the  success  stories 
Black  citizens.  The  Commercial-  of  the  entire  community. 

News  contributed  staff  know-  From  Bridgewater  to  Bing- 
how,  typesetting  and  printing.  hamton,  Reno  to  Rochester, 
Black  Awareness  circulated  free  Sioux  Falls  to  St.  Thomas,  each 
with  the  help  of  neighborhood  Gannett  member  strives  to 
groups  and  churches,  and  many  respect  the  aspirations  and 
stories  produced  for  the  publi-  reflect  the  achievements  of  all 
cation  were  published  for  all  its  audience, 
the  community  to  read  in  The 
Commercial-News. 

Two  of  the  1982  participants  jn 

are  now  part-time  staff  mem-  Mf 

bers  at  The  Commercial-News,  ^ 

where  more  than  10  percent  VIApNeTT 

of  newsroom  workers  are  A  WORLD  OF  DIFFERENT  VOICES 

minorities.  WHERE  FREEDOM  SPEAKS 
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DANVILLE.  IL— The  success 
of  a  small  construction  business 
started  by  Rufus  Bell  in  1978 
with  $800  in  savings  would 
not  ordinarily  make  headlines. 
Nor  would  the  25th  wedding 
anniversary  of  the  Rev.  and 
Mrs.  Albert  Green  or  the 
Eighth  Annual  Young  Authors 
Conference. 

But  these  were  all  featured 
news  reports  in  the  weekly 
Black  Awareness,  a  special 
summer  publication  of  The 
Commercial-News,  a  Gannett 


The  State  calls  it  "The  Empire  a  reputation  for  objectivity  and 

State  Performing  Arts  Center”.  candor.  And,  for  doing  the  most 

The  people  call  it  "The  Egg”.  thorough  job  of  New  York  State 

And  we  call  it  as  we  see  it.  reporting  of  any  newspapers  in 

In  fact  in  all  kinds  of  matters  the  business, 

concerning  the  state  of  our  State  We  believe  The  Egg  should  be 
—  from  excellence  to  excesses—  given  every  break.  But  it  definitely 

Capital  Newspapers  have  earned  shouldn't  be  coddled. 

NOBODY  COVERS  NEW  YORK'S  CAPITAL  LIKE 

NEW  YORK’S  CAPITAL  NEW5WERS 

TIMES  UNION  Knickerbocker  News 
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GOD  CREATED  MAN  IN  HiS  OWN  IMAGE 
(JNBI  WHO  CREATBI  LmNEBUNDESBI?) 


An  irreverent  Question?  Not  from  the  femaie  point 
of  view  which  hoids  that  most  organized  reiigions  have 
mistreated,  misrepresented  or  missed  entireiy  woman's 
roie  in  reiigion.  ^ 
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Twenty-five  years  ago,  North  America’s 
first  regional  business  magazine  began 
publication. 

Fbrida  Trend  succeeded  almost 
immediately  because  it  met  the  need  of 
business,  community  and  political  leaders 
for  an  au^ritative  source  of  information 
about  the  events  and  trends  affecting 
Fbrida’s  fast  growing  business  community. 

In  early  1980,  the  Times  Publishing 
Company  purchased  Florida  Trend,  it  used 
experience  gained  from  publishing  the  St. 
Petersburg  Times  and  Evening  Independent 
and  Congressional  Quarterly  news  service 
to  make  a  good  magazine  better.  Additional 
staff  writers.  More  substantive  reporting. 
Clean,  modem  graphics.  Increa^  use  of 
color  and  charts. 

This  dedication  to  award-winning  editorial 
excellence  has  helped  establish  new 
records.  ABC  audited  paid  circulation  is  up 
50  percent,  and  over  130,000  executives 
read  Florida  Trend  each  month.  Advertising 
revenue  has  almost  doubled  in  three  years. 

Fbrida  Trend  is  proud  of  its  25th 
Anniversary.  It  represents  the  marriage  of 
Fbiida’s  Best  Newspaper  to  North  America’s 
oldest  regional  business  magazine.  And  it 
shows  that  newspapers  and  magazines  can 
benefit  each  other  when  both  are  dedicated 
to  the  highest  standards  of  journalism. 
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Major  meetings  In  bold  lace 


7-9 — New  Jersey  Press  Association  Advertising/Editorial  “Partners 
in  Progress"  Conference  and  Trade  Show,  Cherry  Hill 
Inn,  Cherry  Hill,  N.J. 

7->9— North  and  East  Texas  Press  Association,  Holiday  Inn, 
Denison. 

10-12 — Interstate  Circulation  Managers  Association’s 

conference,  Hyatt  Regency  Hotel,  Baltimore,  Md. 

10-13 — Newspaper  Research  Council,  Hotel  Don  Cesar,  St. 
Petersburg,  Fla. 

14- 16 — South  Texas  Press  Association  convention.  La  Posada  Hotel, 

Laredo. 

15- 17 — Mid-Atlantic  Circulation  Managers  Association,  Myrtle 

Beach  Hilton,  N.  Myrtle  Beach,  S.C. 

17 — National  Cartoonists  Society,  Reuben  Awards  Dinner,  Bev¬ 
erly  Hills  Hotel,  Los  Angeles. 

17-19 — Northern  States  Circulation  Managers,  Radisson  Plaza  Ho¬ 
tel,  St.  Paul,  Minn. 

20-22 — PNPA/Interstate  Ad  Managers  Association  Display 

Ad  Conference,  Hotel  Hershey,  Hershey,  Pa. 

24- 27 — Newspaper  Purchasing  Management  Association,  The  Ra¬ 

disson  Lincoln,  Dallas,  Tex. 

25- 27 — American  Newspaper  Publishers  Association,  Waldorf- 

Astoria  Hotel,  N.Y.,  N.Y. 


1-3— Ohio  Circulation  Managers  Association,  Quaker  Square  Hil¬ 
ton,  Akron,  Ohio. 

1-3 — New  York  State  Society  of  Newspaper  Editors,  Thayer 
Hotel,  West  Point. 

1-4 — NRMA  Sales  Promotion/Marketing  Conference,  Queen  Elizabeth 
Hotel,  Montreal,  Canada 

4-7 — Catholic  Press  Association  annual  convention,  Frank¬ 
lin  Pleiza  Hotel,  Philadelphia,  Pa. 

5— Overseas  Press  Club  Awards  Dinner  Waldorf-Astoria  Hotel, 
New  York  City. 

Seminars/Workshops/Clinics 


7-9 — Mississippi/Louisiana  Press  Associations  spring  workshop, 
Eola  Hotel,  Natchez. 

9-9— The  Society  of  Professional  Journalists,  Region  One, 

“Media  in  the  Age  of  Change,"  Sheraton-Boston. 

9-10— The  Society  of  Professional  Journalists,  Region  Two, 

“Survival  of  Journalism  in  the  80s,"  Cavalier  Ho¬ 

tel,  Virginia  Beach,  Va. 

9- 10— The  Society  of  Professional  Journalists,  Region  Ten, 

“Reporting  on  Energy  and  Nuclear  Disarmament,"  Sheraton- 
Spokane  Hotel. 

9— Oklahoma  Press  Association  Photo  Workshop,  Lincoln  Plaza, 
Oklahoma  City 

10 — Oklahoma  Press  Association,  News  Clinic,  Lincoln  Pla¬ 
za,  Oklahoma  City. 

10- 13— SNPA  Foundation,  Copy  editing  and  headline  writing.  North 

Texas  State  University,  Denton. 

10-15— Advertising  Sales  Management  Seminar  and  Circula¬ 

tion  Management  Development  Seminar  sponsored  by  the 
Gannett  Foundation,  Mariott  Inn-Thruway,  Rochester,  N.Y. 

10-20— American  Press  Institute,  Editorial  Page  Edi¬ 

tors  and  Writers,  Reston,  Va. 

23-24 — Society  of  Newspaper  Design-University  of  Missouri  News¬ 
paper  Design  Workshop,  Gannett  Hall,  Columbia,  Mo. 

20-5/1 — Northern  Short  Course  in  Photojournalism,  Buck  Hill 
Inn,  Buck  Hill  Falls,  Pa. 
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Goss:  Market-Driven  Technology 


JANUARY 

FEBRUARY 

MARCH 

At  the  Baltimore  Sun,  an 
integrated  Goss®  production 
system  goes  on  edition. 
Automated  system  designed 
to  maximize  productivity  and 
accountability. 

The  Goss  National  4-Color 

Ad  Test  helps  establish  an 
industry  data  bank. 

Demonstrates  quality  of 
newspaper  process  color 
reproduction. 

Computer  simulation 
analysis  of  mailroom 
operations  and  equipment 
needs  expanded. 

APRIL 

MAY 

JUNE 

The  Goss  Libra  web  offset 
press  is  introduced  to  the 
book  industry. 

The  Goss  SSC  Flying  Paster 
for  Community®  presses  is 
announced. 

The  Goss  Headliner®  Offset 
press  for  double-width 
newspaper  production 
is  introduced  worldwide. 

The  first  Metro  press  at 

Beijing,  P.R.C.,  is  dedicated.  . 

Eleven  Goss  press  users  win 
the  worldwide  Kodak  color 
contest.  Best  of  Show  goes 
to  Metro-Offset®  user.  New 
Straits  Times,  Kuala  Lumpur, 
Malaysia. 

JULY 

AUGUST 

SEPTEMBER 

Computer  aided  design  and 
manufacturing  technology  is 
applied  to  new  Goss 
products.  Helps  assure 
quality  in  engineering  and 
j  manufacturing. 

Use  of  robotic  manufacturing 
technology  for  press  rollers 
maximizes  quality  and 
lowers  costs. 

At  the  Chicago  Tribune,  the 
world’s  largest  double-width 
offset  production  system 
goes  on  edition  with  10 

9-unit  Metroliner®  presses. 

OCTOBER 

NOVEMBER 

DECEMBER 

Al  Ahram,  Cairo,  Egypt, 

U.A.R.,  enters  the  second 
phase  of  a  customized 
Metroliner  training  program. 

Will  soon  be  printed  on  new 
Goss  Metroliner  presses. 

130  attend  the  Goss 
Productivity/Quality 

Conference  in  Chicago. 
Attendants  visit  Chicago 
Tribune’s  new  Freedom 

Center  plant. 

New-style  Goss  Urbanite® 
being  installed  at  Yellow 
Advertiser  in  England. 

1982:  Products  and  systems  designed  to  anticipate  and  satisfy 
market  needs.  Installations  customized  by  the  Goss  consultive 
marketing  approach.  Industry-wide  conferences.  Cooperative 
efforts  to  improve  color  quality.  That’s  what  being  market-driven 
means  to  us. 


Rockwell  International 


Goss  Products 
Graphic  Systems  Division 
Rockwell  International 
3100  South  Central  Avenue 
Chicago,  Illinois  60650 
312/656-8600 
Telex  253478 


...where  science  gets  down  to  business 
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TECHNIQUES 

Training  Seminar  •  Miami,  Florida 
Nay  16-20, 1983 

Knowing  the  capabilities  and  the  limitations 
ot  your  production  plant  and  equipment  is  basic 
to  good  newspaper  management.  The  Miami 
Herald  Publishing  Company  offers  your 
managers  and  editors  the  opportunity  to 
experience  directly  the  process  of  moving  copy 
from  the  newsroom  and  advertising  from  layout, 
to  photo  composition,  engraving,  composing, 
plate  making,  press  room  and  to  the  mail  room 
for  distribution. 

The  Miami  Herald  is  committed  to  modern 
production  methods  and  proper  personnel 
policies.  Because  of  flexibility  of  operations,  we 
are  able  to  offer  hands-on  opportunity  for  non¬ 
mechanical  personnel  to  participate  in  each 
step  of  production.  It  will  give  your  people  new 
insight  into  the  challenges  of  producing  high 

auaiity  work  on  tight  deadlines  and  will  pay 
ividends  to  both  the  participants  and  tneir 
newspaper  for  many  years  to  come. 

COST :  $350,  payable  in  advance 
Fee  includes  all  meeting  materials;  breakfast, 
lunch  and  dinner  at  The  Miami  Herald  for  the 
duration  of  the  meetings.  Expenses  for  travel 
and  lodging  are  additional.  H^otel 
accommodations  available  within  walking 
distance.  Additional  information  sent  upon 
receipt  of  fee. 

Send  your  nominations  to: 

James  E.  Wells,  Director  of  Training 


INSTITUTE  OFTRAINIIIG 

One  Herald  Plaza  Miami,  Florida  33101 
Phone;  (305)  350-2903 


"THE  FOaOWINS  SCENES 
SHOWVlOlfHCE  ANPJUST 
MieHT  BE  biSTURBIMG  TO 
SOME  VIEWERS, TOLkS..." 


BUT  WE'RE  GONNA 
SHOW  'EM  ANYWAY- 


"RELAX,  RONNir  “ONCE  THEY  SET  THOSE  DREADFUL 
PHOTOGRAPHERS  OUT  OF  THE  ROSE  GARDEN  YOU’U. 
HAVE  NOTHING  TO  WORRY  ABOUT-  * 


'DO  YOU  GET  THE  FEELING  OUR  PEERLESS  LEADER 
HAS  SORT  OF  LOST  TOUCH  WITH  THINGS-?  " 
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Valuable  new  titles  to  add  to  your  library  from  the  collection 
of  books  about  newspapering — editing,  writing,  and  related 
subjects — available  by  mail  through  Editor  &  Publisher 


369— ACRONYMS,  INITIALISMS,  AND  ABBRE¬ 
VIATIONS  DICTIONARY  (Bth  Edition)  edited  by 
Ellen  R.  Crowley.  1 ,701  pages  in  two  volumes  Iden¬ 
tifying  some  254,000  acronyms  and  other  abbrevi¬ 
ated  terms  including  academic  degrees,  airport 
city  codes,  blood  factors,  chemical  elements, 
NYSE  symbols,  broadcasting  all  letters. 

$98  a  set 


370— REPORTING  AND  WRITING  THE  NEWS  by 

Warren  K.  Agee,  Phillip  H.  Ault  and  Edwin  Emery.  A 
realistic  approach  to  teaching  the  skills  required 
for  careers  in  news  media  acquired  by  the  three 
authors  from  combined  practical  journalistic  ex¬ 
perience  of  more  than  50  years  and  combined 
teaching  experience  or  more  than  65  years.  With 
illustrated  examples  of  the  best  in  reporting,  inter¬ 
viewing,  news  writing,  etc.  Indexed.  384  pages. 

$16.50 


371— THE  COPYRIGHT  BOOK,  A  Practical  Guide, 

by  William  S.  Strong.  A  guide  to  the  new  copyright 
law  effective  in  1978,  by  a  lawyer  who  specializes 
in  it.  Written  in  non-legalese  for  the  layman.  Also 
discusses  those  parts  of  the  old  law  that  continue 
to  effect  copyrightable  works  under  the  old  sta¬ 
tute.  Legal  references.  Indexed.  211  pages. 

$12.50 


372— ADVERTISING,  How  To  Write  The  Kind  That 
Works,  A  Basic  Guide  to  Creating  Advertising  for 
Print,  Direct  Mail,  Radio  and  TV,  by  David  L. 
Malickson  and  John  W.  Nason  (Revised  edition). 
Explaining  what  a  copywriter  is  all  about  (more 
time  in  researching  and  checking  than  in  writing) 
and  how  businesses  work  with  or  without  an  ad 
agency.  Indexed.  220  pages.  $17.95 


373— FREE  BUT  REGULATED:  Conflicting  Tradi¬ 
tions  In  Media  Law,  by  Daniel  L.  Renner  and  Wil¬ 
liam  L  Rivers.  A  group  of  24  essays  on  diverse 
aspects  of  media  law  with  commentary  by  the  au¬ 
thors.  Topics  range  from  shield  laws  to  different 
treatment  accorded  different  media,  problems  of 
access  as  well  as  distribution,  unprotected  ex¬ 
pressions  as  well  as  protected  expressions.  In¬ 
dexed.  283  pages.  $24.95 


374—  NEW  STRATEGIES  FOR  PUBLIC  AFFAIRS 
REPORTING,  Investigation,  Interpretation  &  Re¬ 
search  (second  edition)  by  George  S.  Rage, 
Everette  E.  Dennis,  Arnold  H.  Ismach  and  Stephen 
Hartgen.  New  emphasis  on  investigative  report¬ 
ing;  business,  economic  and  consumer  reporting; 
science  and  medical  reporting;  and  the  reporting 
of  urban  affairs.  With  emphasis  on  a  full  ground¬ 
ing  in  state  and  local  government  as  well  as  eco¬ 
nomics  and  law.  Indexed.  348  pages.  $21.95 

375—  JONATHON  DANIELS  AND  RACE  RELA¬ 
TIONS:  The  Evolution  of  a  Southern  Liberal,  by 

Charles  E.  Eagles.  A  unique  portrayal  of  a  white 
southern  liberal's  changing  racial  views  over  a 
30-year  period  as  seen  mainly  through  his  editorial 
opinions  expressed  in  the  Raleigh  News  and 
Observer.  Indexed.  254  pages.  $24.50 

376—  THE  MCGRAW-HILL  STYLE  MANUAL,  A 

Concise  Guide  for  Writers  and  Editors,  edited  by 
Marie  M.  Longyear.  Ranging  from  general  stan¬ 
dards  applicable  to  any  written  material  to  tech¬ 
nical  material  used  in  electronics,  computers,  etc., 
rules  covering  hyphenation,  punctuation,  etc., 
current  English  usage,  and  step-by-step  proce¬ 
dures  for  copy  editing,  proofreading.  Indexed.  333 
pages.  $24.95. 


377—  TECHNICAL  WRITER'S  HANDBOOK  by 

Harry  E.  Chandler.  Customs,  practices  and  stan¬ 
dards  for  technical  writing  and  editing  in  13  diffe¬ 
rent  formats  covering  technical  reports  and  ab¬ 
stracts,  books,  etc.,  standards  and  specifications, 
technical  news  releases,  etc.  A  collection  or 
anthology  of  style  rules  from  1 5  different  technical 
style  books.  Indexed.  418  pages.  $38.00 

378—  THE  FUTURE  OF  VIDEOTEXT:  Worldwide 

Prospects  for  Home/Office  Electronic  Informa¬ 
tion  Services  by  Efrem  Sigel.  Points  to  the  slow 
pace  of  consumer  videotext  developments  in  the 
U.S.,  Britain,  France,  Germany,  Japan  and  Canada 
and  concludes  that  "business,  not  consumer  ap¬ 
plications,  will  predominate"  for  both  economic 
and  technical  reasons.  Contains  a  discussion  of 
the  technology  as  well  as  a  summary  of  systems 
world-wide.  Indexed.  194  pages.  $34.95 

379—  CRISIS  AND  CONFLICT:  World  Reporting 

Between  Two  Wars  1920-1940,  by  Robert  W.  Des¬ 
mond.  A  view  of  the  news  gathering  processes  in 
that  period,  the  changing  perspectives  of  the 
press  and  the  significance  of  media  in  helping  to 
shape  public  awareness  of  events — interwoven 
with  the  history  of  the  period  from  Geneva  until 
World  War  II.  Indexed.  540  pages.  $30.00 

380—  CHASES  CALENDAR  OF  ANNUAL 

EVENTS.  A  chronological  and  cross-indexed  list 
of  special  days,  weeks  and  months  in  1983.  Over 
4,000  entries  from  every  state  and  country.  With  a 
timely  crack  at  government  waste:  700  of  8,719 
bills  and  resolutions  introduced  in  Congress  dur¬ 
ing  1981  called  for  recognition  of  special  days  or 
weeks.  180  pages.  Paperback.  $12.95 

381—  THE  SOLID  GOLD  COPY  EDITIOR,  by  Carl 
Riblet,  Jr.A  down-to-earth  lesson  on  writing  head¬ 
lines,  with  examples  of  the  good  and  the  bad,  and 
how  to  edit  a  news  story  also  with  multiple  exam¬ 
ples.  Lessons  based  on  actual  staff  copy.  608 

.pages.  $21.95 


Use  this  handy  coupon  for  your  E&P  Bookshelf 
order.  Allow  six  to  eight  weeks  for  delivery. 
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Why  can’t  we  agree? 

A  UPI  story  from  Seattle  said:  “In  a  major  defeat  for  the 
news  media,  the  Court  of  Appeals  of  the  State  of  Washington 
ruled  today  that  criminal  defendants  could  force  reporters  to 
reveal  confidential  sources  if  the  information  was  crucial  to 
the  case.” 

The  next  day,  another  UPI  story  from  Los  Angeles  said:  “A 
Superior  Court  judge  reversed  herself  today  and  lifted  a 
default  judgment  in  a  $60  million  libel  suit  against  a  news¬ 
paper  and  two  reporters  who  refused  to  identify  sources  in  an 
article  that  linked  a  former  Iranian  hostage  to  drug  traffick¬ 
ing.. ..(the  newspaper  and  the  reporters)  would  not  be  re¬ 
quired  to  identify  confidential  sources.” 

Granted  that  state  laws  differ,  sooner  or  later  there  has  to 
be  some  uniformity  of  opinion  on  this  question. 


Postal  Service  in  the  black 

A  United  States  Postal  Service  bulletin  for  March  reports: 
“Mail  volume  reached  an  all-time  high  in  fiscal  year  1982,  and 
the  Postal  Service  recorded  a  net  income  from  operations  of 
$802  million  for  the  year.  The  Postal  Service  has  now  been  in 
the  black  in  two  of  the  last  four  years.  In  1979,  USPS  earned  a 
surplus  of  $470.” 

That  is  welcome  news  for  all  publication  users  of  second 
and  third  class  mail  who  have  sweated  under  the  threat  of 
further  rate  increases  in  recent  years. 

Among  the  reasons  cited  are  an  overall  mail  volume  in¬ 
crease  of  3.6%  for  the  year;  a  productivity  increase  of  3.6% 
and  an  employment  decrease  of  .1%.  Since  1970  productivity 
rose  43.4%  and  employment  dropped  by  72,000  or  10%.  Credit 
should  be  given  for  a  tremendous  job  well  done  because, 
frankly,  most  users  of  the  mail  were  skeptical  that  it  could  be 
done.  There  is  room  for  improvement  on  delivery  perform¬ 
ance  but  maybe  that  is  not  so  impossible  either. 


TechnO‘doom  talk 

The  cable  and  tv  entrepreneur  who  is  seeking  financial  help 
from  newspaper  gi'oups  after  forecasting  the  demise  of  news¬ 
papers  reminds  us  of  an  observation  by  Sydney  Gruson,  vice 
chairman  of  the  New  York  Times,  before  a  recent  meeting  of 
the  Institute  of  Newspaper  Controllers  and  Finance  Officers: 
“When  you  hear  the  next  prophecy  about  the  fall  of  the  news¬ 
paper  business,  ask  yourself:  What  carries  30  million  bits  of 
storable  information,  weighs  less  than  three  pounds,  pro¬ 
vides  hard  copy,  handles  both  text  and  graphics,  allows  ran¬ 
dom  access,  is  available  24  hours  a  day,  is  completely  portable 
and  costs  less  than  30  cents  a  connect-hour  (because  it  is  paid 
for  mostly  by  someone  other  than  the  customer)?  It  is  not  the 
latest  piece  of  fancy  computer  hardware.  It  is.. .the  daily 
newspaper.” 
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Letters 


QUESTIONS  POLICY 

It’s  impossible  for  me  to  understand 
the  policy  of  some  newspapers  when  it 
comes  to  accepting  linage  from  national 
advertisers  and  simultaneously  running 
editorials  against  the  type  of  product 
being  promoted.  I  refer  particularly  to 
publications  inserting  cigarette  adver¬ 
tisements  and  at  the  same  time  pointing 
out  the  dangers  of  smoking,  healthwise. 
Isn’t  this  sort  of  thing  biting  the  hands 
that  partially  feed  the  newspapers? 

In  my  opinion  there  are  these  alterna¬ 
tives;  Either  don’t  run  the  editorials  or 
don’t  run  the  advertising.  It  should  be 
one  or  the  other. 

Broadcast  has  justification  for  run¬ 
ning  anti-cigarette  messages,  but  as  I 
see  it  newspapers  do  not.  Tv  and  radio 
are  not  permitted  to  run  cigarette  ads. 

S.  Austin  Brew 

(Brew,  now  retired,  was  a  former  execu¬ 
tive  at  BBDO,  heading  up  the  newspaper 
media  division.) 

WATCHDOG 

In  an  editorial  titled  ‘  ‘Threat  to  Cana¬ 
da”  (E&P,  February  19),  you  advised 
the  Minister  of  Culture  in  Ottawa  to 
abandon  the  establishment  of  a  Nation¬ 
al  Press  Council. 

If  you  had  examined  the  events 
which  culminated  in  the  Minister’s 
proposal,  the  watchdog  agency  would 
appear  less  a  threat  to  freedom  of  ex¬ 
pression. 

Shady  mergers  of  major  Canadian 
dailies  and  conflict  of  business  interests 
was  what  led  to  the  idea  of  a  National 
Press  Council. 

E«&P’s  editorial  made  it  sound  like 
the  National  Press  Council  is  designed 
to  hassle  investigative  journalists. 

My  understanding  is  that  its  purpose 
is  to  keep  more  newspapers  functioning 
and  to  be  sure  big  business  isn’t  serving 
its  own  interests  via  control  of  mass 
media. 

It’s  the  government’s  job  to  protect 
the  free  flow  of  information.  Big 
businesses  exist  only  for  profits. 

Russell  M.  Tarby 

(Tarby  is  a  reporter  for  Syracuse  (N.Y.) 
New  Times.) 

NIE  WEEK 

I  was  very  pleased  to  note  all  the 
positive  support  given  to  the  Newspaper 
in  Education  program,  and  your  re¬ 
cognition  of  Newspaper  in  Education 
Week,  in  the  February  19  issue. 

The  International  Reading  Associa¬ 
tion  is  truly  an  international  organiza¬ 
tion,  and  as  such,  has  Reading  Councils 
across  Canada.  Newspaper  in  Educa¬ 
tion  Week  took  place  in  Canada  as  well, 
with  Canadian  newspapers  and  local 
EDITOR  &  PUBLISHER  for  March  26,  1983 


Reading  Councils  working  to  promote 
the  newspaper  reading  habit. 

E.  Joan  Abeles 

(Abeles  is  manager  of  Educational  Ser¬ 
vices,  Canadian  Daily  Newspaper  Pub¬ 
lishers  Association.) 

LEARNED  NOTHING 

If  the  major  lesson  learned  by  the 
press  in  covering  the  Vietnam  war  is  as 
your  story  reported  {E&P,  February  19), 
it  is  apparent  that  the  press  learned  no¬ 
thing. 

As  a  trained  journalist  and  newspaper 
man  who  served  a  combat  tour  in 
Vietnam  as  an  Army  helicopter  pilot,  I 
have  had  the  opportunity  to  see  the 
reality  and  the  reporting.  Rarely  have 
the  two  matched  up. 

The  theme  of  the  press  relative  to  its 
performance  in  Vietnam  has  always 
been  the  same, ‘‘The  Government  lied 
to  us.”  That  theme  plays  throughout 
the  recent  symposium  on  Vietnam 
press  coverage  that  you  reported.  My 
point  is,  so  what?  The  fact  that  the  U.S. 
Government  led  the  press  down  the 
primrose  path  did  not  mean  the  press 
had  to  follow  for  more  than  five  years. 
However,  that’s  precisely  what  hap¬ 
pened. 

At  least  the  press  in  America  is  con¬ 
stant.  It  has  followed  miserable  cover¬ 


FOI  AWARD — The  World  Freedom  of 
Information  Award  was  presented  at  the 
annual  Thomas  Jefferson  banquet  last 
month  at  Texas  Tech  University  to  William 
G.  Harley,  senior  media  consultant  to  the 
U.S.  National  Commission  for  UNESCO, 
for  his  work  in  conveying  globally  the 
Jeffersonian  ideals  of  a  free  press. 


Corrections 


age  of  the  war  with  equally  miserable 
coverage  of  Vietnam  veterans,  most  of 
whom  have  led  quiet,  productive,  ex¬ 
emplary  lives. 

J.C.  Pennington 
(Pennington  is  assistant  publisher  for 
Pioneer  Press,  Inc.  papers,  Wilmette,  III.) 

Short  takes 


Under  what  circumspances  can  pa¬ 
rents  let  children  make  decisions  for 
themselves?  —  Long  Beach  (Calif.) 
Press-Telegram 

♦  ♦  ♦ 

By  the  same  token  there  are  very  few 
writers  who  can  shoot  good 
photographers  ...  —  Fredericksburg 
(Va.)  Free  Lance-Star 


Editor  &  Publisher  erroneously 
reported  in  its  February  19  edition  that 
the  Paterson  (N.J.)  News  ‘‘did  not  de¬ 
liver  until  Monday”  its  Saturday  paper 
due  to  the  weekend  snowstorm. 
According  to  John  Buzzetta,  publisher. 
News,  80%  of  the  Saturday  papers 
were  published  and  delivered  on  Satur¬ 
day.  He  said  approximately  15%  of  the 
remaining  Saturday  editions  were  deli¬ 
vered  on  Monday. 

In  the  March  12  issue,  a  report  about 
USA  Today's  Chicago  debut,  E&P  in¬ 
advertently  omitted  Flint  Ink  Corp. 
from  the  list  of  suppliers.  ‘‘We  were 
well  represented  that  night  and  our 
black  was  running  on  that  issue,” 
Ronald  J.  Miller,  vicepresident¬ 
marketing  for  Flint  Ink,  informed  E&P. 


Onjuly  12,  1982,  The Strassels- 
Mead  Report  recommended 
utility  stocks  as  an  investment. 
Since  then  utility  stocks  have 
increased  at  an  annualized 
rate  averaging  more  than  50  % . 


Strasscls 

rw  That’s  news! 

For  more  information  about  The  Strassels-Mead  Report  contact 
Special  Features/Syndication  Sales. 

Special  Features/Syndication  Sales 

200  Park  Avenue,  New  York,  N.Y.  10166.  212-972-1070. 
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issues. 


EIGHT*  REASONS  WHY  ^eritage^^tuws 
IS  AMERICA'S  FASTEST-GROWING  "Syndicate : 


I  •  Warren  Brookes'  "The  Economy  in  Mind" — Econom¬ 
ics  made  understandable  by  the  Boston  Herald-Amer- 
ican's  award-winning  analyst. 


2«  Consumers'  Research  Magazine's  "Of  Consuming  In¬ 
terest" — Factual,  unbiased  consumer  tips  on  buying, 
proper  use,  product  appraisal,  and  much  more  by  the 
Editors  of  the  country's  oldest  consumer  magazine. 


Milt  Copulos'  "Man  and  His  Universe" — 
Readers  like  the  inside  story  on  the  world 
around  them — science,  technology,  en¬ 
ergy,  the  environment — From  undersea 
drilling  to  space  exploration  this  column 
covers  it. 


4«  Tom  Curtis'  Editorial  Cartoons — The  clas¬ 
sic  style  of  the  Milwaukee  Sentinel's  edi¬ 
torial  cartoonist  is  as  blunt  as  it  is  timely. 


VUM 


Tom  Gibb's  Editorial  Cartoons — Using 
the  more-comic  style  of  the  cartoon¬ 
ing  trade,  the  Altoona  (Pa.)  Mirror's 
political  artist  makes  you  chuckle  even 
as  he  makes  you  think  about  the  day's 


Anthony  Lejeune  s  "From  Abroad" — 
A  look  at  ourselves  as  others  see  us. 
From  London,  Lejeune  gives  readers 
an  interesting  view  of  America. 


'ucADEO  For  m 


William  Murchison's  "Main  Street  U.S.A." — The  Dallas  Morn¬ 
ing  News  Associate  Editor  has  a  way  of  striking  deep  into  the 
heart  of  the  matter  with  a  homespun  style — sometimes  hu¬ 
morous,  sometimes  serious,  always  interesting. 


Walter  E.  Williams'  "A  Minority  View" — George  Mason  Uni¬ 
versity  Professor-turned-successful  columnist  Williams  is  an 
independent-minded  social  critic  who  comes  right  to  the  point. 
There  are  no  sacred  cows  in  Williams'  political  pasture. 


*And  More — with  any  order  you  receive  our  free  "Other  Voices"  col¬ 
umns.  A  wide-ranging  assortment  of  occasional  columns  by  various 
writers  covering  the  entire  spectrum  of  today's  issues  and  everyday  life. 
Exclusive  to  Heritage  Features  subscribers. 


For  more  information  on  how  you  can  subscribe  to  Heritage  Features  Syndicate's  columns  and  cartoons, 
just  write  (or  phone): 

Andrew  Seamans,  Managing  Editor 

heritage  ^^Featuws^yndicate 

513  C  Street,  N.E.  •  Washington,  D.C.  20002  •  (202)  543-0440 
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ITU  enlists  public  support 
to  end  Kansas  City  dispute 


International  Typographical  Union 
members  at  the  Kansas  City  (Mo.) 
Star/Times  have  been  working  without 
a  contract  for  nearly  three  years,  and 
despite  more  than  100  bargaining  ses¬ 
sions  between  the  ITU  local  and  man¬ 
agement,  a  settlement  is  not  even  close. 

In  order  to  promote  their  cause,  the 
ITU  has  organized  a  “Kansas  City  Fair 
Contract  Committee,”  made  up  of 
national  and  local  union,  business  and 
political  figures.  Representatives  of  the 
committee  say  its  goal  is  to  “push  for 
fair  resolution”  of  the  contract  dispute. 

Among  the  Fair  Contract  Committee 
members  are:  (locally)  the  mayor  of 
Kansas  City,  Kansas;  a  councilman 
from  Kansas  City,  Missouri;  a  Jesuit 
priest;  and  assorted  labor  union  offi¬ 
cials. 

National  members  of  the  Fair  Con¬ 
tract  Committee  include  Georgia  State 
Senator  Julian  Bond;  actor  Edward 
Asner  of  the  ‘  ‘  Lou  Grant”  tv  show  fam- 
e;  AFL-CIO  president  Lane  Kirkland; 
Charles  Perlik,  president  of  The  News¬ 
paper  Guild;  Bert  Powers,  president  of 
the  ITU’s  largest  local-New  York  No. 
6;  George  McDonald,  president.  Allied 
Printing  Trades  Council  of  CJreater 
New  York;  and  an  assortment  of  other 
national  union  executives. 

The  ITU  contends  that  in  1974  it 


agreed  to  certain  work-rule  conces¬ 
sions  with  management  in  exchange  for 
lifetime  job  security.  The  agreement 
was  reached  to  enable  the  newspaper  to 
take  advantage  of  new  technology.  The 
union  states  that  Capital  Cities  Com¬ 
munications,  Inc.,  which  acquired  the 
Star  in  1977,  is  now  refusing  to  honor 
the  lifetime  job  guarantee  negotiated  by 
previous  management.  The  union  con¬ 
tends  the  guarantees  were  binding  no 
matter  who  took  over  the  newspaper. 

Another  stumbling  block,  according 
to  the  ITU,  is  management’s  refusal  to 
continue  to  participate  in  the  ITU’s 
Negotiated  Pension  Plan  (NPP). 

Kansas  City  Star  president  and  pub¬ 
lisher  James  H.  Hale  contends  that  the 
job  guarantees  were  not  “lifetime,”  but 
were  only  for  the  duration  of  the  con¬ 
tract,  which  expired  in  1979.  He  said 
the  company  is  willing  to  grant  job 
guarantees  to  ITU  members  for  the 
duration  of  a  proposed  three-year  con¬ 
tract  only.  The  union,  he  said,  wants  it 
so  a  man  can  work  “until  he’s  90.” 

Hale  also  said  he  is  opposed  to  parti¬ 
cipating  in  the  ITU’s  pension  plan  be¬ 
cause  it  covers  several  ITU  locals 
around  the  country  and  should  the  plan 
run  out  of  funding,  the  plan  would  be 
able  to  tap  the  Star’s  assets  up  to  100% 
(Continued  on  page  12) 
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Every  Saturday  since  1884 

Libel  decision 
against  LA  News 
Iffied  by  judge 

A  Los  Angeles  judge  (March  22)  va¬ 
cated  her  default  order  against  the  Los 
Angeles  Daily  News  and  two  reporters 
who  are  being  sued  for  $60  million  by 
former  Iranian  hostage  Jerry  Plotkin. 

But  Judge  Sara  K.  Radin,  who  had 
issued  the  default  order  last  December 
17,  refused  reporter  Arnie  Friedman’s 
request  for  a  court  order  requiring  Plot- 
kin’s  consent  to  disclosure  of  govern¬ 
ment  documents  concerning  Plotkin. 

Her  new  ruling  allows  the  suit  against 
the  newspaper,  Friedman  and  reporter 
Adam  Dawson  to  proceed  to  trial  on  its 
merits. 

At  issue  is  a  story  by  Friedman  and 
Dawson  alleging  that  Plotkin  was  to  be 
questioned  by  drug  enforcement  offi¬ 
cials  following  his  release  in  Iran.  The 
default  order  was  issued  after  they  re¬ 
fused  to  reveal  their  sources  in  deposi¬ 
tions. 

In  the  motions  for  dismissal  of  the 
default  order  in  February,  the  news¬ 
paper  contended  that  it  had  done  all  it 
could  to  comply  with  a  court  order  for 
disclosure  by  demanding  that  the  two 
reporters  reveal  their  sources.  The  Dai¬ 
ly  News,  owned  by  the  Tribune  Co., 
Chicago,  ordered  the  reporters  to  iden¬ 
tify  their  sources  after  the  default  judg- 

(Continued  on  page  13) 


Newsday  Little  Merchant  slain 


Christopher  Gruhn,  a  14-year-old 
Little  Merchant,  was  stabbed  to  death 
while  delivering  Newsday  on  Sunday 
morning  (March  20)  in  the  Long  Island 
town  of  Rockville  Centre. 

Newsday  is  offering  a  $50,000  re¬ 
ward  leading  to  the  arrest  and  convic¬ 
tion  of  the  person  or  persons  responsi¬ 
ble  for  the  boy’s  death.  The  reward  will 
be  given  after  consultation  with  law  en¬ 
forcement  authorities,  the  paper  said. 

The  boy  was  last  seen  alive  about 
7:30  a.m.  and  his  body  was  found  in  an 
alley  at  11:20  a.m.  Police  said  the  boy 
may  have  been  sexually  molested  and 
stabbed  numerous  times.  He  still  had 
10  of  his  54  copies  of  Newsday  in  his 
carrier  bag. 

Despite  having  18  to  20  detectives  on 
the  case,  police  said  they  had  no  sub¬ 
stantial  leads.  Detectives  warned  pa¬ 
rents  of  the  carriers  to  accompany  them 


on  their  newspaper  routes  until  the  kil¬ 
ler  or  killers  are  apprehended. 

Newsday  publisher  David  Laventhol 
said:  “Christopher  Gruhn  was  part  of 
the  Newsday  family  of  10,000  carrier 
boys  and  girls.  We  are  deeply  saddened 
by  this  tragedy — the  first  of  its  kind  in 
Newsday’s  43-year  history — and  hope 
that  the  reward  will  help  authorities 
apprehend  the  person  or  persons  re¬ 
sponsible.” 

Laventhol  said  Newsday  was  not 
having  problems  with  any  of  its  other 
carriers  about  delivering  the  paper  on 
Sunday  mornings.  He  said  in  the  Rock¬ 
ville  Center  area  some  carriers  were 
being  accompanied  by  their  parents. 

Robert  Johnson,  president  of  News- 
day,  said  Gruhn  was  not  covered  by 
any  insurance  policy  by  the  newspaper. 
He  said  the  Gruhn  family  is  entitled  to 
(Continued  on  page  12) 


Boy,  14,  Is  Slain 
Delivering  Papers 

Found  Stabbed  to  Death  in  Alleyicai/ 


Europeans 
Suspt*nd 

The  Hisloo  of  a  Crackdown  I  i  Money  Talks 


9 


New  England  publishers 
seek  to  promote  growth 


By  Andrew  Radolf 

Better  promotion,  the  future  profita¬ 
bility  of  dailies,  and  converting  from 
p.m.  to  a.m.  publication  were  major 
topics  at  the  New  England  Newspaper 
Association’s  winter  meeting  (March 
17-18)  in  Cambridge,  Mass. 

Frank  Leeming,  publisher  of  Kings¬ 
port  (Tenn.)  Times-News,  told  NENA 
how  his  newspaper  used  its  promotion 
techniques  to  help  increase  circulation 
from  41,000  to  46,000  daily  in  less  than 
five  years. 

Leeming  said  the  Times-News  took 
seriously  the  conclusions  reached  in 
Changing  Needs  of  Changing  Readers, 
a  study  by  Yankelovich,  Skelly  & 
White  which  was  commissioned  by  the 
American  Society  of  Newspaper  Edi¬ 
tors. 

He  commented  that  the  study  found 
there  was  “a  serious  gap  between  read¬ 
ers  and  editors.  Some  large  newspapers 
can  allow  that  gap  to  continue  but  we  in 
the  room  cannot.  Local  news  is  by  far 
the  biggest  thing  readers  want.” 

Leeming  said  a  “first  class  editorial 
product”  was  essential  to  successfully 
promoting  newspaper  sales.  “Circula¬ 
tion  strength  involves  improving  the 
total  newspaper,”  he  said.  “Promote 
your  strengths.  Don't  use  circulation 
promotion  to  mask  your  weaknesses.” 

To  serve  both  its  white  collar  and 
blue  collar  readers,  the  Times-News 
became  an  all-day,  regional  newspaper 
with  four  editions,  Leeming  said.  The 
first  two  editions  just  have  “Times- 
News”  on  the  nameplate  because  they 
circulate  in  “competitive  areas,”  he 
said.  “We  felt  the  name  ‘Kingsport’ 
would  turn  readers  away.” 

The  Times-News  took  several  steps 
to  “humanize  the  paper,”  Leeming 
said,  including  the  addition  of  three 
women  columnists  who  are  paid  $25 
per  week  for  their  freelance  contribu¬ 
tions. 

The  Times-News  also  relies  on  part- 
timers  in  eight  counties  to  help  put 
together  its  FYI  page  which  lists  every¬ 
thing  from  community  events  to  real 
estate  transactions  and  crime  reports. 
“Print  everything  or  don’t  print  it  at 
all,”  Leeming  advised. 

The  Times-News  also  holds  an 
annual  banquet  to  give  awards  for  the 
best  letters  to  the  editor.  Leeming  said 
the  event  “improved  the  quality  of  let¬ 
ters”  to  the  paper  and  was  a  good 
promotional  vehicle. 

Another  successful  contest  called 
“Beat  Bliss”  invites  readers  to  try  to 
pick  more  football  game  winners  than 
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the  Times-News  sports  columnist,  Ron 
Bliss.  “He’s  lousy  at  picking  winners, 
and  a  lot  of  people  beat  him,”  Leeming 
said.  He  noted  that  in  the  first  year, 
entries  grew  from  3,600  at  the  begin¬ 
ning  of  the  football  season  to  12,000  at 
the  end ,  for  a  total  of  over  67 ,000 .  In  the 
second  year.  Beat  Bliss  drew  100,000 
entries  in  all,  he  said.  Weekly  winners 
receive  $100  for  first  place,  $50  for 
second ,  $25  for  third ,  and  $  1 0  for  fourth 
through  10th  place.  The  paper  runs  first 
place  winners’  photos  and  Bliss  does  a 
feature  story  about  them  on  Wednes¬ 
days.  All  the  winners  names  also  go 
into  a  drawing  at  the  end  of  the  season, 
and  the  drawing  winner  gets  a  free  trip 
for  two  to  the  Sugar  Bowl. 

Leeming  believes  skylines  “do  sell 
newspapers,”  but  said  they  have  to  be 
“positive.  Negative  skylines  actually 
reduce  sales.” 

He  advised  skylines  be  in  color  and 
fit  the  seasons:  cool  blue  in  summer, 
warm  red  in  winter,  green  in  spring,  and 
gold  in  the  fall. 

The  Times-News  also  makes  “heavy 
use  of  editorial  color,”  Leeming  said 
and  has  a  policy  prohibiting  the  use  of 
black  and  white  art  on  a  page  with  pro¬ 
cess  color. 

“The  most  popular  color  pictures 
simply  reflect  daily  life  in  our  area,”  he 
said. 

Leeming  called  editorial  color  the 
“greatest  tool”  for  selling  advertising 
color  and  said  color  ad  premiums  have 
increased  381%  since  1978.  He  added 
that  running  house  ads  in  color  also 
helped  sell  advertising  color. 

Honor  boxes  should  be  white,  “the 
best  color  for  sales,”  Leeming  said, 
and  use  bright  graphics. 

Leeming  also  said  newspapers 
should  try  to  sell  copies  at  fast  food  and 
supermarket  check-out  stands.  When 
stores  “won’t  cooperate,”  he  advised 
placing  honor  boxes  outside. 

Newspaper  In  Education  programs 
deserve  a  “full  time  coordinator,” 
Leeming  said.  He  noted  the  Times- 
News’  NIE  program  has  grown  to  300 
copies  per  day  from  40  and  should 
reach  5()0  copies  per  day  by  the  end  of 
the  school  year. 

Leeming’s  other  suggestions  in¬ 
cluded  having  a  full-detail  weather 
page,  having  only  one  jumped  story  on 
the  front  page,  using  larger  typefaces  to 
make  the  paper  easier  to  read,  and  sell¬ 
ing  subscriptions  to  doctors,  dentists, 
and  “all  the  places  where  people  sit  and 
wait.” 

Leeming  said  publishers  should  keep 
a  separate  journal  for  every  expense 


during  a  promotional  campaign  and 
have  circulation  directors  report  back 
to  them  about  how  many  new  subscri¬ 
bers  or  new  single  copy  sales  were 
generated. 

He  said  promotional  expenses 
should  be  in  the  $5  to  $  1 0  range  per  new 
subscription  order  to  be  cost  effective. 

Leeming  said  the  Times-News  also 
spent  $2  million  and  two  years  planning 
its  weekly  TMC  product.  Neighbors, 
which  goes  only  to  non-subscribers  and 
is  95%  mailed. 

He  called  Neighbors  an  “anti¬ 
marriage  mail”  vehicle  which  gave  the 
Times-News  insert  advertisers  “an 
amazing  number  of  options.” 

Newspapers  will  continue  to  have 
“long  term  profitability”  as  long  as 
they  maintain  their  editorial  quality, 
stated  John  Morton,  newspaper  analyst 
with  Lynch,  Jones  &  Ryan  in  Washing¬ 
ton,  D.C.  “The  cutting  of  editorial 
spending  we  think  represents  the  real 
threat  to  the  overall  financial  health  of 
the  newspaper  business.” 

Morton  believes  that  although  the 
importance  of  local  news  coverage  will 
continue,  the  demand  for  national  and 
international  news  coverage  “is  going 
to  grow.” 

He  said:  “No  other  entity  is  as  well 
equipped  as  a  newspaper  to  supply  loc¬ 
al,  national  and  international  news  as 
well  as  local  advertising.  No  other 
medium  now  matches  newspapers  in 
convenience  of  use  and  low  cost.  This 
assures  the  continued  survival  of  news¬ 
papers.” 

Morton  said  that  the  development  of 
two-way  electronic  media  may  siphon 
off  some  advertising  revenues,  particu¬ 
larly  in  classified,  but  stated  “news¬ 
papers  can  supply  information  to  an 
electronic  system  and  get  some  of  those 
revenues  back.  Newspaper  operations 
overall  will  be  as  profitable  as  before.” 

The  sale  prices  for  newspapers  are 
“as  high  now  as  they’re  ever  likely  to 
get,”  and  there  was  some  “downside 
risk  that  the  multiples  might  decline,” 
Morton  said.  “A  small  newspaper  in  a 
monopoly  market  recently  sold  for  less 
than  one  times  revenues.” 

He  said  it  was  “unlikely”  newspapers 
would  see  any  relief  from  estate 
taxes,  adding  “the  IRS  is  all  too  con¬ 
vinced  newspapers  are  very  profitable 
and  worth  a  lot  of  money.” 

Morton  said  the  “controversy”  over 
joint  operating  agencies  “is  probably 
going  to  fade  away,”  but  said  “I  don’t 
see  a  rush  to  start  new  agencies.  It’s 
hard  to  convince  a  money-making  paper 
to  spend  a  lot  of  money  to  keep  his 
money-losing  competitor  in  business.” 

He  noted  that  the  jury  was  unable  to 
reach  a  verdict  in  the  antitrust  suit 
against  the  JOA  for  the  Honolulu  Star- 
Bulletin  and  Honolulu  Advertiser  and 


(Continued  on  page  II) 

EDITOR  &  PUBLISHER  for  March  26.  1983 


(Continued  from  page  10) 

that  the  judge  entered  a  verdict  direct¬ 
ing  acquittal. 

The  judge  in  Honolulu  also  stated 
that  the  four  year  statute  of  limitations 
for  antitrust  suits  also  applies  to  the 
Newspaper  Preservation  Act  of  1970, 
Morton  said.  “If  the  judge’s  standard 
holds,’’  he  continued,  the  suit  against 
the  JOA  in  El  Paso,  Texas  “should 
fall.’’ 

Morton  said  “a  careful  reading  of  the 
brief’  convinced  him  the  joint  operat¬ 
ing  agency  for  the  Seattle  newspapers 
will  be  approved  by  the  U.S.  Appellate 
Court  for  the  Ninth  District  in  San 
Francisco. 

Morton  asserted  that  the  “court  bat¬ 
tles  over  TMCs’’  is  a  “far  more  pro¬ 
found  issue  than  JOAs’’  for  newspa¬ 
pers.  “The  legal  precedents  could  affect 
every  newspaper  in  the  country,’’  he 
said. 

Morton  advised  newspapers  starting 
TMC  products  to  “keep  careful  re¬ 
cords  to  prove  what  you’re  doing  does 
have  some  incremental  profits  and 
don’t  write  any  embarrassing  memos.” 

In  the  session  on  converting  after¬ 
noon  papers  to  morning  publication, 
several  publishers  who  made  the 
switch  said  newspapers  making  the 
move  must  accept  the  fact  that  their 
expenses  would  increase  and  that  they 
would  have  to  improve  their  editorial 
products  to  make  the  changeover  suc¬ 
cessful. 

Paul  J.  Major,  vicepresident  and 
general  manager  of  Berkshire  Eagle  in 
Pittsfield,  Mass.,  said  daily  circulation, 
now  over  33,000,  increased  2,500  since 
converting  to  a.m.  on  May  1,  1979  and 
continued  to  show  “slow,  steady 
growth.”  He  said  the  increase  in  ex¬ 
penses  resulted  partly  from  having  to 
hire  additional  staff  for  both  the  edito¬ 
rial  and  circulation  departments. 

Kelton  B.  Miller,  publisher  of  Brat- 
tleboro  (Vt.)  Reformer  with  8,750  daily 
circulation,  said  everybody  affected  by 
his  paper’s  conversion  in  May,  1982, 
was  given  a  raise. 

Miller  said  “carrier  turnover  didn’t 
happen  to  us,”  but  added  that  the  car¬ 
riers  sometimes  “didn’t  peddle  their 
papers”  on  time,  often  waiting  until 
school  was  over. 

Danbury  (Conn.)  News-Times,  an 
Ottaway  Newspaper  selling  40,000 
copies  daily,  will  convert  to  a.m.  pub¬ 
lication  on  April  25. 

Forrest  Palmer,  publisher,  said  one 
reason  for  the  switch  is  that  although 
circulation  has  grown  in  the  last  de¬ 
cade,  household  penetration  is  “lower 
today  than  10  years  ago.” 

Palmer  cited  “very  aggressive” 
promotion  by  the  New  York  Times  and 
the  entry  of  USA  Today  in  April  in  his 
market  as  two  other  reasons  for  the 
changeover. 
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He  said  the  paper  did  extensive  re¬ 
search  which  showed  that  readers 
wanted  “more  timely  local  and  busi¬ 
ness  and  sports  news.”  The  research 
also  found  many  readers  said  they 
would  buy  the  paper  at  any  time  of  the 
day. 

Palmer  said  the  News-Times  in  mak¬ 
ing  the  conversion  to  a.m.  plans  to  run 
more  color  and  graphics  as  well  as  in¬ 
crease  its  news  content. 

He  said  the  paper  has  had  “no  diffi¬ 
culty  replacing  carriers”  for  the  a.m. 
paper. 

“You  don’t  save  money  with  a  morn¬ 
ing  newspaper,”  he  said.  “We  know 
we  will  have  a  better  newspaper.  That 
will  also  help  our  advertisers.” 

Walker  Lundy,  executive  editor  of 
Knight-Ridder’s  Tallahassee  (Fla.) 
Democrat,  advised  papers  contemplat¬ 
ing  switching  to  mornings  “to  do  it  now 
on  your  own  terms.” 

He  said  the  “per  ulcer  rate”  was 
higher  at  an  afternoon  paper  and  stated 
the  morning  cycle  gave  the  newsroom 
“more  time  to  write  and  make  it 
better.” 

He  said  the  Democrat  “lost  three 
subscribers  out  of  50,000”  when  it  con¬ 
verted  five  years  ago.  “Our  circulation 
director  wouldn’t  let  people  cancel.  He 
sent  the  paper  for  free  for  a  couple  of 
months  to  those  who  tried  to  quit.” 

Lundy  said  circulation  rose  4%  to  5% 
the  first  three  years  after  conversion, 
“then  Ronald  Reagan  got  elected  and  it 
went  all  to  hell.” 

Lundy  said  the  Democrat’s  budget 
increased  by  $200,000  when  the  con¬ 
version  occurred ,  including  $  1 5 ,000  for 
promotion. 

He  said  part  of  the  increased  costs 
were  necessitated  by  the  need  to  staff 
two  full  shifts  on  Sundays  and  Mon¬ 
days. 

Deane  C.  Avery,  co-publisher  of 
New  London  (Conn.)  Day  with  37,000 
daily  circulation,  said  newspapers 
“should  consider  your  own  situation” 
before  making  the  switch  to  mornings. 

“We  tended  to  be  stampeded  by  the 
fates  of  some  afternoon  papers,”  he 
stated. 

Avery  said  the  Day  decided  to  re¬ 
main  an  afternoon  paper  because  it 
already  got  its  readers  “all  jibbered 
up”  with  the  addition  of  a  Sunday  edi¬ 
tion  a  year-and-a-half  ago,  now  selling 
around  34,000  copies,  and  more  recent¬ 
ly  the  dividing  of  the  Day  into  two 
zones. 

Avery  said  he  believed  the  improve¬ 
ments  in  the  television  networks’ 
morning  news  programs  meant  a.m. 
newspapers  would  not  be  able  to 
escape  the  competition  from  television. 

The  NENA  publishers  also  learned 
that  proper  managing  of  high  level 
radioactive  wastes  from  nuclear  power 
plants  will  require  developing  ways  to 
store  the  material  underground  for 


possibly  as  long  as  10,000  years. 

A  panel  of  scientists  explaining  the 
technical  issues  involved  told  the  pub¬ 
lishers  that  journalists  needed  to  “find 
where  the  scientific  center  of  gravity,” 
or  consensus,  lies  on  specific  issues 
such  as  nuclear  waste  management. 

“You  can’t  do  it  overnight.  You  have 
to  develop  several  points  of  access  to 
the  scientific  community,”  said  Dr. 
Richard  K.  Lester,  associate  professor 
of  nuclear  energy  at  Massachusetts  In¬ 
stitute  of  Technology. 

During  NENA’s  business  meeting. 
Carter  White,  publisher  of  Meriden 
(Conn.)  Record-Journal,  said  a  bill  to 
apply  Connecticut’s  7.5%  sales  tax  to 
newspaper  advertising  revenues  was 
“expected”  to  pass.  Another  bill  in 
Connecticut  seeks  to  collect  sales  tax 
for  newspaper  subscriptions  and  news¬ 
stand  sales,  he  said. 

White  said  there  was  a  50/50  chance 
Massachusetts  would  pass  a  similar  bill 
seeking  to  tax  ad  revenues  and  that  a 
bill  to  tax  ad  sales  was  recently  intro¬ 
duced  in  Rhode  Island. 

White  said  Massachusetts  was  also 
considering  legislation  which  would  lift 
the  manufacturer’s  exemption  from  tax 
on  sales  of  machinery  and  parts  and 
impose  sales  tax  on  computer  software. 


Six  papers  win 
NENA  awards 

Six  New  England  newspapers,  out  of 
80  entries,  won  Newspaper-of-the- 
Year  honors  in  a  contest  sponsored  by 
the  New  England  Newspaper  Associa¬ 
tion. 

The  awards  are  for  overall  excell¬ 
ence. 

Four  newspapers  were  recognized 
for  excellence  of  their  daily  editions. 
They  were: 

Newburyport  (Mass.) Daily  News  for 
dailies  under  12,000  circulation; 

Concord  (N.H.)  Monitor  for  dailies 
in  the  12,000  to  30,000  category; 

Worcester  (Mass.)  Telegram  for 
dailies  in  the  30,000  to  70,000  category; 

Providence  (R.I.)  Bulletin  for  dailies 
over  70,000  circulation. 

Two  newspapers  won  awards  for 
their  Sunday  papers: 

Middlesex  News  in  Framingham, 
Mass.,  for  Sunday  newspapers  under 
70,000  circulation; 

Hartford  Courant  for  Sunday  news¬ 
papers  with  over  70,000  circulation. 

Contest  judges  were  Dwight  Sargent, 
national  editorial  director  for  Hearst 
Newspapers;  Walker  Lundy,  execu¬ 
tive  editor  of  Tallahassee  (Fla.)  Demo¬ 
crat',  and  John  Strohmeyer,  editor  of 
Bethlehem  (Penn.)  Globe-Times. 
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Two  large  dailies 
cancei  UPl  contracts 

Dallas  Morning  News  and  the  Denver 
Post  have  terminated  their  con¬ 
tracts  with  United  Press  International. 

Both  newspapers  used  loopholes  in 
the  contracts  to  terminate  them  prior  to 
their  actual  expiration  dates. 

Dallas  News  had  been  feuding  with 
UPI  management  for  some  time  over 
what  News’  editor  Burl  Osborne  called 
special  rates  being  offered  to  new  sub¬ 
scribers. 

Lee  Guittar,  president  and  publisher 
of  the  Post,  was  chairman  of  the  UPI 
Newspaper  Advisory  Board.  He  res¬ 
igned  in  January. 

In  discussing  the  reasons  why  the 
Post  dropped  UPI,  Will  Jarrett,  editor, 
cited  a  concern  about  the  lack  of  solid 
news  experience  of  the  three  new  own¬ 
ers  of  UPI  as  the  main  reason  for  termi¬ 
nating  the  contract. 

Osborne,  a  former  AP  executive, 
said  he  learned  that  his  newspaper  was 
paying  “two,  three  and  four  times  more 
than  newspapers  our  size  or  larger.” 
He  said,  “We  are  not  going  to  subsidize 
other  newspapers.  1  asked  our  editors 
to  assess  the  value  of  UPI  and  the  con¬ 
sensus  was  that  the  service  is  marginal 
to  our  operation.” 

William  Adler,  a  spokesman  for  U PI , 
denied  that  there  was  rate  card  busting 
involved. 

The  loss  of  the  Post  and  the  News, 
comes  shortly  after  UPI  signed  a  $9 
million  dollar,  5-year  contract  with 
Newhouse  Newspapers  (E&P,  March 
5). 

The  Post  and  News  pay  a  total  of 
$500,000  a  year  for  UPI  services. 


Slain 
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the  standard  death-payment  under 
New  York’s  workman’s  compensation 
law. 

Lou  Schwartz,  executive  editor,  said 
Newsday  at  this  time  was  not  planning 
to  assign  a  team  of  reporters  to  investi¬ 
gate  Gruhn’s  murder  but  said  the  news¬ 
paper  will  follow  the  police  investiga¬ 
tion  closely  to  be  sure  every  effort  is 
made  to  apprehend  the  killer. 

“We  hope  the  reward  produces  in¬ 
formation  that  brings  about  the  quick 
apprehension  of  whoever  was  re¬ 
sponsible  for  this  terrible  crime,” 
stated  an  editorial  in  Newsday. 

Anyone  with  information  was  asked 
to  contact  the  Nassau  County  Homi¬ 
cide  Squad  at  (516)  746-1195.  All  calls 
will  be  kept  confidential  to  the  extent 
permitted  by  law. 
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to  cover  the  unfunded  liability. 

Hale  said  the  company  is  willing  to 
pay  ITU  members  extra  money  to  go 
toward  their  pension  indirectly  via  their 
weekly  paychecks.  The  union  is 
opposed  to  this  because  that  money  is 
taxable.  But  the  union  also  said  man¬ 
agement  has  been  unwilling  to  discuss 
some  sort  of  “compromise  language” 
in  an  attempt  to  resolve  the  pension 
matter. 

Hale  told  E&P  the  lifetime  job 
guarantee  and  pension  issue  were  the 
major  stumbling  blocks  in  coming  up 
with  a  new  contract,  but  union  leaders 
say  those  are  only  a  few  of  the  major 
issues. 

Union  leaders  say  ITU  members 
have  not  had  a  wage  increase  in  over 
three  years  and  that  although  manage¬ 
ment  has  proposed  its  latest  wage  pack¬ 
age  of  $65  the  first  year,  $17  the  second 
year  and  $15  the  third  year  of  a  three 
year  contract,  the  proposal  is  not  re¬ 
troactive. 

As  a  result,  according  to  Charlie 
McBride,  ITU  local  president,  what 
appears  to  be  a  three  year  wage  hike  of 
30%  is  a  three  year  wage  hike  of  15%, 
which  he  says  is  not  in  line  with  the 
cost-of-living  hikes. 

“Mr.  Hale  seems  to  take  the  position 
that  there  are  only  two  issues  holding 
up  a  settlement,”  said  A1  Rudy,  a  rep¬ 
resentative  of  the  ITU  international 
office.  “There  are  12  to  15  issues  still 
open.” 

McBride  said  Hale  is  “being  less 
than  honest”  when  he  says  the  lifetime 
job  guarantees  were  not  agreed  to  by 
prior  management  and  are  not  binding. 

McBride  cites  a  story  that  appeared 
in  the  Star  on  April  14,  1974,  in  which 
management  “bragged”  about  the  life¬ 
time  guarantees  to  140  ITU  members. 
Only  73  of  those  still  remain  on  the 
payroll  and  of  those,  26  are  age  55  or 
older. 

Rudy  contends  that  the  ITU  pension 
plan  is  financially  stable  and  that  Star 
participation  in  it  will  not  result  in  the 
company  having  to  give  up  any  assets. 

“The  plan  is  running  20  years  ahead 
of  funding  as  required  by  law,”  he  said. 
“It  is  very  healthy.” 

“We  don’t  want  anything  to  do  with 
the  (ITU)  pension  plan,”  said  Hale. 
“Changes  in  technology  is  eroding  ITU 
membership  and  the  number  of  mem¬ 
bers  contributing  to  the  pension  also 
declines.  The  chances  of  the  NPP  (ITU 
pension  plan)  folding  becomes  grea¬ 
ter.”  In  addition  to  the  ITU  pension 
plan.  Star  ITU  members  are  also  co¬ 
vered  by  the  newspaper’s  own  pension 
plan. 

Adding  heat  to  the  battle  is  a  resolu¬ 


tion  passed  by  the  AFL-CIO  which 
labels  Star  parent  company.  Capital 
Cities  Communications,  anti-union  and 
urges  all  affiliated  unions  to  help  gener¬ 
ate  public  support  on  behalf  of  the  ITU . 

Hale  scoffs  at  the  anti-union  label,  at 
least  at  the  Star,  by  stating,  “We  have 
five  other  bargaining  units  here.  We 
have  signed  several  other  contracts 
with  them.  We  have  had  no  trouble 
reaching  agreements  with  the  other 
(union)  people.” 

According  to  a  union  newsletter,  the 
Star/Times  refused  to  run  a  paid  ad  in 
its  March  7  edition.  The  ad  which  listed 
the  members  of  the  Fair  Contract  Com¬ 
mittee,  had  a  headline  that  read;  “Can 
You  Trust  a  Newspaper  That  Doesn’t 
Keep  Its  Word?” 

The  Capital  Cities  annual  sharehold¬ 
ers  meeting  is  scheduled  for  May  in 
Albany,  New  York,  and  that  meeting  is 
expected  to  also  generate  some  con¬ 
troversy. 

The  League  for  Industrial  Democra¬ 
cy,  which  owns  some  shares  of  Capital 
Cities  stock,  made  a  request  to  Capital 
Cities  that  a  shareholder  proposal  be 
included  in  the  proxy  materials  that  are 
sent  out  to  shareholders.  That  proposal 
asks  shareholders  to  authorize  the 
Capital  Cities  board  of  directors  to 
“provide  a  full,  written  report  to  share¬ 
holders  within  four  months  of  the  1983 
annual  meeting  on  the  labor  policies 
and  practices”  of  the  company. 

Capital  Cities  has  denied  the  request 
and  cited  several  Securities  and  Ex¬ 
change  Commission  rules  as  the 
reasons  for  the  denial.  The  League  for 
Industrial  Democracy  filed  a  complaint 
with  the  SEC  and  that  organization  re¬ 
cently  ruled  that  none  of  the  rules  cited 
by  Capital  Cities  were  grounds  for 
omitting  the  proposal  from  the  proxy 
statement. 

Capital  Cities  has  a  history  of  labor 
disputes  that  includes  importing  non¬ 
union  personnel  to  publish  struck  pa¬ 
pers  at  the  Oakland  Press  in  Pontiac, 
Mich,  and  the  Wilkes-Barre  (Pa.)  Times 
Leader. 

The  Nashville  law  firm  of  King,  Bal- 
low  &  Little,  directs  labor  relations  at 
Capital  Cities’  nine  daily  newspapers. 
The  union  said  Robert  Ballow  is  a 
“self-proclaimed  union  busting 
lawyer.” 

“The  position  of  Richard  Lowe  of 
King,  Ballow  &  Little  has  been  that  he 
will  get  a  pro-management  contract  no 
matter  what,”  said  Rudy.  “He’s 
attempted  to  wear  us  down. 

“The  union  is  ready  to  sit  down  with 
Mr.  Hale,  but  he’s  never  come  to  the 
bargaining  table,”  Rudy  said.  “We 
asked  to  meet  with  him  when  negotia¬ 
tions  began  but  were  told  by  the  Star 
lawyer  that  it  was  not  possible.” 

Rudy  said  a  strike  has  not  been  ruled 
out,  but  “we  would  have  to  look  at  all 
the  ramifications  first.” 
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Lobbying  by  publishers 
defended  by  association 


By  James  E.  Roper 

E)elegates  from  40  states  and  the  Dis¬ 
trict  of  Columbia  attended  the  National 
Newspaper  Association’s  annual  Gov¬ 
ernment  Affairs  conference  to  hear  re¬ 
ports  on  current  government  opera¬ 
tions  and  to  plan  lobbying  issues  that 
affect  newspapers. 

At  a  seminar  titled  “Lobbying  is  Not 
a  Dirty  Word,”  NNA  executive  direc¬ 
tor  Bob  Brinkmann  and  other  speakers 
exhorted  publishers  to  appeal  to  their 
U.S.  Senators  and  Representatives  and 
state  legislators,  too,  whenever  laws 
affecting  the  press  are  under  considera¬ 
tion. 

David  R.  West,  secretary-manager 
of  the  Illinois  Press  Association,  de¬ 
clared:  “That’s  the  American  way — 
looking  out  for  your  own  interests — but 
lobbying  is  less  persuasion  than  provid¬ 
ing  information,  presenting  your  side  to 
a  specific  (lobbying)  target.” 

Reg  Ivory,  executive  director  of  the 
Florida  Press  Association,  inquired 
whether  members  would  like  to  form  a 
political  action  committee,  but  he  got 
no  takers.  Said  West:  “What  few  dol¬ 
lars  we  would  have  would  not  be  as 
influential  as  a  few  favorable  mentions 
(of  a  politician)  before  an  election.” 

Brinkmann  asked  NNA  members  to 
fill  out  forms  showing  “which  Senators 
and  Congressmen  you  know,  and  how 
you  know  them.”  He  said,  “Obtaining 
the  information  is  the  most  important 
aspect  of  our  legislative  contact  pro¬ 
cess.” 

Brinkmann  reminded  delegates  of 
some  of  the  press  issues  in  Washing¬ 
ton — efforts  to  “severly  compromise” 
the  Freedom  of  Information  Act,  postal 
rates,  lawsuits,  the  cost  of  libel  insur¬ 
ance,  estate  taxes  and  advertising  prac¬ 
tices  under  the  jurisdiction  of  the 
Federal  Trade  Commission. 

NNA,  representing  publishers  of 
more  than  5,000  weekly  and  nearly  700 
small-city  newspapers,  exposed  the  de¬ 
legates  to  lobbying  by  other  groups, 
and  speeches  by  politicians  making 
their  own  pleas. 

Set  up  in  the  Hyatt  Regency  Hotel 
during  the  conference  (March  9-12) 
were  exhibits  by  Accuracy  in  Media, 
the  Bureau  of  the  Mint,  the  Committee 
for  a  Free  Afghanistan,  the  Conserva¬ 
tive  Caucus,  the  National  Rifle  Asso¬ 
ciation,  the  National  Urban  Coalition 
and  the  Walterry  Insurance  Brokers. 

Delegates  journeyed  to  Capitol  Hill 
for  a  joint  session  with  Rep.  Barber 
Conable  Jr.  of  New  York,  the  senior 
Republican  on  the  House  Ways  and 
Means  Committee,  and  two  Democra- 
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tic  presidential  possibilities — Sens. 
John  Glenn  of  Ohio  and  Dale  Bumpers 
of  Arkansas. 

Delegates  participated  enthusiasti¬ 
cally  in  a  panel  discussion  with  Jack 
Nelson,  Washington  bureau  manager 
of  the  Los  Angeles  Times,  and  Sarah 
McClendon,  the  noisy,  veteran  corres¬ 
pondent  for  Texas  newspapers. 

“This  is  the  most  undemocratic 
administration  that  I’ve  ever  seen,” 
said  Mrs.  McClendon.  “They’re  in¬ 
terested  only  in  the  biggies.  They  don’t 
give  a  hang  about  the  print  media.  They 
are  interested  only  in  the  broadcasting 
networks  and  sometimes  the  big  dailies 
and  the  news  services  .  .  .  but  some¬ 
times  they  get  stepped  on,  too.” 

Mrs.  McClendon  complained  that 
the  White  House  had  “a  system”  for 
keeping  out  good  reporters,  issuing 
White  House  press  passes  only  to  re¬ 
porters  who  would  be  at  the  executive 
mansion  every  day.  She  said  this  kept 
many  good  congressional  reporters  and 
small-paper  correspondents  from 
covering  the  White  House. 

Nelson  said  the  administration  feels 
that  there  are  things  that  go  on  in  gov¬ 
ernment  that  the  people  are  not  sup¬ 
posed  to  know.  He  cited  an  “intimidat¬ 
ing”  White  House  rule  that  press  in¬ 
quiries  to  White  House  officials  had  to 
be  cleared  through  the  office  of  com¬ 
munications  director  David  Gergen. 

He  suggested  that  the  best  way  to 
cover  the  White  House  was  to  inter¬ 
view  members  of  Congress  or  business¬ 
men  who  go  in  and  out  of  the  White 
House.  “There  are  some  really  fine  re¬ 
porters  who  write  mostly  on  regional 
subjects  and  get  short  shrift  at  the 
White  House,”  he  said,  “but  I  don’t 
know  how  many  more  reporters  you 
can  shoe-horn  into  the  White  House.” 

When  a  delegate  said  some  Washing¬ 
ton  correspondents  seemed  to  write 
stories  solely  to  justify  their  jobs,  both 
Nelson  and  Mrs.  McClendon  ex¬ 
claimed  that  what  papers  needed  was 
more,  not  fewer,  Washington  repor¬ 
ters.  They  said  the  reporters,  without 
notable  financial  rewards,  were  hard¬ 
working  and  conscientious  and  should 
be  cherished.  Nelson  also  admonished 
the  publishers  against  banning  stories 
attributed  to  anonymous  sources. 

Also  speaking  to  the  convention 
were  Chairman  Janet  D.  Steiger  of  the 
Postal  Rate  Commission,  who  ex¬ 
plained  operation  of  the  commission 
but  could  not  comment  on  pending 
issues,  and  Secretary  of  Interior  James 
G.  Watt,  who  said  the  nation’s  natural 
resources  are  being  taken  care  of  better 
now  than  two  years  ago. 


FOR  LEADERSHIP— Texas  Daily 
Newspaper  Association  has  honored 
Houston  Chronicle  president  Richard  J.V. 
Johnson,  on  the  right,  as  the  "Texas 
Newspaper  Leader  of  the  Year."  Johnson 
was  presented  the  Pat  Taggart  Award 
during  a  dinner  for  Frank  Feuille,  retiring 
publisher  of  the  El  Paso  Times.  The  Tag¬ 
gart  Award  is  named  for  the  retired  chair¬ 
man  of  the  Fentress  Newspapers,  stand¬ 
ing  on  the  left.  Robert  Marbut,  president 
and  CEO  of  Harte-Hanks  Communica¬ 
tions,  received  a  special  award  from  the 
Southwest  Education  Council  for  Journal- 
ism-AAass  Communications  for  his  con¬ 
tribution  to  journalism  education. 


Libel 

(Continued  from  page  9) 


ment  was  issued  December  17  and 
asked  that  the  judgment  be  vacated. 

Friedman,  who  wrote  most  of  the 
article,  was  excused  by  Radin  from  re¬ 
vealing  his  confidential  sources.  She 
stated:  “The  matters  in  question  are 
deemed  established,  to  wit,  as  a  matter 
of  law,  no  sources  exist  as  to  this  pre¬ 
vious  defendant  other  than  those  he 
may  have  previously  may  have  identi¬ 
fied.” 

Her  order  in  connection  with  Daw¬ 
son’s  sources  was  similar,  but  she  gave 
him  20  days  to  disclose  in  writing 
sources  he  previously  had  offered  to  re¬ 
veal  since  they  had  not  requested  con¬ 
fidentiality.  Dawson  has  refused  to  re¬ 
veal  one  source,  who  he  said,  has  re¬ 
quested  confidentiality. 

In  a  statement  to  E&P,  Friedman 
asserted  that  Judge  Radin’s  decision 
has  “made  it  clear  that  it  was  absolute¬ 
ly  unnecessary”  for  the  Daily  News  to 
order  him  and  Dawson  to  tell  their 
sources. 

“The  newspaper  could  have  stood 
behind  the  First  Amendment  issues 
raised,”  he  said. 

The  reporters  are  represented  by 
lawyers  paid  for  by  the  Daily  News. 

The  case  is  not  expected  to  come  to 
trial  for  at  least  three  years. 
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Mobil  insures 
officers  for 
libel  costs 

Mobil  Corporation  has  taken  out  an 
insurance  policy  which  will  reimburse 
about  100  of  its  top  executives  for  their 
legal  costs  in  the  event  they  sue  the 
news  media  for  libel. 

Herb  Schmertz,  vicepresident  for 
public  affairs,  said  the  coverage 
amounts  to  “$5  million  per  case.” 

Schmertz  said  Mobil  took  out  the 
policy  because  “of  our  awareness  that 
libel  suits  have  become  ultra  expen¬ 
sive.  If  they  (Mobil  executives)  are 
libeled,  they  will  be  in  a  position  to 
have  the  legal  course  of  bringing  suit.” 

The  policy  was  issued  by  National 
Union  Fire  Insurance  Co.  of  Pitt¬ 
sburgh,  a  subsidiary  of  American  Inter¬ 
national  Group  in  New  York.  Mobil  is 
one  of  AlG’s  major  customers. 

Last  year,  William  P.  Tavoulareas, 
president  of  Mobil,  won  $2.05  million  in 
libel  damages  against  the  Washington 
Post  for  stories  in  which  the  newspaper 
alleged  Tavoulareas  improperly  used 
his  position  to  set  up  his  son  Peter  in  the 
shipping  business. 

William  Tavoulareas’  legal  costs 
were  over  $18  million. 

Mobil  said  the  premium  for  its  policy 
from  Union  fire  costs  less  than  $1,000 
per  year  for  each  individual.  A  Mobil 
executive  bringing  suit  must  pay  the 
first  $10,000  in  legal  expenses. 

Chris  Cavallaro,  AIG  senior 
vicepresident,  said  Mobil’s  policy  was 
“a  one  shot  deal.  It’s  not  something  we 
would  want  to  write  in  the  future.” 

He  explained  the  policy  would  tend 
to  attract  companies  covered  often  and 
likely  to  sue. 

Albert  Salvatico,  vicepresident  of 
Marsh  &  McLennan  Inc.,  the  New 
York  insurance  broker  which  arranged 
the  deal,  said  AlG’s  subsidiary  gave 
Mobil  the  policy  in  order  to 
“accommodate”  a  major  client. 

Salvatico  said  he  contacted  two 
other  companies  about  similar  policies 
but  they  were  not  interested. 

Larry  Worrall,  president  of  Media 
Professional  Insurance  Co.,  said  the 
Mobil  policy  was  “obviously  intended 
to  intimidate  people.” 

Arthur  B.  Hanson,  U.S.  general 
counsel  for  Mutual  Insurance  Co.  Ltd. 
of  Hamilton  Bermuda,  told  the  Los 
Angeles  Times  he  thought  Mobil’s  poli¬ 
cy  was  “smart  as  hell.  I’m  glad  to  see 
business  doing  it.” 

Hanson  continued:  “Maybe  this  will 
make  publishers,  editors,  and  reporters 
more  conscious  of  the  fact  that  they 
have  a  duty  to  be  right,  rather  than  in  a 
hurry.” 
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Higher  court  orders 
release  of  records 

San  Gabriel  Valley  (Calif.)  Tribune 
has  won  the  latest  round  in  its  long  fight 
to  force  the  city  of  West  Covina  to  re¬ 
lease  information  concerning  trash  dis¬ 
posal  rates. 

A  state  appeals  court  has  ordered  the 
county  Superior  Court  to  either  vacate 
its  December  2  order  denying  the  pa¬ 
per’s  request  for  the  municipal  records 
or  to  show  cause  why  the  denial  is  justi¬ 
fied. 

The  Tribune  had  tried  several  times 
to  get  all  the  financial  information  from 
the  city  in  connection  with  a  trash  pick¬ 
up  rate  increase.  The  newspaper  filed  a 
lawsuit  after  the  city  authorized  a  trash 
hauler  to  hike  his  collection  rates  from 
15%  to  36%  for  residential  and  com¬ 
mercial  customers. 

In  the  lower  court  ruling.  Judge  Peter 
Smith  said  the  information  sought  by 
the  Tribune  was  not  covered  by  the 
state  public  records  act. 

If  the  city  accepts  the  appeal  court’s 
show-cause  challenge,  the  hearing  will 
be  held  April  26. 

Both  T ribune  publisher  A1  Totter  and 
executive  editor  Bill  Freemon  hailed 
the  higher  court  decision  a  victory  and 
vindication  of  the  public’s  right  to 
know. 

Said  Totter:  “The  citizens  of  West 
Covina  should  be  told  by  the  council 
the  guidelines  it  used  for  determining  a 
fair  return  on  profit  based  on  the  sale  or 
investment  of  the  (trash)  company.” 

Freemon  said,  “The  fight  took 
months  of  court  action  and  thousands 
of  dollars  in  legal  fees,  but  we  feel  this 
newspaper  has  the  responsibility  of 
championing  people’s  rights.” 

Speakes  chews  out 
television  reporters 

Deputy  Press  Secretary  Larry 
Speakes  reprimanded  television  repor¬ 
ters  and  their  camera  crews  last  week 
for  using  zoom  lenses  while  stationed  in 
the  Rose  Garden  to  film  President 
Reagan  in  the  Oval  Office  at  the  White 
House,  a  few  steps  away. 

He  called  it  “snooping”  and  said  the 
President’s  office  is  “off  limits”  unless 
cameramen  are  invited  inside. 

Speakes  also  lectured  reporters  for 
continuing  to  direct  questions  to  the 
President  during  picture-taking  ses¬ 
sions.  Reagan  sometimes  responds  to 
the  chagrin  of  Speakes  and  other  aides. 

When  his  reprimands  ended,  Speakes 
ordered  the  White  House  reporters 
gathered  in  the  Rose  Garden  to  “get 
back  in  the  house!” 


Editor  calls 
accuracy  basic 
to  fair  reporting 

By  Bill  Kirtz 

Fairness  is  the  most  important  ingre¬ 
dient  in  the  success  of  any  paper,  large 
or  small,  says  Boston  Globe  editor  Tho¬ 
mas  Winship.  “We  have  everything  at 
stake  in  this  arena,”  he  feels.  “It’s  a 
matter  of  survival.” 

Winship  calls  accuracy  the  most 
basic  element  of  newspaper  fairness. 

Talking  and  answering  questions  at 
Harvard  University,  Winship  praised 
the  press  for  what  he  called  notable 
progress  in  the  war  against  inaccuracy, 
but  said  “we  still  haven’t  licked  this  to 
the  public’s  satisfaction.” 

To  Winship,  inaccuracy  can  take 
many  forms,  including: 

•  hyped-up  stories 

•  a  columnist’s  fabrication 

•  the  over-edited  quote 

•  incorrect  obituary  statistics 

•  missing  the  central  sense  of  a  story 

•  reporters  who  don’t  understand 
what  they’re  hearing,  or  who  talk  in¬ 
stead  of  listen  during  an  interview 

•  faulty  editing 

•  and  distortion  through  super¬ 
ficiality. 

An  editor’s  highest  duty,  he  said,  is 
to  make  a  daily  demand  that  his  paper’s 
accuracy  level  improve  “or  else.” 

Winship  has  found  that  printing  cor¬ 
rections  daily  (in  a  page  2  box;  the 
Globe  ran  208  last  year)  and  hiring  an 
ombudsman  to  field  complaints  has 
helped  boost  readers’  faith  in  the  pa¬ 
per’s  fairness. 

“No  editors  have  or  give  enough 
time  to  dealing  with  the  public,”  he 
thinks,  so  an  ombudsman  can  be  the 
place  where  people  can  “ventilate” 
their  grievances. 

Winship  asserts  that  he’s  not 
“touchy  about  self-criticism.  I  think 
it’s  wonderful.”  But  he  calls  the 
National  News  Council,  set  up  to  moni¬ 
tor  media  performance,  an  “unneces¬ 
sary  vehicle.” 

Why? 

Because  he  thinks  papers  have  built- 
in  critics:  “The  daily  jury  which  pays 
250  a  day.”  Winship  doesn’t  see  why, 
with  readers  as  judges,  you  need 
“someone  sitting  on  the  sidelines”  like 
the  National  News  Council. 

What  about  the  argument  that  the 
Council  is  a  healthy  check  in  small, 
monopoly-ownership  communities? 
According  to  Winship,  Council  com¬ 
plaints  focus  on  the  best  papers  and 
don’t  deal  with  irresponsibility  on 
smaller  papers. 

In  addition  to  a  jury  of  readers, 
(Continued  on  page  15) 
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Winship  sees  papers  coming  under  in¬ 
creasing  scrutiny  these  days  from  libel 
laws,  which  he  sees  “out  there  waiting 
to  eat  us  alive.” 

“They  are  pouncing  on  every  single 
falsity  we  commit,  large  or  small.  We 
all  know  the  chill  oHibel  judgment.  I’ve 
seen  legal  harassment  sap  the  courage 
and  joy  out  of  newsrooms  over  and 
over  again,  ravaging  reporters  and  edi¬ 
tors  and  publishers  alike.” 

On  the  plus  side,  according  to 
Winship,  libel  laws  make  journalists 
more  careful.  On  the  minus  side, 
although  he  claims  they  haven’t  chilled 
larger  papers’  investigative  efforts, 
they  “drain”  editors’  and  reporters’ 
“time  and  creativity.”  Although  most 
papers  now  carry  libel  insurance,  he 
noted,  “exorbitant  suits  are  a  little  un¬ 
nerving.” 

That  doesn’t  mean,  however,  that 
Winship  equates  giving  both  sides  of  a 
story  the  same  space  with  fairness. 

“In  the  old  days  of  so-called  objec¬ 
tive  reporting,”  he  says,  “reporters 
were  required  to  report  both  sides, 
even  if  we  knew  that  one  side  was  being 
devious  or  downright  deceptive.”  He 
calls  that  “a  fraud  upon  the  reader.” 

Winship  thinks  fairness  should  mean 
honesty  in  reporting.  “If  one  side  hon¬ 
estly  deserves  more  coverage.  To  do 
otherwise  would  be  a  distortion.” 

Shopper  war 
in  Louisville,  Ky. 

Courier  Journal  and  Louisville 
Times  Co.  and  the  Voice  Newspapers, 
a  suburban  weekly  group,  disclosed 
plans  (February  16)  to  publish  compet¬ 
ing  downtown  shopper  papers. 

Both  papers  are  tabloid  format  and 
contain  news  and  features. 

Donald  B.  Towles,  spokesman  for 
the  Louisville  dailies,  said  that  Around 
Downtown  would  have  an  initial  press 
run  of  more  than  50,000.  The  paper  be¬ 
gan  distribution  on  March  1  in  the  busi¬ 
ness  district. 

William  E.  Matthews,  Voice  pub¬ 
lisher,  said  it  would  publish  Louisville 
Skyline  with  a  free  circulation  of 
52,000.  Distribution  started  March  7. 

Matthews,  who  acquired  Voice 
newspapers  from  E.W.  Scripps  Co.  to 
avert  their  announced  closing,  also  dis¬ 
closed  that  he  was  selling  a  “substan¬ 
tial”  minority  interest  in  the  Voice 
Newspapers  to  John  W.  Waits,  a  real 
estate  entrepreneur  whose  Common¬ 
wealth  Development  Co.  has  several 
shopping  centers. 

At  a  press  conference,  Matthews 
raised  the  possibility  that  his  company 
might  sue  the  Louisville  dailies  for  ‘  ‘un¬ 
fair  competition”  and  “depriving  a 
venture  of  the  opportunity  of  success 
when  you  have  a  monopoly  position  in 
the  marketplace.” 
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Studies  show 
where  youths 
find  news 

Although  the  majority  of  students 
said  they  got  most  of  their  news  from 
television,  those  who  got  it  from  news¬ 
papers  scored  higher  on  the  current 
events  exam. 

The  findings  are  part  of  a  study  on 
“Teenage  News  Knowledge  and  Media 
Use”  conducted  by  professors  Dan  B. 
Fleming  and  Larry  U.  Weber  from  Vir¬ 
ginia  Polytechnic  Institute  and  State 
University’s  College  of  Education. 

The  study  focused  on  student  know¬ 
ledge  of  news  and  their  use  of  newspa¬ 
pers  and  television. 

Some  2,(X)0  eighth-grade  and  11th- 
grade  students  from  four  Virginia 
school  districts  were  surveyed  on  their 
media  habits  and  then  given  a  current 
events  exam.  The  exam  consisted  of  24 
questions  on  political  and  economic 
events  occurring  during  a  two-week 
period  prior  to  the  test  date. 

Sixty-two  percent  of  the  male  stu¬ 
dents  and  52%  of  the  female  students 
listed  television  as  their  main  source  of 
news  information.  Newspapers  came 
in  second  with  18%  of  both  groups 
circling  them  as  their  prime  source. 

The  majority  of  both  groups  also 
named  television  as  the  “most  accurate 
new  source.” 

The  students  scoring  highest  on  the 
test  believed  newspapers  to  be  the  most 
accurate  source. 

The  study  also  found  that  students 
who  received  some  sort  of  Newspaper 
in  Education  instruction  tended  to 
score  higher  on  the  current  events 
exam. 

Additional  data  also  revealed  that 
boys  tallied  higher  marks  than  their 
counterparts  on  questions  related  to  in¬ 
ternational  and  national  events.  Both 
groups  recorded  low  marks  on  state 
news  questions,  however. 

As  for  the  media,  more  boys  than 
girls  watched  both  local  and  national 
television  news  and  read  a  daily  news¬ 
paper.  While  both  groups  said  they 
watched  more  local  tv  news  than 
national,  they  scored  the  lowest  on  the 
state  news  questions.  More  than  one- 
third  from  each  group  said  they  very 
seldom  or  never  watched  national  tele¬ 
vision  news. 

When  asked  to  list  their  preferred 
news  topics,  the  boys  led  with  sports 
(43%),  comics  (24%)  and  front  page 
(18%).  The  girls  chose  comics  (42%), 
social  events  (23%)  and  front  page 
(18%). 

^  * 

The  percentage  of  teenagers  who 


read  daily  newspapers  is  slightly  less 
than  the  percentage  of  adults  who  do, 
according  to  a  study  conducted  by  the 
Newspaper  Advertising  Bureau  for  the 
Newspaper  Readership  Project. 

The  study  showed  that  the  level  of 
daily  readership  increases  with  age. 
Fifty-two  percent  of  those  12  to  14 
years  old  are  daily  readers,  while  68% 
of  those  18  and  19  are.  Overall  adult 
readership  averages  70%  daily. 

The  study  showed  that:  average 
weekday  readership  is  lower  in  metro¬ 
politan  areas  than  in  central  cities  or 
suburbs;  readership  is  higher  among 
employed  teens;  readers  in  their  early 
teens  tend  to  focus  exclusively  on  com¬ 
ics  and  sports,  while  older  teenagers 
broaden  their  interests  to  include 
movie  ads  and  reviews,  help  wanted 
ads  and  general  news. 

A  related  study  conducted  by  the 
Simmons  Market  Research  Bureau  and 
reported  in  U.S.  News  and  World  Re¬ 
port  in  February  shows  that  68%  of 
adults  read  at  least  one  newspaper  ev¬ 
ery  day,  and  the  56%  of  adults  watch 
network  evening  news  or  local  nightly 
news  on  a  network  affiliate  every  day. 


*  ♦  ♦ 

Ninety-seven  percent  of  young  Finns 
aged  between  twelve  and  twenty  read 
newspapers  a  few  times  each  week. 
The  reading  habits  of  young  people  are 
as  regular  as  those  of  the  adult  popula¬ 
tion. 

These  facts  emerged  from  a  survey 
made  in  Finland  during  October  and 
November  1982  of  almost  five  hundred 
young  people  aged  between  12  and  20 
by  Suomen  Gallup  Ltd.  for  the  Finnish 
Newspaper  Publishers  Association. 

The  Finnish  Newspaper  Publishers 
Association’s  survey  researched  not 
only  matters  concerning  the  media  but 
also  assessed  the  way  young  people 
react  to  life’s  problems  and  the  future. 

Television  is  watched  at  least  a  few 
times  a  week  also  by  97%  of  youth. 
Weekend  newspaper  reading  and 
weekend  television  are  equally  popular 
among  young  people.  On  weekdays 
however,  the  newspapers  is  more  usual 
than  television. 

Television  is  chosen  rather  more 
habitually  only  by  the  youngest  group, 
12-14  year-olds.  The  older  age  group, 
18-20  year-olds,  read  a  newspaper  de¬ 
cidedly  more  regularly  than  they  look 
at  television. 

Young  people  spend  less  time  on 
average  reading  newspapers  than 
adults.  The  time  spent  by  young  people 
reading  newspapers  is  on  average  ab¬ 
out  half  than  spent  by  adults,  i.e.  19 
minutes  on  weekdays,  23  minutes  on 
Saturdays  and  24  minutes  on  Sundays. 
The  length  of  time  increases  rapidly 
with  growth  in  years. 
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FTC  still  enforcing  co-op 
ad  act,  says  ANA  attorney 


By  David  Astor 

The  Robinson-Patman  Act,  which 
specifies  the  legal  uses  of  co-op  adver¬ 
tising,  is  still  being  enforced  by  the 
Federal  Trade  Commission  despite 
budget  cuts  by  the  Reagan  administra¬ 
tion. 

This  was  attorney  Gerald  Guttman’s 
report  to  over  200  attendees  at  the 
Association  of  National  Advertisers’ 
1983  co-op  workshop — entitled  “Mak¬ 
ing  Cooperative  Advertising  a  More 
Effective  Marketing  Tool” — held 
March  17  in  New  York  City. 

Guttman,  who  is  the  ANA’s  legal 
counsel,  did  note  that  the  FTC  is  con¬ 
centrating  its  resources  on  “substan¬ 
tial”  cases  of  possible  co-op  illegalities. 
There  are  reportedly  about  20  FTC  in¬ 
vestigations  and  cases  currently  in 
progress. 

“My  advice  is  that  your  programs 
should  be  administered  in  a  legal  way,” 
stated  Guttman.  “Deregulation  has  not 
taken  place,  the  Robinson-Patman  Act 
is  still  on  the  books,  and  the  FTC  will 
enforce  the  act.  Private  parties  who 
have  been  injured  can  bring  actions 
under  the  act  as  well.” 

The  attorney,  a  partner  in  the  New 
York  City  law  firm  of  Weil,  Guttman, 
Davis  &  Malkin,  said  he  envisioned  an 
increase  in  private  actions  (without 
FTC  involvement)  by  both  manufactur¬ 
ers  and  retailers  who  would  be  able  to 
sue  to  recover  threefold  damages  for 
violations  of  the  act. 

Cheating  with  co-op  dollars  happens 
in  only  a  “small  percentage”  of  cases, 
contended  Pinpoint  Marketing  presi¬ 
dent  Arnold  Ferber,  another  speaker  at 
the  ANA  workshop.  “We  have  to  keep 
this  in  perspective.”  But  various 
speakers  discussed  several  other  prob¬ 
lems  bedeviling  co-op  advertising. 

The  luncheon  speaker,  the  Camp- 
bell-Ewald  ad  agency’s  group  senior 
vice  president  R.H.  Schirmer,  pointed 
to  the  enormous  amount  of  co-op 
monies  that  are  wasted  each  year. 
“The  total  available  cooperative  adver¬ 
tising  funds  in  the  United  States  run 
betweep  $7  and  $8  billion  annually,”  he 
said.  “But  the  truth  of  the  matter  is, 
40%  of  those  dollars  are  never  claimed 
or  they  are  forfeited.  That’s  about  $3 
billion — equivalent  to  the  combined 
national  advertising  expenditures  of 
Sears,  Procter  &  Gamble,  General 
Foods,  Philip  Morris,  K  mart.  General 
Motors  and  Nabisco.” 

Schirmer  added,  “We  tolerate  this 
kind  of  situation  because  we’re  scared 
to  death  of  co-op  advertising.  And  be¬ 
cause  we’re  scared  of  it,  we  treat  it  like 


the  adults  treated  E.T.  We  let  it  be 
administrated  at  the  lower  level.  Rather 
than  our  bright  young  MBA  being  in 
charge  of  the  co-op  program,  we  give  it 
to  good  old  Charlie  because  he’s  only 
got  three  more  years  to  retirement 
anyway  .  .  .  .” 

Schirmer  suggested,  among  other 
things,  that  co-op  advertising  be  tre¬ 
ated  as  “an  integral  part”  of  a  market¬ 
ing  plan.  “Don’t  accept  a  program  that 
doesn’t  have  the  national  and  the  co-op 
plans  working  together,”  he  said.  One 
way  to  make  sure  that  this  happens  is 
for  advertisers  to  ask  their  ad  agencies 
to  become  totally  involved  in  co-op 
efforts,  added  Schirmer,  who  said, 
“Your  agency  should  not  only  prepare 
and  design  your  co-op  programs,  but 
also  should  process  your  claims  and 
pay  them.” 

The  luncheon  speaker  jokingly  pre¬ 
dicted  that' “all  my  friends  from  other 
advertising  agencies  are  going  to 
assault  the  platform  and  ride  me  out  of 
town  on  a  rail”  for  suggesting  they  be¬ 
come  more  involved  in  co-op,  but 
Schirmer  said  this  has  worked  well  at 
Campbell-Ewald  for  about  ten  years. 

Edward  C.  Crimmins,  president  of 
the  Ed  Crimmins  Associates  co-op 
agency,  said  that  many  ad  agencies  are 
not  very  helpful  when  it  comes  to  co-op 
advertising.  Crimmins,  who  delivered 
the  workshop’s  keynote  address  in  the 
morning,  cited  the  case  of  one  agency 
who  suggests  every  year  that  co-op  dol¬ 
lars  be  put  into  its  client’s  national  ad 
budget.  “Even  when  an  agency  knows 
enough  about  the  function  of  co-op 
advertising  to  sense  that  the  money 
can’t  be  put  into  the  national  budget, 
they  are  very  likely  to  have  plans  for  it 
which  may  or  may  not  be  exactly  what 
the  client  should  be  doing  but  that  are 
sure  to  work  to  the  agency’s  advan¬ 
tage,”  he  said. 

Then  Crimmins  posed  17  questions 
that  “a  company  has  to  ask”  to  make 
co-op  an  effective  advertising  tool,  in¬ 
cluding,  “Are  there  particular  media 
that  are  better  suited  to  promoting  my 
product;  and  if  so,  are  these  the  media 
where  my  money  is  going?” 

Retailers  are  still  spending  about 
75%  of  available  co-op  funds  in  the 
media  of  newspaper  and  newspaper  in¬ 
serts,  said  Advertising  Checking 
Bureau  vice  president  Edward  H.  Zim¬ 
merman,  another  workshop  speaker, 
although  Berber’s  Pinpoint  Marketing 
places  this  figure  at  closer  to  50%. 

Ferber,  like  Schirmer,  also  offered 
ways  of  improving  the  effectiveness  of 
co-op  advertising.  He  suggested,  for  in¬ 


stance,  that  manufacturers  offer  retail¬ 
ers  bonus  allowances  to  run  co-op  ads 
at  specific  times  to  tie  in  with  national 
ads.  And  he  suggested  that  companies 
increase  their  share  of  costs  for  a  retail¬ 
er’s  ad  each  time  it  is  repeated.  “There 
is  a  tremendous  amount  of  clutter,” 
said  Ferber.  “You  need  repetition.” 

Zimmerman  outlined  seven  steps 
that  manufacturers  should  take  to  con¬ 
trol  co-op  expenditures  and  measure 
results.  Two  of  these  include  using  a 
rating  system  (“even  one  of  your  own 
creation”)  to  assess  the  sales  impact  of 
retail  advertising  being  paid  for,  and 
comparing  one’s  co-op  plan  to  others  in 
and  outside  of  the  particular  industry. 

Riverside,  Calif, 
pm  paper  to  fold 

The  evening  Riverside  (Calif.)  Press- 
Enterprise  will  end  publication,  Ho¬ 
ward  H  Hays  Jr.,  editor  and  publisher, 
said  February  27. 

“At  the  Press-Enterprise,  as  else¬ 
where,  the  costs  of  duplicating  produc¬ 
tion  and  delivery  have  become  too  high 
to  justify,”  Hays  said. 

He  said  it  isn’t  certain  yet  precisely 
when  the  evening  paper  will  fold.  Hays 
said  morning-only  publication  has  been 
under  consideration  for  some  time. 

Hays  said  circulation  of  the  Evening 
Press-Enterprise  reached  an  all-time 
high  in  1973 — 37,458.  As  of  February 
21,  circulation  for  the  evening  paper 
was  34,457. 

By  comparison,  the  Daily  Enterpise, 
the  morning  paper,  had  a  circulation  of 
83,844  on  February  21,  up  from  59,619 
in  1973. 

Hays  said  going  all  morning  with  four 
editions  will  not  mean  dismissal  of  any 
full-time  Press-Enterprise  employee. 

Insert  firm  to  offer 
ROP  coupon  program 

An  on-page  run-of-press  (ROP) 
cents-off  coupon  program  is  being  in¬ 
troduced  in  September  by  Marketing 
Showcase,  Inc. 

Robert  J.  Neely,  president,  said 
“Product  Movers  Plus  will  reach  4.7 
million  consumers  on  Best  Food  Day  in 
‘C’  and  ‘D’  counties  that  currently  do 
not  receive  Product  Movers  in  their 
Sunday  newspapers.  This  will  give  our 
advertisers  the  market  coverage  they 
require  while  giving  consumers  addi¬ 
tional  grocery  savings  in  the  form  of 
cents-off  coupons.” 

Product  Movers  Plus,  he  claims,  will 
enable  a  consumer  goods  manufacturer 
to  buy  43.2  million  4-color  free¬ 
standing  Sunday  inserts  and  47  million 
ROP  coupons  on  Best  Food  Day  to 
reach  a  total  of  48  million  consumers  in 
3%  markets. 
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In  New  England, 

WE'RE  HIGH  ON 
TECHNOLOGY 

A  fiber  optic  system  for  a  Nevada  telephone  company,  missile  detection  radars 
for  helicoptors,  multiple  access  terminals  for  private  satellite  communications 
networks,  flight  control  actuators  for  F-16  fighters — these  are  just  a  few  of  the 
products  of  New  England’s  high  technology  industry  that  is  keeping  this  region’s 
economy  buoyant  in  comparison  to  so  many  other  sections  of  the  country. 

Federal  Reserve  figures  for  1981  show  that  New  England,  in  contrast  to  the  rest 
of  the  country,  had  a  notable  increase  in  new  car  and  real  estate  loans  over  the 
year.  Unemployment  in  the  New  England  states  is  below  the  national  rate  of  9.5, 
for  a  regional  average  of  8.5,  and  Vermont  as  low  as  4.7  according  to  the  Fed’s 
latest  published  figures  for  1982. 

Newspapers  sell 
New  England. 

Sophisticated  high-tech  industries  with  their  trained  and  educated  personnel 
have  had  the  corollary  effect  of  dramatically  increasing  employment  in  the 
finance  and  service  industries  and,  consequently,  retail  sales.  New  England 
daily  newspapers,  with  home  coverage  exceeding  that  of  most  other  regions, 
can  claim  to  be  among  the  nation’s  most  effective  advertising  media. 


Smart  marketing  starts  with  New  England  daily  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT 

Bangor  Daily  News  (M)  Boston  Globe  (AD&S)  Bridgeport  Post-Telegram  (M&E) 

Maine  Sunday  Telegram  (S)  Boston  Herald  (M&S)  Bridgeport  Post  (S) 

Portland  Press  Herald  (M)  Cape  Cod  Times  (Hyannis)  (E&S)  Bristol  Press  (E) 

Portland  Express  (E)  The  Enterprise  (Brockton)  (E&S)  Hartford  Courant  (M&S) 

The  Daily  Transcript  (Dedham)  (E)  Manchester  Journal  Inquirer  (E) 

Gardner  News  (E)  Meriden  Record-Journal  (M) 

NEW  HAMPSHIRE  Gazette  (Haverhill)  (E)  Middletown  Press  (E) 

Lynn  Item  (E)  New  Britain  Herald  (E) 

Union  Leader  (M)  New  Bedford  Standard-Times  (E&S)  New  Haven  Journal-Courier  (M) 

Nashua  Telegraph  (E)  Pittsfield  Berkshire  Eagle  (M)  New  Haven  Register  (E&S) 

New  Hampshire  Sunday  News  (S)  Salem  Evening  News  (E)  New  London  Day  (E&S) 

Springfield  Daily  News  (E)  Torrington  Register  (E) 

Springfield  Union  (M)  Waterbury  American  (E) 

VERMONT  Springfield  Republican  (S)  Waterbury  Republican  (M&S) 

The  News  Tribune  (Waltham)  (E) 

Burlington  Free  Press  (M&S)  Daily  Times  and  Chronicle  (Woburn)  (E) 

Rutland  Herald  (M&S)  Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 
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Ad  bureau 
researchers 
cite  tv  decline 

If  television  advertisers  are  finding 
that  the  medium  isn’t  what  it  used  to  be, 
they  shouldn’t  be  surprised,  according 
to  Leo  Bogart,  executive  vicepresident 
and  general  manager  of  the  Newspaper 
Advertising  Bureau. 

In  the  February/March  issue  of  the 
Journal  of  Advertising  Research,  Leo 
Bogart  and  co-author  Charles  Lehman, 
vicepresident  and  manager  of  survey 
research  for  the  Bureau,  cite  a  number 
of  reasons  which  may  account  for  a 
decline  in  commercial  effectiveness. 

First,  viewer  recall  of  commercials 
has  markedly  declined.  In  three  parallel 
studies  conducted  for  the  bureau  over  a 
16-year  period  by  N.T.  Fouriezos  and 
Associates  (1965)  and  Burke  Marketing 
Research  (1974  and  1981),  correct  iden¬ 
tification  by  viewers  of  any  commercial 
in  the  last  cluster  seen  (less  than  5  mi¬ 
nutes  before  the  interview)  dropped 
from  1 8%  in  1  %5  to  1 2%  in  1 974  and  7% 
in  1981. 

More  clutter 

In  addition,  the  article  notes,  be¬ 
tween  1%7  and  1981  the  number  of  net¬ 
work  commercials  run  per  week  in¬ 
creased  from  1,856  to  4,079  as  a  result 
of  the  change  from  one  minute  to  30 
seconds  in  the  standard  length.  In  the 
same  period,  the  average  number  of 
spot  commercials  in  one  of  the  top  75 
markets  went  up  from  2,413  to  5,300 
per  week.  This  rise  was  paralleled  by  an 


increase  in  promotional  and  public  ser¬ 
vice  announcements,  and  gave  rise  to  a 
widespread  concern  about  “tv  clut¬ 
ter,’’  a  concern  borne  out  by  studies 
that  have  demonstrated  the  disadvan¬ 
tages  of  a  commercial’s  being  buried  in 
the  middle  position  of  a  cluster. 

Youths  watch  less 

There  is  also  evidence,  according  to 
the  article,  that  younger  viewers — the 
generation  that  grew  up  with  televi¬ 
sion — are  less  intense  in  their  viewing 
habits  than  older  viewers.  In  the  1965 
study,  when  asked  by  the  interviewer, 
“What  were  you  yourself  doing  when  I 
called  just  now?’’  28%  were  also  doing 
something  besides  watching  tv.  In 
1981 ,  the  number  doing  something  else 
had  risen  to  40%.  And  while  household 
usage  of  television  (as  measured  by 
Nielsen  audimeters)  increased  from  5 
hours,  59  minutes  a  day  in  1965  to  6 
hours,  44  minutes  a  day  in  1981,  indi¬ 
vidual  viewing  levels  have  remained 
virtually  unchanged.  In  1967,  when 
Simmons  Market  Research  Bureau  be¬ 
gan  to  measure  viewing  levels,  the 
viewing  level  for  the  average  adult  was 
22  hours,  18  minutes  per  week.  Since 
then,  the  viewing  level  has  fluctuated 
slightly,  year  by  year,  and  in  1981  it  was 
21  hours,  42  minutes  per  week. 

“What  does  appear  to  have 
changed,’’  concludes  the  article, “is  (1) 
the  level  of  attentiveness  to  viewing  in 
general,  reflecting  the  maturation  of 
television  and  its  acceptance  as  part  of 
the  scener^ ,  (2)  the  increased  fac¬ 
tionalism  of  the  commercial  environ¬ 
ment,  which  has  reduced  the  memor¬ 
ability  and  presumably  the  communica¬ 
tions  value  of  any  individual  message.’’ 


Florida  papers 
join  forces  to 
sell  retail  ads 

Florida’s  newspapers  have  joined 
forces  to  show  advertisers  how  to  use 
their  newspaper  ad  space  to  its  fullest 
potential. 

Twenty-two  members  of  the  Florida 
Newspaper  Advertising  and  Marketing 
Executive  Association,  in  cooperation 
with  the  Florida  Retail  Federation 
(Florida’s  2,0()0-member  merchant’s 
association)  and  the  Atlanta  Newspaper 
Advertising  Bureau  have  joined 
forces  to  present  “How  to  Increase  the 
Sales  and  Profit  Potential  of  Your 
Newspaper  Advertising,’’  a  presenta¬ 
tion  on  the  “basics  of  effective  retail 
advertising.’’ 

The  first  group  in  the  series  of  semi¬ 
nars,  that  will  blanket  Florida  through 
September,  debuted  in  the  Tampa  Bay 
area  the  week  of  February  21.  The 
Tampa  Tribune  alone  hosted  over  180 
small,  medium  and  large  retail  advertis¬ 
ers  that  came  to  hear  and  learn  how  to 
increase  their  advertising’s  effective¬ 
ness. 

The  four-hour  seminar,  beginning 
with  a  breakfast,  is  designed  for  both 
the  newcomer  and  the  seasoned  adver¬ 
tising  pro.  All  aspects  of  successful  re¬ 
tailing  and  newspaper  advertising  were 
explained  in  detail,  including  how  to 
better  prepare  the  store  to  benefit  both 
sales  and  profit-wise  from  the  custom¬ 
ers  after  the  ad  moved  them  into  action. 
Each  seminar  is  led  by  William  R. 
Park,  Sr.,  vicepresident  for  the  News¬ 
paper  Advertising  Bureau’s  Atlanta  re¬ 
tail  marketing  office,  with  active  parti¬ 
cipation  from  each  host  newspaper’s 
executive  staff. 

The  seminar  on  basics,  aimed  in  a 
straight-forward  manner,  informs  the 
newspaper  advertiser  how  to  increase 
their  sales  and  profit  potential.  From 
the  enthusiastic  response  from  the  au¬ 
diences,  the  presentation  was  on 
target. 

The  joint  cooperation  by  state  and 
local  merchant’s  association  groups, 
newspaper  advertising  and  marketing 
associations  and  the  Atlanta  Newspaper 
Advertising  Bureau  is  planned  to 
spread  throughout  the  South/Southeast 
in  1983  and  1984.  Schedules  are  now 
being  developed  for  an  additional  thir¬ 
ty-six  seminars  from  May  to  September 
of  this  year.  More  to  follow  in  1984. 

Switching  to  a.m. 

Effective  April  17,  the  Delaware/ 
Maryland  State  News,  currently  pub¬ 
lishing  afternoons  Sunday  through  Fri¬ 
day,  will  become  a  morning  newspaper 
publishing  7  days  a  week. 


ii 

You  don’t  have  to  sit  back 
helplessly  while  your  best  reporter 
goes  off  to  jail.  There  is  a  simple  and 
inexpensive  way  to  fight  back. 

John  V.R.  Bull 
in  a  Quote  Unquote  article 
“Fighting  Back" 


COMING  IN  APRIL 

quoteii  ^  _ 
unquote 
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Publisher  fights 
losing  SAU  battle 


Hugh  Patterson,  Jr.,  president  and 
publisher  of  the  Arkansas  Gazette,  has 
failed  in  his  attempt  to  convince  the 
newspaper  business  and  ad  agencies 
that  the  revised  Standard  Advertising 
Unit  plan  is  not  in  their  best  interests. 

Patterson,  who  led  a  virtual  one  man 
campaign  against  the  revised  SAU  plan 
{E&P,  January  22),  will  now  sit  back 
and  let  newspapers  “realize”  for  them¬ 
selves  that  his  proposal  was  the  better 
alternative. 

“If  the  American  Newspaper  Pub¬ 
lishers  Association  working  committee 
proposal  is  adopted,  at  least  we  will 
have  the  page  width  standard  as  a 
potentially  achievable  result  and 
perhaps  we  can  take  the  other  sensible 
steps  further  along,”  Patterson  said. 

“I  still  feel  quite  certain  that  when 
newspapers  find  that  they  will  have  to 
do  extensive  reprogramming  to  convert 
from  the  agate  line  scale  to  the  inch 
scale,  they  will  begin  to  realize  some¬ 
thing  of  what  I  was  trying  to  say,”  he 
added. 

Patterson  has  felt  the  proposed  new 
ad  unit  standard  “would  make  the  vast 
majority  of  newspapers  sacrifice  re¬ 


venue  producing  space  and  valuable 
newsprint.” 

In  his  battle  against  the  revised  SAU 
plan,  Patterson  stated,  “I  feel  it  actual¬ 
ly  creates  more  problems  than  it  solves, 
especially  for  the  9914%  of  American 
newspapers  whose  page  cutoffs  are 
22y4  inches  or  more.” 

During  his  battle  against  the  revised 
SAU  plan,  Patterson  distributed  to 
chief  executive  officers  of  all  ANPA 
newspapers,  an  eight-page  brochure 
detailing  the  reasons  why  it  was  not  in 
the  best  interest  of  most  newspaper 
publishers. 

Patterson  also  met,  on  March  7,  with 
the  American  Association  of  Advertis¬ 
ing  Agencies’  Newspaper  and  Print 
Production  committees. 

Following  that  meeting,  the  heads  of 
those  two  committees  endorsed  the  re¬ 
vised  SAU  proposal  now  before  the 
ANPA  board  of  directors. 

In  its  letter  to  Patterson,  dated 
March  11,  the  4A’s  committee  heads 
stated,  “The  ANPA  plan  encompasses 
the  desirable  standardization  in  column 
format,  printed  page  width,  and  printed 
page  depth  from  the  point  of  view  of  the 


advertiser.  While  we  realize  that  your 
plan  recommends  acceptance  of  two  of 
these  important  points  (columm  format 
and  printed  page  width),  your  proposed 
depth  is  deeper. 

“We  are  in  favor  of  a  depth  that  is 
compatible  with  the  entire  newspaper 
industry.  Information  obtained  from 
the  ANPA  Research  Institute  indicates 
that  a  small  but  sufficiently  important 
number  of  daily  newspapers  in  terms  of 
circulation  have  a  cut-off  too  short  to 
accept  your  recommended  depth  of 
2114  inches.  We  also  prefer  the  ANPA 
Working  Committee’s  unit  of  measure¬ 
ment  in  depth  of  1  inch  which  is  under¬ 
stood  by  everyone  rather  than  revert¬ 
ing  to  the  confusing  increment  of  agate 
lines.” 

Sat.  edition  added 

Escondido  (Calif.)  Times-Advocate 
started  publishing  a  Saturday  morning 
edition  on  February  26,  making  the  T-A 
a  7-day  publication  for  the  first  time  in 
its  96-year  history. 

Milier  named 

Bobby  Ray  Miller,  41 ,  UPI’s  interna¬ 
tional  editor,  was  named  vicepresident, 
director  of  personnel  and  labor  rela¬ 
tions,  succeeding  Robert  E.  Paffen, 
who  resigned. 


WHAT  DOES  RUSSELL  G. 
MUNSON  KNOW  ABOUT 
ADVERTISING,  BUSINESS 
AND  CIRCULATION 
COMPUTER  SYSTEMS 
FOR  NEWSPAPERS 
THAT  YOU  DONT? 


RUSS  KNOWS  ABOUT  NSI! 


Newspaper  Systems,  Inc.  is  newspaper  data  processing 
professionals  with  more  than  75  years  of  industry  experi¬ 
ence.  They  understand  newspapers  and  their  unique 
requirements  as  only  newspaper  veterans  can. 

NSI's  Advertising,  Business  and  Circulation  computer 
applications  are  recognized  as  the  most  effective  newspa¬ 
per  systems  available  to  the  industry  today. 

For  more  information  about  NSI's 
turn-key  installations,  dual-processor 
reliability  and  comprehensive  soft¬ 
ware,  call  Russ  at  (213)  670-7021. 

Newspaper  Systems,  Inc. 

5701  Slauson  Avenue  Suite  100  Culver  City,  California  90230 
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Combination 
insert  and  maii 
pian  profitabie 

Reach  &  Zip,  a  combination  news¬ 
paper  insert  and  marriage  mail  distribu¬ 
tion  program,  has  proven  itself  to  be 
successful  for  the  West  Palm  Beach 
Post  and  Evening  Times,  after  only  four 
months  of  operation. 

According  to  advertising  director 
Tony  Mangone,  “We  are  delighted  by 
the  way  it  has  been  received  by  our 
advertisers  and  by  the  results  they  have 
been  getting.” 

When  the  decision  to  implement  this 
program  was  made  in  mid-August,  only 
three  months  were  needed  to  put  all  of 
the  pieces  together.  Stephen  H.  Kolet- 
nik,  then  co-op  manager  with  the  Post 
and  Evening  Time,  became  Reach  & 
Zip  sales  manager  and  commercial 
printing  manager.  A  new  Univac  com¬ 
puter  system  was  installed  to  handle 
the  household  list,  and  two  Zip-Master 
labeling  units  were  purchased  for  zip- 
code  sorting. 

Taking  into  account  the  savings  on 
delivering  the  Florida  Pennysaver  and 
the  Shopping  Bag,  two  free- 
distribution  publications  owned  by 
Palm  Beach  Newspapers,  Inc.,  Reach 


&  Zip  was  profitable  from  the  very  first 
week,  according  to  Koletnik.  Besides, 
“Reach  &  Zip  has  allowed  us  to  recap¬ 
ture  some  major  preprint  accounts  for 
the  newspapers  that  had  previously 
been  lost,”  Koletnik  says. 

Subscribers  of  the  Post  and  Evening 
Times  receive  the  preprinted  inserts 
within  their  daily  newspaper,  while 
non-subscribers  receive  them  within  a 
marriage  mail  package,  individually 
labeled  and  sorted  into  mail  carrier 
route  sequence. 

Quality  list 

One  of  the  primary  reasons  for  the 
early  success  of  the  Reach  &  Zip  dis¬ 
tribution  system  is  the  quality  of  the 
household  list,  which  Koletnik  feels  is 
the  best  of  any  such  program  in  the 
country.  He  credits  the  full  cooperation 
of  the  Post  Office  in  West  Palm  Beach 
with  making  this  possible. 

With  a  great  many  multi-unit  housing 
complexes  located  in  Palm  Beach 
County,  according  to  Koletnik, 
“attached  mailing”  is  especially  impor¬ 
tant.  Since  each  package  is  individually 
labeled,  the  complete  paekage  is  put  into 
each  individual  mailbox.  Other  direct 
mailers  have  labeled  a  card  only,  which 
is  put  into  mailboxes,  while  the  circulars 
are  stacked  nearby.  Koletnik  feels  that 
this  has  been  a  key  factor  in  the  early 
acceptance  of  Reach  &  Zip. 


TMC 

You  can  call  it  TMD  for  Target  Market  DeUvery, 
or  you  can  call  it  SMC,  Saturation  Market  Coverage, 
or  you  can  call  it  CMC,  Custom  Market  Coverage, 

but  don^t  call  it  TMC  for  Total  Market  Coverage 

without  the®. 

While  there  are  many  varieties  of  advertising  and 
many  methods  with  which  to  seek,  identify  and  reach  a 
particular  audience,  there  is  only  one  TMC®  brand. 
ADVO-System,  Inc.  thanks  you  for  respecting  our 
trademark  and  not  using  our  mark  as  a  generic  term  or 
abbreviation. 

ADVO-SYSTEM 

Corporate  Headquarters 

239  West  Service  Road 
Hartford,  CT  06101 

WHERE  SERVICE  IS  FIRST’’ 


Penney’s  set  to  buy 
videotex  system 

J.C.  Penney  Co.  has  agreed  to  purch¬ 
ase  the  videotex  system  operated  by 
First  Bank  Systems  of  Minneapolis. 

The  experimental  system  provides 
news  and  information  to  about  250  farm 
households  in  Minnesota  and  North 
Dakota. 

The  system  combines  electronic 
banking  with  general  news,  weather, 
and  specialized  market  information. 

Three  newspapers  along  the  North 
Dakota/Minnesota  line  are  providing 
the  system  with  their  news.  They  are 
Fargo  Forum,  Valley  City  Times- 
Record,  and  WahpetonIBreckinridge 
Daily  News. 

William  C.  Marcil,  chairman  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation,  is  publisher  of  the  Fargo 
Forum. 

A  spokesman  for  Penney’s,  the  na¬ 
tion’s  third  largest  retailer,  said  the 
company  plans  to  expand  the  network 
and  is  seeking  joint  ventures  with  other 
financial  institutions. 

“We’re  not  going  national  overnight, 
but  the  national  implications  are  of  in¬ 
terest  to  us,”  he  said. 

Penney’s  intends  to  keep  the 
videotex  system’s  weather  and  shop¬ 
ping  services. 

John  Farnsworth,  a  senior  vicepresi¬ 
dent  of  Chemical  Bank,  which  is  also 
testing  a  home  videotex  system,  said: 
“There  might  be  some  fit  between  a 
major  retailer  like  Penney’s  and  the 
banking  industry.” 

Farnsworth  said  that  within  10  years 
there  could  be  as  many  as  50  million 
videotex  terminals  operating  in  U.S. 
households. 

Metro’s  board  urges 
no  change  in  size 

The  board  of  directors  of  Metropoli¬ 
tan  Sunday  Newspapers  has  adopted  a 
resolution  calling  for  no  further  change 
in  magazine  size  for  the  foreseeable  fu¬ 
ture. 

Metropolitan  Sunday  Newspapers  is 
the  parent  organization  of  Sunday 
Magazine  Network  which  represents 
56  locally  edited  Sunday  magazines  for 
national  advertising  sales. 

The  resolution  was  proposed  by  the 
magazine  format  committee  and 
accepted  by  the  board  at  a  recent  meet¬ 
ing  in  Pebble  Beach,  California. 

James  L.  Davy,  president  of  Metro¬ 
politan  Sunday  Newspapers  cited  “the 
inability  of  major  offset  printers  to 
further  reduce  page  width”  as  one  of 
the  reasons  behind  the  resolution’s 
passage. 
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National  sales  promotion 
producing  ad  results 


By  MX.  Stein 

Being  second  in  your  market  area 
can  be  an  advantage  if  it’s  stressed  in  an 
aggressive  advertising  campaign,  Los 
Angeles  Herald  Examiner  sales  direc¬ 
tor  David  W.  Feldman  told  newspaper 
ad  executives  (March  10). 

Instead  of  downplaying  its  position 
behind  the  Los  Angeles  Times,  the 
Hearst-owned  Herald  Examiner  has 
trumpeted  the  fact  to  increase  local  and 
national  advertising,  Feldman  asserted 
at  a  meeting  of  the  California  Newspa¬ 
per  Advertising  Executives  Associa¬ 
tion  (South)  in  Montebello. 

Noting  that  advertisers  are  going  to 
buy  the  Times  anyway,  Feldman  said, 
“We  don’t  mind  being  second.  We 
want  to  be  Number  Two.’’ 

With  this  in  mind,  he  continued,  the 
Herald  in  September  of  last  year 
started  its  selling  campaign  with  the 
slogan:  “L.A.’s  1st  Rate  2nd  Buy.’’ 
Advertisers  are  offered  the  Herald  and 
30  Hearst  community  newspapers  in 
the  Los  Angeles  area. 

According  to  Feldman,  this  package 
provides  advertisers  with  more  circula¬ 
tion,  lower  cost  and  greater  penetration 
than  the  six  largest  “suburban”  papers 
in  the  region:  San  Gabriel  Valley  Tri¬ 
bune,  Pasadena  Star-News,  Los 
Angeles  Daily  News,  Santa  Monica 
Evening  Outlook,  South  Bay  Daily 
Breeze  and  Long  Beach  Press- 
Telegram. 

Part  of  this  campaign,  Feldman  re¬ 
vealed,  was  familiarizing  advertisers 
with  the  Hearst  Los  Angeles  County 
Group  and  the  Hearst  organization 
generally. 

lo  accomplish  this  objective,  Feld¬ 
man  said,  potential  customers  were  in¬ 
vited  to  the  Herald  Examiner  offices 
for  briefings  and  a  team  went  on  the 
road  to  woo  advertisers  around  the 
country.  So  far,  he  and  others  have 
made  presentations  in  San  Francisco 
and  New  York  and  plan  others  in  De¬ 
troit,  Houston,  Atlanta,  Chicago,  Den¬ 
ver,  Dallas  and  Honolulu.  More  than 
100  agencies  and  clients  attended  the 
San  Francisco  show  and  over  200  in 
New  York,  Feldman  declared. 

“We  talked  to  them  about  being  able 
to  represent  themselves  in  terms  of  the 
penetration  elements  they  need  but 
more  importantly  we  stressed  where 
they  want  to  be  in  the  market  by  target¬ 
ing  the  areas  most  needed  by  most 
advertisers  and  then  measuring  against 
existing  competition  in  the  market¬ 
place,”  the  sales  director  stated. 

He  said  advertising  is  up  100  to  250% 
in  7  of  12  major  classifications  of  adver- 
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tisers  who  have  seen  the  presentation. 
As  an  example,  he  added,  tires,  batter¬ 
ies  and  accessories  went  up  250%  in 
linage  performance,  home  furnishings, 
150%  and  home  improvements,  80%. 

To  focus  on  the  idea  that  the  Herald 
Examiner  is  a  “hidden”  boom  for 
advertisers,  the  paper  also  dreamed  up 
a  “Hidden  Herald”  contest  in  which  a 
copy  of  the  newspaper  was  concealed 
in  a  well-known  place  in  Los  Angeles, 
Feldman  reported.  The  winner  got  a 


$10,000  night  on  the  town. 

Stating  the  paper’s  overall  policy  in 
its  new  program,  Feldman  said  to  the 
ad  managers: 

“We’re  not  fighting  with  you  or  the 
Times.  Anyone  who  takes  revenue 
from  the  marketplace  is  competition 
when  it’s  done  in  a  fair,  upbeat  and 
legitimate  manner.  We’re  all  in  this 
thing  together  and  the  single  greatest 
thing  that  can  happen  from  all  this  is 
that  the  Herald  Examiner  can  regain  its 
rightful  share  in  the  marketplace  and 
that  all  newspapers  will  then  thusly 
share  in  the  overall  objective  of  creat¬ 
ing  major  awareness  in  the  advertiser’s 
minds  with  respect  to  newspapers  in 
Los  Angeles.” 


Who’s  that  woman 
behind  that  woman? 

Mary  Hausch,  Managing  Editor,  The  Las  Vegas 
Review-J  oumal 

“Advertisers  are  pleased  with  Monday  Woman  be¬ 
cause  it  stays  around  the  house  long  after  the  rest  of  the 
daily  paper  has  been  discarded.  That  is  why  a  number  of 
advertisers  have  long-term  contracts  for  paid  positions  in 
the  section.  They  claim  it  is  the  most  successful  place  in 
the  paper  for  their  ads.  It  has  given  us  the  additional 
lineage  and  them  additional  business.” 

Use  it  Monday  or  Tuesday  or  any  day  to  help  solve 
advertising,  editorial  or  marketing  problems.  Run  it  ROP 
or  use  it  as  the  editorial  foundation  for  a  TMC  weekly. 

Let  us  tell  you  more  about  Sunday  Woman.  Call 
Lawrence  T.  Olsen  toll  free,  800-223-7383  or  collect, 
212-682-5600. 

It’s  easy  to  get  ahead  behind 
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NEWSPEOPLE 


Haese 


Paik 


Bode 


K.  Kenneth  Paik  has  been  appointed 
director  of  photography  of  the  Baltimore 
Sun,  the  newspaper  division  of  A.S. 
Abell  Publishing  Co.  He  will  direct  photo¬ 
graphic  operations  of  The  Sun,  an  a.m.; 
The  Evening  Sun  and  The  Sunday  Sun. 

Since  1979,  Paik  has  served  as  director 
of  news  illustrations  of  the  Florida  Times- 


Barbara  S.  Haese,  entertainment 
editor  of  the  Chicago  Sun-Times,  has 
been  named  director  of  promotion  and 
marketing  services.  Haese  joined  the 
paper  in  1978  after  13  months  with  the 
Chicago  Daily  News.  Before  that  she  was 
feature  editor  of  the  Corpus  Christi 
(Texas)  Caller-Times. 

♦  ♦ 

Lee  Feldman  was  named  manager  of 
marketing  planning  for  the  New  York 
Times,  succeeding  Rebecca  McCar- 
LEY,  recently  appointed  vicepresident  of 
marketing  for  Family  Circle,  a  Times 
Company  magazine.  Feldman  was  direc¬ 
tor  of  operations  for  St.  Martin’s  Press 
before  he  joined  the  Times  in  April,  1981, 
as  marketing  analyst  and  became  a  group 
manager  several  months  later. 


Congressional  Quarterly; 
essential  in  my  work. 

It  is  accurate,  pertinent 
and  topical.’' 

Roscoe  Drummond 
Christian  Science  Monitor 


for  information  write  or  call 

Congressional  Quarterly  Inc. 

Attn:  Jim  Bullard 

1414  22nd  St.  N.W.  Washington  D.C.  20037 
(202)  887-8500 


Roy  Bode  was  named  assistant  man¬ 
aging  editor  for  special  news  projects  and 
planning  at  the  Dallas  Times  Herald.  He 
formerly  was  regional  editor  in  charge  of 
the  newspaper’s  seven  Texas  bureaus 
and  coverage  of  surrounding  states.  Ear¬ 
lier,  Bode  was  Washington  bureau  chief. 

Sylvia  Rector  was  named  state  edi¬ 
tor  from  suburban  editor.  Prior  to  starting 
with  the  paper  in  1980,  she  was  on  the 
metro  desk  of  the  Washington  Star. 

Drew  Marcks  has  been  named  sub¬ 
urban  editor  in  a  move  from  mid  cities 
editor.  He  previously  served  as  state  edi¬ 
tor  for  the  Baltimore  News  American. 

Also  at  the  Times  Herald,  Mike  Todd 
was  named  to  the  new  position  of  assis¬ 
tant  suburban  editor.  He  formerly  was 
assistant  city  editor  and  joined  the  Dallas 
paper  from  the  Anchorage  Times. 

Don  Flores  was  named  chief  of  a 
newly  created  central  copy  desk,  having 
previously  been  night  city  editor. 

Steve  Gunn  was  named  night  city 
editor  in  a  move  from  assistant  region^ 
editor. 

«  ♦  ♦ 

Russell  G.  D’Oench  Jr.,  board 
chairman  and  editor  of  the  afternoon  Mid¬ 
dletown  Press,  has  been  designated  chair¬ 
man  of  the  newly-formed  Connecticut 
Board  of  Governors  for  Higher  Educa¬ 
tion. 

Ellen  Livingston,  formerly  on  the 
editorial  staff  of  Esquire  magazine.  New 
York,  has  joined  the  Hartford  (Conn.) 
Advocate  as  a  reporter. 


Union  and  Jacksonville  Journal.  Pre¬ 
viously,  he  held  the  same  position  at  the 
Kansas  City  Star  and  Times.  Paik  has 
been  an  adjunct  professor  at  the  Universi¬ 
ty  of  North  Florida  and  a  visiting  profes¬ 
sor  at  the  Universities  of  Florida  and 
South  Carolina. 

*  *  * 

John  Grieman,  controller  of  Cowles 
Media  Company,  also  will  assume  the 
duties  of  controller  for  the  Minneapolis 
Star  and  Tribune  Newspapers. 

Richard  T.  Cummings  Jr.,  the  news¬ 
paper’s  controller,  will  become  director 
of  financial  planning  and  operational 
analysis. 

Before  becoming  corporate  controller 
of  Cowles  Media  Company  last  June, 
Grieman  was  with  American  Hoist  and 
Derrick  Company,  where  he  most  recent¬ 
ly  was  director  of  corporate  plannings 
and  systems.  Cummings  joined  the  Min¬ 
neapolis  Star  and  Tribune  in  1973  as  an 
attorney  and  subsequently  became  con¬ 
troller  in  May  of  1981. 

♦  ♦  * 

Reeve  Hennion,  an  executive  with 
United  Press  International  in  San  Fran¬ 
cisco,  was  elected  chairman  of  the  Cali¬ 
fornia  Freedom  of  Information  Commit¬ 
tee.  He  succeeds  Mel  Opotowsky  of  the 
Riverside  Press-Enterprise. 

Other  officers  elected  at  the  annual 
meeting  in  San  Francisco  were: 
Carolyn  Johnson,  California  State 
University,  Fullerton,  vice  chairman; 
John  Baker,  San  Jose  Mercury, 
treasurer;  and  Wayne  Satz,  KABC-TV, 
Los  Angeles,  secretary. 


Diamond  Shamrock 


Information  Resource. 

For  answers  about  this  Fortune  500  domestic  integrated 
oil  and  gas  company,  please  call: 

Business  Phone  Home  Phone 
Charles  Yoakum  214-922-2818  214-446-0647 

Manager,  Media  Relations 


Ginger  Shearburn 
Press  Relations  Specialist 


214-922-2822 


817-267-1480 


Diamond  Shamrock 

The  resourceful  company 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Reuters  has  named  Brian  Bain  to  the 
new  post  of  news  editor  for  North  Amer¬ 
ica.  He  was  Reuters’  news  editor  in 
Washington  and  will  be  responsible  for 
the  production  of  all  services  in  the  Un¬ 
ited  States  and  Canada. 

Bain  joined  the  news  service  in  London 
in  1%5  on  the  Middle  East/Asia  desk.  He 
moved  to  Washington  in  1973  as  desk 
editor  and  joined  the  New  York  general 
news  desk  as  editor-in-charge  in  1978, 
returning  to  Washington  as  editor-in¬ 
charge  and  then  news  editor  in  1979. 

Bain’s  replacement  in  Washington  is 
Andrew  Nibley,  formerly  an  editor-in¬ 
charge  there.  Nibley  had  been  a  UPI 
bureau  chief  and  economics  reporter  be¬ 
fore  joining  Reuters  in  1980. 

In  New  York,  Rudi  Saks  was  named 
assistant  news  editor,  financial,  and  will 
direct  daily  production  of  financial  ser¬ 
vices  that  originate  in  New  York.  He  has 
worked  in  the  Los  Angeles  and  New  York  Joel  R.  Kramer,  34,  former  executive 
bureaus.  editor  at  the  Buffalo  (N.Y.)  Courier- 

Also  in  New  York,  Fred  Gray  was  Express,  was  appointed  executive  edi- 
named  assistant  news  editor,  general,  and  tor  of  the  Minneapolis  Star  and  Tri- 
will  direct  production  of  general  news  bune. 

services  from  New  York.  He  joined  the  The  announcement  was  made  by 
New  York  general  news  desk  in  1976  and  Star  and  Tribune  publisher  Roger  Par- 
most  recently  served  as  news  editor.  New  kinson,  who  was  publisher  of  the  Ex¬ 
press-News  until  Cowles  Media  Co. 
closed  it  last  September.  Parkinson 
then  became  assistant  publisher  of  the 
Star  and  Tribune,  also  operated  by 
Cowles,  and  became  publisher  in 
February  after  John  Cowles  Jr.  res¬ 
igned. 

Kramer  joined  the  Buffalo  paper  in 
1981  from  Newsday  where  he  was 
assistant  managing  editor  for  news. 

Charles  W.  Bailey,  who  was  editor  of 
the  Minneapolis  papers,  resigned  last 
October  in  protest  over  100  layoffs  in 
the  newsroom  and  other  departments. 


ALABAAAA  PRESS  ELECTS — W.H.  Hearin  publisher  of  the  Mobile  (Ala.) 
Press  and  Register,  was  elected  president  of  the  Alabama  Press  Association, 
succeeding  Don  Woodward,  general  manager  of  the  Gunthersville  Advertis¬ 
er-Gleam.  The  new  officers,  from  left,  are:  Michael  M.  Breedlove,  editor  of 
The  South  Alabamian,  Jackson,  second  vicepresident;  Luke  Slaton,  editor 
and  publisher  of  The  Moulton  Advertiser,  first  vicepresident;  W.H.  Hearin; 
and  Don  Woodward,  who  became  chairman  of  the  board. 


Bruce  D.  Budnik  has  been  named 
general  manager  and  advertising  director 
for  the  Hearst-owned  Herald  Community 
Newspapers’  Valley  division  in  San  Fer¬ 
nando,  Calif.  He  replaces  Ted  Henry, 
who  left  the  organization.  Prior  to  joining 
the  Herald  group  in  January,  Budnik  was 
associate  national  manager  for  the  Los 
Angeles  Herald  Examiner. 

(Continued  on  page  24) 


David  J.  Andree  was  named  promo¬ 
tion  manager  of  the  San  Francisco  News¬ 
paper  Agency  with  responsibility  for 
advertising  and  circulation  promotion. 
He  joins  the  agency  from  the  Everett 
(Wash.)  Herald  where  he  had  been  prom¬ 
otion  manager  since  1976. 

«  ♦  « 

Roger  Kain  was  named  promotion 
manager  for  the  Tampa  Tribune.  His  new 
post  comes  as  a  result  of  consolidation  of 
the  sales  development  and  promotion  de¬ 
partment  staffs.  Kain  was  sales  develop¬ 
ment  manager  and  will  now  direct  the 
combined  departments. 

Kain  joined  the  Tribune  in  1981  follow¬ 
ing  1 1  years  with  Richmond  Newspapers, 
a  division  of  the  Tribune’s  parent  com¬ 
pany,  Media  General. 


Paternity 

Ward 

By  D.L.  Stewart 


Donald  C.  White,  in  various  capaci¬ 
ties  with  the  Springfield  (Mass.)  News¬ 
papers  since  1972,  has  been  named  busi¬ 
ness  editor.  Earlier,  he  was  managing  edi¬ 
tor  of  the  Manchester  (Conn.)  Journal- 
Inquirer  and  city  editor  of  the  defunct 

XM  .  u  Hartford  (Conn.)  Times. 

Management  changes  at  two  Ottaway 

newspapers  include: 

John  N.  Wilcox,  to  general  manager 
of  the  Danbury  (Conn.)  News-Times. 

Since  1980  he  has  been  publisher  of  The 
People’s  Press,  Owatonna,  Minn.,  an 
Ottaway  newspaper.  Previously  he  was 
director  of  marketing  at  the  Mankato 
(Minn.)  Free  Press. 

Saturno  L.  Marocco,  to  publisher 
and  general  manager  of  The  People’s 
Press.  Since  1978  he  has  been  assistant 
general  manager,  then  general  manager  of 
the  Oneonta  (N.Y.)  Daily  Star. 
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“D.L.  Stewart  details  many 
of  the  joys  and  frustrations 
of  taking  fatherhood  seri 
ously.  Don’t  wait  ’til  ‘some¬ 
day’  to  look  back  and  laugh 
at  all  of  this ...  Read  Stewart 
and  laugh  now.  I  did.’’ 

—  Phil  Donahue 

Call  collect  (212)  682-8787 

McNAUGHT  SYNDICATE 
300  E.  42nd  Street, 

New  York,  N.Y.  10017 


Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

28  Years  Nation-Wide  Personal  Servke 


Newspeople 

(Continued  from  page  23) 


George  O’Connell,  vicepresident, 
secretary/treasurer  of  the  Baltimore  Dai¬ 
ly  Record,  was  elected  president  of  the 
Maryland-Delaware-D.C.  Press  Associa¬ 
tion  at  the  74th  annual  winter  convention 
in  Frederick,  Md. 

Tom  Bradlee,  Seaford  (Del.)  Leader 
&  Register,  was  named  president-elect. 
Other  officers  elected  were:  Tom  Mills, 
Frederick  News-Post,  vicepresident; 
John  Worthington  IV,  Bel  Air  (Md.) 
Aegis,  secretary;  and  Ed  Beeler,  Car- 
roll  County  Times,  Westminster,  Md., 
treasurer. 


](c  :|c  # 

Jennifer  Davies,  former  copy  editor, 
Living/Arts  section,  Boston  Globe,  has 
been  named  media  information  manager, 
WNEW-tv,  Boston.  Earlier,  she  was 
Lifestyles  editor  at  the  Berkshire  Eagle, 
Pittsfield,  Mass. 

*  «  * 

Bill  Ifft  has  been  named  advertising 
director  of  Glen  Colusa  Newspapers  Inc . , 
publisher  of  newspapers  at  Willows  and 
Orlando,  California.  Ifft  formerly  was 
production  manager  at  Tillamook,  Ore¬ 
gon  and  on  the  advertising  staff  at  Boze¬ 
man  (Mont.)  Daily  Chronicle  and  Idaho 
State  Journal,  Pocatello. 


CALL 

Dave  Cullen 


(202)  554-9000. 

Public  Affairs  Department 
NATIONAL  FEDERATION  OF 
INDEPENDENT  BUSINESS 

600  Maryland  Avenue 
Washington,  DC  20024 
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Hume 


Weingart 


Poulson 


PHOENIX  APPOINTMENTS— David  R.  Hume,  Mary  Weingart  and  Pat 
Poulson  were  named  to  executive  positions  at  The  Arizona  Republic/The 
Phoenix  Gazette. 

Hume,  director  of  operations  and  director  of  public  relations  for  the  St. 
Louis  Globe-Democrat  the  past  four  years,  was  named  promotion  manager 
of  the  Phoenix  papers  effective  April  4. 

Weingart,  assistant  to  the  director  of  community  and  corporate  services, 
has  been  named  community  and  corporate  services  manager. 

Poulson,  promotion  manager,  was  named  manager  of  audio/visual  ser- 


vices.  _ 

Marcia  Montgomery  has  been 
named  customer  service  manager  for  the 
Corpus  Christi  Caller  Times.  She  former¬ 
ly  was  the  personnel  director  for  the  San 
Angelo  (Texas)  Standard  Times. 

*  ♦  * 

David  L.  Edgerly,  formerly  super¬ 
visor  of  financial  communications. 
Creamer  Dickson  Basford/New  England, 
Providence  public  relations  firm,  and, 
earlier,  metropolitan  editor.  Providence 
Evening  Bulletin,  was  appointed  to  the 
newly  created  post  of  director  of  corpo¬ 
rate  communications,  Nortek  Inc.,  Cran¬ 
ston,  R.I. 

Correction 

The  new  executive  sports  editor  of 
the  Akron  (Ohio)  Beacon  Journal  is 
Tom  Giffen,  formerly  a  member  of  the 
sports  desk  staff  of  the  Miami  Herald. 
In  the  March  5  issue,  his  last  name  was 
mistakenly  spelled  Griffen.  He  was 
sports  editor  of  the  Columbus  (Ga.)  En- 
gwirer  before  going  to  Miami,  and  not  of 
the  Columbus  (Ga.)  Ledger  as  the  press 
release  received  stated. 


Energy  interest  puts 
editor  in  state  post 

William  D.  Cotter’s  “unique  interest 
in  energy  issues’’  has  led  to  his  appoint¬ 
ment  by  New  York  Governor  Mario 
Cuomo  as  the  State  Energy  Commis¬ 
sioner.  The  salary  is  $65,7()0  a  year. 

If  the  appointment  is  confirmed  by 
the  State  Senate,  which  is  expected. 
Cotter  said  he  would  sever  all  connec¬ 
tions  with  the  Newhouse  Newspapers 
in  Syracuse.  He  has  been  editor  of  the 
Syracuse  Herald  Journal  and  Sunday 
Herald  since  1966  and  is  a  former  presi¬ 
dent  of  the  New  York  State  Society  of 
Newspaper  Editors.  For  several  years 
has  has  been  a  member  of  the  Ononda¬ 
ga  County  Energy  Committee,  is  chair¬ 
man  since  1977. 

Cotter,  61,  was  graduated  from  Ford- 
ham  University  in  1943  with  a  degree 
in  physics  and  studied  political  science 
at  St.  John’s  University  and  Syracuse 
University.  He  was  a  Navy  coding  and 
intelligence  officer  during  World  War  II 
in  the  South  Pacific. 
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Notes  on  people 

Fanciulli,  94,  cuts  National  Press  Club  cake 


By  James  Earl  Roper 

The  National  Press  Club  in  Washing¬ 
ton  celebrated  the  75th  anniversary  of 
its  founding  (March  11)  with  the  club’s 
sole  surviving  charter  member,  94- 
year-old  Jerome  Fanciulli,  cutting  a 
birthday  cake  and  reminiscing  about 
one  of  his  news  sources,  Orville 
Wright. 

Twenty  former  presidents  of  the  club 
looked  on  as  Fanciulli  ceremonially 
sliced  into  the  cake,  using  the  gold 
trowel  that  President  Calvin  Coolidge 
had  used  in  1926  to  lay  a  cornerstone  of 
the  club’s  present  home,  the  National 
Press  Building.  The  current  club  presi¬ 
dent,  associate  editor  Dan  Byrne  of 
Traffic  World  magazine  and  Traffic 
World  Daily,  read  a  letter  from  Presi¬ 
dent  Reagan  congratulating  the  club  on 
its  accomplishments. 

“Since  the  earliest  days  of  our  repub¬ 
lic,”  Reagan  wrote,  “one  of  the  fun¬ 
damental  tenets  of  American  life  has 
been  our  nation’s  commitment  to  a  free 
press. 

“Institutions  such  as  yours  help 
bring  vision,  energy  and  life  to  that 
commitment  by  helping  our  citizens  be¬ 
come  well  informed.  Through  your 
efforts  to  increase  our  understanding  of 


Jerome  Fanciulli  cuts  the  birthday  cake 
as  club  president  Dan  Byrne  looks  on. 


the  world  we  live  in,  you  help  streng¬ 
then  the  freedom  and  pluralism  so 
essential  to  our  continued 
progress.  .  . 

“May  you  be  an  equally  valuable 
asset  to  our  nation  in  your  next  75 
years.” 

Fanciulli,  now  a  resident  of 
Bluemont,  Va.,  recalled  that  he  was 


one  of  the  thirty-two  newsmen  who 
founded  the  press  club  in  1908  with  one 
rule  that  has  remained  immutable  for  75 
years;  no  drinking  on  credit. 

As  a  reporter  for  the  Associated 
Press,  he  covered  Orville  Wright,  the 
co-inventor  of  the  heavier-than-air  air¬ 
craft,  when  Wright  went  to  Ft.  Myer, 
Va.,  to  get  the  U.S.  Army  to  buy  planes 
for  military  purposes.  On  a  demonstra¬ 
tion  flight  which  Fanciulli  witnessed, 
Wright  crashed  his  plane  Sept.  17, 
1908,  and  killed  his  passenger — Lt. 
Thomas  E.  Selfridge,  the  first  service¬ 
man  to  die  in  aviation. 

“Orville  was  severly  injured  and  I 
spent  so  much  time  visiting  him  in  the 
hospital  that  we  became  close  friends,” 
Fanciulli  told  fellow  club  members. 

As  part  of  the  observance,  the  press 
club  put  on  display  items  from  the  cor¬ 
nerstone  of  the  National  Press  Build¬ 
ing.  They  included  an  Editor  &  Pub¬ 
lisher  of  March  21,  1927. 

The  cornerstone  was  split  open 
accidentally — and  its  contents  spilled 
out — during  the  club’s  on-going  $65 
million  rehabilitation  of  its  National 
Press  Building.  This  was  the  real  cor¬ 
nerstone.  The  one  that  Coolidge 
troweled  with  mortar  was  something  of 
a  fake.  It  was  junked  after  a  few  hours, 
but  the  presidential  publicity  helped  the 
club  raise  the  money  to  construct  the 
building.  Many  of  today’s  members 
still  can  get  pretty  sentimental  about 
Calvin  Coolidge. 


% 


Even  if  you  weren’t 
among  the  more  than 
000  news  people  who 
called  State  Farm  for 
prompt  help  on  an 
insurance  story  last 
year,  you  may  want 
our  new  phone 
numbers. 
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PLANT  &  EQUIPMENT  NEWS 

Edited  by  BILL  GLOEDE 


New  technologies  pack  the  house 
at  America  ^  East  ’83  conference 


By  Bill  Gloede 

Filling  the  house  at  a  newspaper  pro¬ 
duction  conference  in  a  suburb  of  Pitt¬ 
sburgh  early  on  a  Friday  morning,  just 
as  the  country  struggles  to  emerge  from 
the  worst  recession  in  memory,  is  no 
easy  task. 

But  with  a  program  laced  with  new, 
money  saving  technologies  and  an  ex¬ 
hibition  hall  featuring  some  50  news¬ 
paper  production  suppliers,  America  ★ 
East  ’83  succeeded  in  attracting  stand¬ 
ing  room  only  audiences  in  Monroevil¬ 
le,  Pa.,  for  a  series  of  Friday  morning 
conference  sessions  dealing  with  new 
press  designs;  computer-to-plate/ 
pagination  technology;  and  mailroom 
distribution  and  total  market  coverage. 

At  last  count,  some  1 ,200  newspaper 
production  executives  had  passed 
through  the  exhibit  hall  at  the  Greater 
Pittsburgh  Expo  Mart,  down  from  the 
1,400  who  attended  last  year’s  confer¬ 
ence  in  Hershey,  Pa. 

The  Friday  morning  sessions  were 
highlighted  by  the  computer-to-plate 
presentation  by  two  Gannett  execu¬ 
tives,  Edward  Baron,  Gannett’s  corpo¬ 
rate  manager  for  systems  and  training, 
and  Charles  Gallagher,  production 
director  of  Gannett’s  Utica  (N.Y.)  Dai¬ 
ly  Press  and  Observer  Dispatch. 

Baron  began  the  presentation  with 
the  premise  that  pagination  is  a  prere¬ 
quisite  to  computer-to-plate  produc¬ 
tion. 

He  then  proclaimed,  “Pagination, 
we  believe,  is  critical  to  newspapers’ 
future  as  viable  business  enterprises.’’ 

Baron  continued,  “Pagination 
works,  it’s  cost  justifiable  under  Gan¬ 
nett’s  well-known  standards  and,  vir¬ 
tually  from  the  start,  has  only  been  a 
demonstration  of  existing  technologies 
in  an  actual  newspaper  environment.’’ 

To  date,  Gannett  has  dealt  almost 
exclusively  with  Hastech,  Inc.,  of 
Manchester,  N.H.,  for  its  pagination 
systems.  It  has  Hastech  PagePro  and/ 
or  AdPro  systems  installed  at  six  news¬ 
papers  and  is  in  the  process  of  installing 
or  ordering  equipment  for  two  more  of 
its  properties. 

“Hastech,”  said  Baron,  “has  hand¬ 
led  all  of  these  sites  for  us  and  they’ll  be 
receiving  orders  for  a  couple  more  this 
year.”  He  continued,  “We  don’t  buy 
Hastech  exclusively  as  a  matter  of  poli¬ 
cy,  we  buy  what  works.” 

Gannett,  said  Baron,  has  some  very 
definite  ideas  of  what  pagination  is  and 
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what  it  should  be.  “For  Gannett,”  he 
reported,  “pagination  is  not  an  R&D 
project.” 

“If  you  can’t  do  ads,”  he  said,  “the 
pagination  system  is  not  complete.” 

He  continued,  “Systems  of  this  type 
do  not  require  a  major  investment  in 
graphics,  or  even  in  full  page  typeset¬ 
ters  or  in  sophisticated  image  handling 
computers.  There  are  some  editors  and 
suppliers  who  say  that  the  lack  of  visual 
graphics  in  the  page  layout  process  is  a 
terrible  mistake.  We  are  producing 
pages  and  finding  that  not  to  be  the 
case.  We  don’t  care  to  fiddle  while 
Rome  is  burning;  we  have  no  interest  in 
making  substantial  additional  invest¬ 
ments  in  order  to  typeset  pictures.” 


America  East  ’83  yielded  a  major 
announcement  in  the  pagination  area 
and  a  new  product  announcement  from 
Itek  Large  Systems  Operations. 

Digital  Equipment  Corporation,  the 
nation’s  second  largest  maker  of  com¬ 
puters  and  the  largest  supplier  of  com¬ 
puters  to  the  newspaper  industry,  and 
Hastech,  Inc. ,  the  developer  of  pagina¬ 
tion  systems  now  in  use  at  several  daily 
newspapers,  announced  they  would 
jointly  support  the  integration  of  Has¬ 
tech’ s  PagePro  pagination  system  with 
Digital  TMS-11  newspaper  text  man¬ 
agement  systems. 

According  to  DEC,  the  two  com¬ 
panies  will  cooperate  in  both  the  tech¬ 
nical  integration  of  PagePro  and  TMS- 
1 1  and  in  the  planning  and  marketing  of 
future  pagination  products. 

TMS-1 1  users  will  be  able  to  install  a 
complete,  sophisticated  pagination 
system  that  will  produce  fully  com¬ 
posed  newspaper  pages  either  on  film 
or  directly  to  plate.  The  advantage  to 
newspaper  users  will  be  in  the  elimina¬ 
tion  of  the  shakedown  period  normally 
associated  with  the  interfacing  of  com¬ 
puter-based  systems  developed  by 
separate  suppliers,  according  to  a 
Digital  spokesman. 

Essentially,  the  agreement  gives 
Hastech  the  marketing  opportunity  to 
capitalize  on  Digital’s  reputation  and 
existing  user  base  in  the  newspaper 
business  and  gives  Digital  an  opportun¬ 
ity  to  market  its  front  end  systems 
alongside  Hastech’s  pagination  sys- 


Consequently,  he  said,  Gannett  has 
chosen  to  handle  pictures  in  the  tradi¬ 
tional  fashion  in  all  but  one  case  — 
Utica. 

Utica  is  the  site  of  the  first  working 
computer-to-plate  newspaper  produc¬ 
tion  system  in  the  United  States.  A 
joint  effort  of  Hastech  and  EOCOM, 
the  project  is  now  producing  plates 
daily. 

According  to  Gallagher,  Gannett’s 
Utica  dailies  are  “backing  into”  com¬ 
puter- to-plate.  PagePro  and  AdPro  are 
in  place,  but  graphics  are  being  scanned 
onto  plates  in  analog  form  —  that  is, 
they  are  not  digitzed  and  stored  either 
in  computer  memory  or  on  discs.  Next 
month,  Hastech  is  slated  to  deliver  it’s 
new  GraphPro  system,  which  will 
allow  Utica  to  digitize  and  store 
graphics. 

The  system,  from  the  Hastech  page 
(Continued  on  next  page) 


terns.  It  also  gives  both  companies  an 
edge  in  research  and  development  of 
pagination  products.  The  agreement, 
however,  is  not  exclusive. 

“We  selected  Hastech  as  the  firm  to 
bring  pagination  capability  to  our  news¬ 
paper  customers  because  we  believe 
they  already  have  the  most  useful,  cost- 
effective  product  on  the  market  and  our 
customer’s  interests  can  best  be  served 
much  more  expeditiously  through  this 
agreement,”  commented  Loehr  Clark, 
Digital’s  Newspaper  Marketing  man¬ 
ager. 

Bill  Solimeno,  Hastech’s  marketing 
director,  added,  “Digital’s  TMS-11 
already  has  an  installed  base  in  many  of 
the  newspapers  which  might  be  in¬ 
terested  in  our  PagePro  pagination  sys¬ 
tem.  Therefore,  it  makes  a  great  deal  of 
sense  for  us  to  work  with  Digital.” 

Meantime,  Itek  announced  the 
availabilty  of  a  new  typesetter,  billed 
by  the  company  as  the  “lowest  priced, 
high  performance  100  pica  CRT  type¬ 
setter”  in  its  class. 

Dubbed  the  Mark  IX,  the  new  type¬ 
setter  is  capable  of  composing  and 
typesetting  editorial,  display  and  clas¬ 
sified  advertising  text  in  blocks  or  full 
newspaper  pages  up  to  100  picas  wide. 
It  features  a  new  paper  transport, 
equipped  with  a  hinged  access  door, 
which  gives  a  user  the  ability  to  quickly 
change  paper  sizes  in  order  to  adopt 
full-page  makeup  for  selected  sections 
while  continuing  to  set  other  portions  in 
galleys. 
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Digital,  Hastech  announce  venture 
Itek  introduces  new  typesetter 


layout  terminals  in  the  newsroom  to  the 
output  of  the  EOCOM  Laserite  V  laser 
platewriter,  cost  slightly  under  $2  mil¬ 
lion,  Gallagher  said.  It  will  pay  itself 
back  in  just  over  three  years,  he  said. 

“You  can  do  it  if  you  keep  it  simple,” 
Gallagher  admonished  his  collegues  in 
the  audience.  “We  do  not  see  any  need 
for  any  newspaper  not  to  be  able  to  go 
computer-to-plate .  ’  ’ 

In  a  session  entitled  “What’s  New  in 
Press  Work,”  newspaper  production 
directors  heard  George  Wood,  assis¬ 
tant  production  director  of  the  Provi¬ 
dence  (R.I.)  Journal  and  Bulletin;  Mike 
Williams,  director  of  production  for  the 
Pittsburgh  Press;  and  George  Botsko, 
production  director  for  the  Burlington 
County  (N.J.)  Daily  Times,  address  fle¬ 
xography,  anilox  letterpress  and  anilox 
offset,  resoectively. 

Wood  began  the  session,  saying, 
“When  we  were  considering  the 
alternatives  to  replacing  our  aging 
presses  in  Providence,  we  were  sure  of 
one  thing  —  we  were  not  going  to  go 
offset.” 

The  Journal  began  printing  with  a 
Kidder-Stacy  Motterflex  unit  in  July 
1981.  “It  took  us  a  little  while  to  work 
out  some  bugs,  but  since  January  of 
’82,  we’ve  been  producing  good,  quali¬ 
ty  newspapers.  We’re  so  pleased  that 
we  print  the  front  page  (with  the  flexo 
unit.)” 

Kidder-Stacy  will  replace  the  Mot- 
torflex  unit  in  Providence  with  an  up¬ 
dated  version  next  month.  Also,  the 
Windmoeller  &  Hoelscher  Company 
will  be  installing  a  West  German-made 
unit  at  the  Journal-Bulletin  around  the 
same  time. 

“We’ll  be  testing  and  comparing  the 
two  units  under  a  full  production  en¬ 
vironment  for  the  next  three  or  four 
months,  then  we’ll  see  where  we  go 
from  there,”  Wood  said. 

Williams  followed  Wood  on  the  prog¬ 
ram  with  an  explanation  of  how  the 
Press  converted  one  of  its  Hoe  letter- 
press  units  to  an  anilox  inking  system 
developed  by  the  American  Newspap¬ 
er  Publishers  Association  Research  In¬ 
stitute,  with  the  coversion  performed 
by  K&F  Manufacturing  Corp. 

“Our  key  word  was  simplicity,”  said 
Williams.  On  March  8,  1981,  three 
machinists  began  stripping  the  ink  train 
from  one  side  of  the  unit.  Three  and  a 
half  days  later,  the  unit  had  an  anilox 
inking  system. 

After  ironing  out  bugs  with  fountain 
rollers,  disengaging  mechanisms  for 
the  anilox  roll  and  various  doctor  blade 
settings,  the  Press  ordered  conversion 
of  the  second  impression  cylinder. 

It  works  well,  according  to  Williams. 
“It  is  not  offset,”  he  said,  “it  is  very 
good  letterpress.”  He  said  he’s  printed 
spot  color  with  the  unit  with  good  re¬ 
sults  —  better  results  than  those 
obtained  with  standard  letterpress 
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However,  the  project  is  now  on  hold, 
by  order  of  the  management  of  the 
Press. 

Said  Williams,  “We’re  going  to  wait 
and  see  what  happens  with  true  flexo. 
We’re  very  interested  in  what  Provi¬ 
dence  is  doing.” 

“As  far  as  our  experience  goes,”  he 
concluded,  “we’ve  proven  that  it  will 
work.  But  we’re  not  sure  it’s  quite  the 
way  to  proceed.” 

Botsko  then  took  the  podium  and  ex¬ 
plained  the  only  existing  anilox-inked 
offset  press  in  the  newspaper  produc¬ 
tion  environment,  a  1%8  Goss  Metro- 
liner  at  the  Burlington  County  Times. 

“The  good  news  is  —  it  works,”  said 
Botsko.  “Those  of  you  who  run  offset 
presses  know  that  waste  is  a  nightmare. 
I  would  estimate  that,  even  on  bad 
days,  you  can  cut  two-thirds  of  the 
waste.” 

Botsko  reported  that  saleable  copies 


are  achieved  after  only  seven  impress¬ 
ions. 

The  Metro,  which  was  converted  last 
March  according  to  an  ANPA/RI  de¬ 
sign,  is  equipped  with  anilox  inking  on 
one  side.  It  is  producing  the  front  page 
of  the  paper,  with  spot  color.  Its  design 
is  simple,  consisting  of  an  ink  tray,  ani¬ 
lox  roller  and  transfer  roller.  Botsko 
said  it  took  a  total  of  about  nine  hours  to 
convert  the  one  side  of  the  unit. 

The  anilox  system  requires  no  ink 
preset,  thereby  allowing  labor  savings 
and  savings  in  printed  waste.  The  major 
improvement  in  print  quality,  Botsko 
said,  was  in  that  fact  that  the  ink  densi¬ 
ty  is  consistant  across  the  page. 

“Initially,  on  that  first  run,  our  press¬ 
man  looked  at  that  thing,  and  their  ex¬ 
act  words,  as  they  stood  back,  were, 
‘There  goes  our  jobs,”  Botsko  re¬ 
ported. 


Harris  Corp.  clears  first  hurdle  in 
spinoff  of  printing  equipment  unit 


Harris  Corporation  reported 
Wednesday  it  has  signed  a  definitive 
contract  covering  the  proposed  sale  of 
its  $400-million-per-year  printing 
equipment  business. 

The  contract  was  signed  with  “Har¬ 
ris  Graphics  Corporation,”  a  new  com¬ 
pany  organized  in  Delaware  by  Clayton 
&  Dubilier,  Inc.,  a  New  York  invest¬ 
ment  firm.  Shareholders  will  include 
key  Harris  printing  equipment  execu¬ 
tives  along  with  institutional  investors. 

The  signing  of  the  contract  repre¬ 
sents  the  completion  of  the  first  and 
most  difficult  stage  in  Harris  Corp.’s 
efforts  to  spin  off  its  printing  equipment 
sector.  Completion  of  financing 
arrangements,  which  are  said  to  in¬ 
volve  more  than  two  dozen  banks,  and 
final  approval  by  the  boards  of  both 
companies  are  pending. 

The  new  company  will  be  headed  by 
chairman  and  chief  executive  officer 


James  E.  Pruitt.  Among  the  officers  of 
the  new  company  will  be  the  six  ex¬ 
isting  divisional  vicepresidents,  includ¬ 
ing  Andrew  J.  Jones,  vicepresident/ 
general  manager  of  the  Newspaper 
Press  Division;  Brendan  P.  O’Donnell, 
vicepresident/general  manager  of  the 
Publication  Press  Division;  Harry  E. 
Mowry,  vicepresident/general  mana¬ 
ger  of  the  Bindery  Systems  Division; 
Donald  W.  Seager,  vicepresident/ 
general  manager  of  the  Commercial 
Press  Division;  Robert  J.  Anderson, 
vicepresident/general  manager  of  the 
Business  Forms  Systems  Division;  and 
Theodore  Niggli,  president  and  direc¬ 
tor  general  of  the  France-based  Harris- 
Marinoni  S.A. 

The  new  corporation  will  be  head¬ 
quartered  in  Melbourne,  Fla.,  apart 
from  the  Harris  Corp.’s  offices.  An 
address  has  not  been  announced. 

The  transaction  is  expected  to  be 
completed  within  30  days. 
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On  ttie  supply  sine  . . 


New  York  Times  has  contracted  with  CROSFIELD 
DATA  SYSTEMS  INC.,  formerly  LogEscan  Systems, 

Inc.,  to  update  its  original  nine  laser  scanner/writer 
units  to  the  more  recent  2417  C.U.  specifications.  The 
process  should  be  completed  early  in  1983. 

These  nine  machines  —  three  readers  and  six  writers 
—  have  been  reading  paste-ups  and  imaging 
Lasermask®  for  all  of  the  plates  produced  at  the  New 
York  Times  since  July  2,  1978.  When  updated,  the 
machines  will  resume  operation  in  the  same  production 
function. 

Other  2417  C.U.  equipment  already  operates  in  the 
facsimile  transmission  network  for  the  New  York 
Times’  national  edition.  In  all,  sixteen  2417  units 
participate  in  the  newspaper’s  national  and  New  York 
editions.  When  the  current  update  is  completed,  all  but 
two  of  the  sixteen  units  will  conform  to  C.U. 
specifications. 

The  C.U.  unit  is  the  only  2417  model  currently  being 
manufactured  by  Crosfield  Data  Systems.  Although 
designed  especially  for  process  color  applications,  the 
2417  C.U.  was  adopted  as  the  standard  unit  because  it 
proved  to  be  an  overall  enhancement  of  the  equipment. 

The  New  York  Times’  facsimile  network  for 
newspaper  production  uses  laser  readers  in  Manhattan 
to  read  pasted-up  pages  and  laser  writers  and 
reader/writers  in  Manhattan,  New  York;  Carlstadt, 

New  Jersey;  Lakeland,  Florida;  Chicago,  Illinois,  and 
Torrance,  California,  to  image  the  Lasermask  used  to 
produce  plates. 

NEWSPAPER  ELECTRONICS  CORPORATION 
(NEC)  has  introduced  its  new  AMICUS  newspaper 
and  commercial  front-end  system. 

Originally  developed  in  the  United  Kingdom  for 
the  European  commercial  market,  it  has  now  been 
custom  tailored  for  the  U.S.  commercial  and 
newspaper  markets.  NEC  has  assumed 
manufacturing,  marketing  and  support  roles  at  its 
Kansas  City,  Missouri,  facility. 

Although  moderately  priced,  the  AMICUS  system 
offers  such  sophisticated  features  as  split  screen, 
hyphenation  and  justification,  automatic  kerning, 
exception  word  dictionary,  CP/M  background  operation 
for  word  processing  and  business  applications,  and 
mirroring  between  its  Winchester  disc  systems. 

*  ♦  * 

YARN  RESEARCH  &  DEVELOPMENT 
LABORATORY,  Oakland,  N.J.,  has  created  a  new 
type  of  plate  cleaner  called  “True  Blue,’’  which 
offers  instant  start-ups  for  all  types  of  metal  offset 
plates. 

True  Blue  not  only  cleans  the  non-image  area,  but 
will  remove  semi-dried  ink,  gum  streaks,  surface 
scratches  and  oxidation  spots.  True  Blue  cleans  and 
conditions  both  the  image  and  non-image  area, 
making  the  image  area  more  ink  receptive. 

If  offset  plates  are  not  gummed  during  lunch  time, 
press  down  times,  etc.  a  single  application  of  True 
Blue  will  restore  the  plate  for  instant  start-ups. 

True  Blue  works  on  both  sheet  fed  and  web  offset 
presses.  On  web  presses.  True  Blue  can  be  sprayed 
“on  the  fly’’  to  immediately  remove  scumming, 
tinting  and  other  plate  problems  without  stopping  the 
press. 
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a  a  m  a 

HCM  GRAPHIC  SYSTEMS,  INC.  has  begun  delivery 
of  its  new  CP341  Color  Scanner  to  the  North  American 
market. 

The  new  scanner  is  designed  after  the  already 
successful  model  CP340  with  a  smaller  recording  drum 
which  allows  the  scanner  to  record  at  double  the 
crossfeed  speed  of  the  CP340. 

The  CP341  has  a  25.6"  x  25.6"  input  size  with  a 
28.9"  X  43.3"  output  size.  Since  the  43.3"  measurement 
is  the  axial  drum  dimension,  scanning  speeds  are  quite 
fast. 

All  else  remains  virtually  the  same  as  that  of  the 
DC350  and  CP349  Color  Scanners. 

Additionally,  after  only  IV2  years  since  its 
introduction,  HCM  has  announced  the  installation  of 
the  5()0th  Hell  Chromagraph  DC350  Color  Scanner  at 
GRAPHIC  ART  SERVICE  in  Atlanta,  Ga. 


The  500th  DC350  installed  in  Atlanta. 


*  +  * 

MYCRO-TEK  is  one  of  the  first  video  products 
vendors  to  interface  to  the  National  Weather  Service’s 
upgraded  weather  forecasting  wire.  Cable  and  Iptv 
operators  with  alphanumeric  channels  use  the  weather 
wire  to  provide  zone  forecasts  to  their  subscribers. 

The  National  Weather  Service  has  revised  its  mode 
of  transmission,  which  increases  its  delivery  speed.  For 
most  character  generators  that  interface  to  the  wire,  the 
increased  transmission  rate  will  require  a 
time-consuming  hardware  change.  Interfacing  the 
Mycro- Vision™  7000  character  generator  requires  only 
simple  change  of  software. 

By  replacing  one  program  chip,  the  Mycro-Vision 
7000  can  accept  the  new  wire  transmission 
immediately,  avoiding  most  loss  of  service  because  of 
incompatible  equipment. 

In  the  new  transmission  mode,  data  will  be  delivered 
by  telephone  lines,  rather  than  by  the  previously-used 
teletype  circuits.  The  phone  transmission  required 
subscribers  to  order  a  telephone  modem  in  order  to 
interface  to  the  service. 

According  to  a  spokesman,  the  new  transmission 
mode  is  less  expensive  for  National  Weather  Service 
and  for  most  subscribers. 

The  National  Weather  Service  is  phasing  in  its  new 
wire  nationwide  during  the  next  12-14  months.  More 
than  50,000  subscribers  at  radio,  television  and  cable 
stations  will  be  affected,  the  service  estimates. 

Mycro-Tek  is  a  division  of  MERGENTHALER 
LINOTYPE,  an  Allied  company. 
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Moving  news  in  the  information  age 

In  Texas,  state  coverage  improves 
with  new  communications  system 


A  sophisticated,  two-way  com¬ 
munications  system  is  making  it  possi¬ 
ble  for  Harte-Hanks  Communications 
newspapers  in  Texas  to  provide  their 
readers  more  thorough  news  on  state 
government  and  politics,  including  ex¬ 
tensive  coverage  of  the  short  but  in¬ 
tense  Texas  legislative  sessions. 

Harte-Hanks  daily  newspapers  in  13 
markets  throughout  the  state  are  shar¬ 
ing  stories  and  pooling  information  of 
mutual  interest  through  newly  estab¬ 
lished  computer  linkups  with  the  com¬ 
pany’s  capital  bureau  in  Austin.  The 
weekly  newspaper  in  a  14th  Harte- 
Hanks  market  also  participates  but  can 
only  receive  hard  copy  on  a  printer. 

The  result  is  an  informal  statewide 
news  service  operating  within  an  area 
that  is  larger  than  many  countries. 

“The  ability  for  so  many  papers  that 
are  so  spread  out  to  cooperate  on  a 
statewide  basis  is  unique  as  far  as  1 
know,”  said  Bureau  Chief  Jim  Davis. 

The  key  link  in  the  communications 
network  is  the  new  Mycro-Tek  compu¬ 
ter  installed  at  the  Austin  bureau  last 
September.  Ten  of  the  participating 
papers  can  access  the  bureau’s  compu¬ 
ter  through  their  own  text  editing  ter¬ 
minals  and  telephone  modems.  They 
can  “pull”  stories  directly  from  the 
bureau’s  computer  files  and  put  in¬ 
formation  into  the  system  for  the  other 
papers  to  use. 

Three  papers  without  Mycro-Tek 
equipment  cannot  directly  access  the 
computer,  but  the  bureau  can  “push” 
stories  and  information  to  them  and 
they  can  “push”  to  the  bureau.  Equip¬ 
ment  giving  these  papers  direct  access 
will  be  in  place  soon,  according  to 
Richard  T.  Schlosberg  III,  president  of 
Harte-Hanks  Newspaper  Operations. 

Though  still  in  its  infancy,  the  com¬ 
puterized  news-sharing  network  has 
already  proven  its  worth  several  times. 

When  Charlie  Brooks  Jr.  was  ex¬ 
ecuted  by  injection  at  the  state  prison  in 
Huntsville,  the  Huntsville  (Tex.)  Item 
distributed  eyewitness  accounts  of  the 
first-of-its-kind  execution  to  other 
Harte-Hanks  newspapers  in  Texas  via 
the  Austin  Bureau  computer. 

When  Corpus  Christi  evangelist  Les¬ 
ter  Roloff  was  killed  in  a  plane  crash 
near  Bryan,  the  Bryan  College  (Tex.) 
Station  Eagle  and  Corpus  Christi 
(Tex.)  Caller-Times  shared  vital  in¬ 
formation  through  the  new  computer 
network. 

The  communications  system  saw 
heavy  use  during  the  1982  fall  election. 
Harte-Hanks  newspapers  throughout 
Texas  served  as  sources  of  political  in- 
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formation  for  the  Austin  bureau,  report¬ 
ing  what  statewide  candidates  said  and 
did  in  their  parts  of  the  state.  The  bureau 
consolidated  the  information  and  sent  it 
to  all  the  participating  papers  in  a  con¬ 
cise  and  readable  form.  In  addition,  the 
communications  network  allowed  the 
bureau  to  provide  up-to-the-minute  in¬ 
formation  on  a  race  to  any  paper  about  to 
be  visited  by  a  candidate  for  an  interview 
or  editorial  board  session. 

The  information  exchange  system 
also  is  allowing  some  innovative  cover¬ 
age  of  the  1983  Texas  Legislature.  In 
Texas,  lawmakers  meet  only  140  days 
every  two  years  to  pass  legislation  and 
write  a  state  budget.  The  short  meeting 
period  requires  intense  sessions  that 
tax  the  resources  of  the  news  media. 

“We  try  to  show  how  a  specific  bill, 
whether  a  major  piece  of  legislation  or 
the  hometown  legislator’s  pet  project, 
impacts  the  communities  of  the  papers 
we  serve,”  Davis  said. 

Individual  newspapers  frequently 
have  particular  interests  in  certain  leg¬ 
islation  and  agree  to  help  the  bureau 
follow  it  through  the  legislative  maze, 
Davis  said.  Local  reporters  also  de¬ 
velop  stories  for  their  own  papers 
through  the  two-way  communications 
system. 

Tucker  Sutherland,  who  as  president 
of  the  Harte-Hanks  Metro  Group  su¬ 
pervises  the  Austin  bureau,  said,  “The 
development  of  the  news-sharing  net¬ 
work  among  our  Texas  newspapers  is 
consistent  with  the  Harte-Hanks 
strategy  of  becoming  Community  In¬ 
formation  Centers.  It’s  one  more  way 
we’re  providing  our  readers  thorough, 
relevant  coverage  of  what’s  happening 
in  their  state.” 

Schlosberg  called  the  company’s 
purchase  of  the  Austin  bureau  compu¬ 
ter  and  compatible  front-end  equip¬ 
ment  “one  of  the  major  capital  invest¬ 
ments  we’ve  made  in  our  newspapers 
during  the  past  year.  It  represents  our 
commitment  to  enhancing  our  products 
and  serving  our  readers.” 

Daily  newspapers  in  Texas  partici¬ 
pating  in  the  communications  network 
are  the  Abilene  Reporter — News,  the 
Big  Spring  Herald,  the  Bryan  College 
Station  Eagle,  the  Corpus  Christi  Cal¬ 
ler — Times,  the  Corsicana  Daily  Sun, 
the  Del  Rio  News  Herald,  the  Denison 
Herald,  the  Herald  Banner  in  Greenvil¬ 
le,  the  Huntsville  Item,  the  Marshall 
News  Messenger,  the  Paris  News,  the 
San  Angelo  Standard— Times,  and  the 
Wichita  Falls  Times  and  Record  News. 
The  Commerce  Journal,  a  weekly 
newspaper,  also  participates. 


New  operations  chief 
at  Orlando  Sentinel 

Gene  Bell,  vicepresident  and  pro¬ 
duction  director  of  Sentinel  Com¬ 
munications  Company,  has  been 
named  the  company’s  operations  direc¬ 
tor.  Bell  will  retain  responsibility  for 
the  production  division  while  assuming 
added  responsibility  for  safety,  secur¬ 
ity,  purchasing  and  building  services. 

With  Sentinel  Communications 
Company  since  1966,  Bell  started  as  a 
composing  room  printer  and  progres¬ 
sed  to  production  director  in  1972.  He 
was  named  a  company  vicepresident  in 
1977  and  was  appointed  a  member  of 
the  board  of  directors  in  1981. 

Sentinel  Communications  Company, 
publisher  of  the  Orlando  Sentinel,  is  a 
wholly-owned  subsidiary  of  Tribune 
Company,  Chicago. 

James  Grider  retires 
from  LA.  Times  post 

James  B.  Grider,  Los  Angeles  Times 
vicepresident,  production,  retired 
March  25,  1983,  after  43  years  of  ser¬ 
vice.  Charles  J.  Morrow,  production 
manager  for  the  Times,  became  direc¬ 
tor  of  production. 

Grider  joined  the  Times  in  1940  and 
has  worked  in  a  variety  of  positions.  In 
1968,  when  the  Times  opened  its  satel¬ 
lite  plant  in  Orange  County,  Grider  was 
appointed  plant  manager.  He  returned 
to  the  downtown  plant  in  1%9  as  assis¬ 
tant  production  manager  prior  to  be¬ 
coming  general  manager  of  Times  Mir¬ 
ror  Press,  a  Times  Mirror  Co.  subsidi¬ 
ary  that  specializes  in  commercial 
printing. 

In  1971,  Grider  became  vicepresi¬ 
dent  and  general  manager  of  Newsday, 
Inc.  (Long  Island,  N.Y.),  also  a  Times 
Mirror  property,  and  in  1974  was 
named  executive  vicepresident  and 
general  manager  of  Newsday. 

He  returned  to  the  Times  in  Los 
Angeles  in  1977,  when  he  was  named 
vicepresident,  production. 
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Linage 


Thtt  following  linogo  tabulations  have  been  compiled  by 
Media  Records,  Inc.  for  the  exclusive  publication  of  Editor 
&  Publisher.  They  may  not  be  reprinted  or  published  in 
any  form  without  explicit  permission  from  Media  Re¬ 
cords,  Inc.  NOTE:  Newspapers  marked  with  code  below 
include  odvertising  in  Parode  or  Family  Weekly, 
approximate  linage  as  follows: 

*Parade-55,9S4  tFamily  Weekly-6S,14I 

The  following  ire  subscribers  to  Medii  Kecords  Nilioml 
Advertising  Report  Service.  Their  figures  on  total  advertising 
are  furnished  to,  but  are  not  measured  by  Media  Records — 
Indianapolis  Star  News,  Los  Angeles/Torrance  Breeie,  Louisvil¬ 
le  Courier  lournal  A  Times,  Phoenix  Republic  Gazette,  Portland 
Oregon  lournal,  St.  Petersburg  Torres,  Toledo  Blade,  West  Palm 
Beach  Post  A  Tones. 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ATLANTA,  OA. 

Constilvjtion-m .  2,266,173  284,959 

Joumol-e .  2,212,055  336,507 

Joumol  &  ConstitutKxi-S  1,869,125  387,451 

Journal  &  Constitution-sot  535.776  _ 


2,081,695  312,842 

2,142,380  319,706 

1,828,696  277,457 

515.580  _ 


Grand  Totol .  6,883,129  1,008,917  6,568,351  910,005 

NOTE:  Consitution-m  and  Joumol-e  published  5  days  o  week  only. 


ftALTIMOtly  MD. 

Americon-S... 

.  552,740 

29.112 

628,887 

7,200 

News  Amencon-e . 

720,600 

68,496 

765,259 

6,664 

Sun-m . 

1,666,919 

129,462 

1,636,123 

99,809 

Sun-e 

1,588,569 

129,393 

1,504,137 

124,910 

Sun  S 

2.193.715 

51-856 

2.000.333 

31.776 

Grond  Totol . 

6,722,543 

406,319 

6,534.739 

270,359 

iliOIN  COUNTYg  NJ. 

Record-e . 

.  1.969,920 

369,961 

1,901,759 

353,472 

*R«ord-S .. 

1.971.347 

161.000 

1.731.874 

219.276 

Grond  Total . 

3.941.267 

530.961 

3.633,633 

572,748 

NOTE:  Recoro-e  puoiisned  S  doys  a  week  only 

tOSTON 

z  MASS. 

Herold-m . 

.  561,601 

640,216 

30,080 

Herald  S 

317,816 

60,800 

474,650 

78,604 

Globe-o/d . 

2,095,317 

69,343 

2,011,519 

67,710 

*Globe  S 

2.6B9.931 

64.280 

2549.686 

95.168 

Grond  Totol . 

.  5,664,665 

194,423 

5,676,071 

271,562 

NOTE;  Elfectiw  Dec  21, 1982,  the  "Boston  Herold  Americon,"  changed  the 
newspaper  nome  to  the  "Boston  Herald  " 


•UFFALO,  N,Y. 

Courier  Express-m .  698,216  13,703 

•Courier  Express-S .  973,063  7,248 

News-e .  1,685,256  305,731  1,759,878  61,652 

News-S .  1,055.992  146.700  425.279  25.088 

Grond  Totol .  2,741,248  452,431  3,856,436  107,691 


NOTE;  Courier  Express-m  ond  S  ceased  publicotion  Sept  19,  1982 


CAMDEN,  NJ, 

Courier  Post-e .  1,384,041  141,337  1,362,799  34,120 

•Kourier  Post-S .  792.971  13.184  724.414  29.600 

Grand  Totol .  2,177,012  154,521  2,087,213  63,720 

NOTE;  Effective  Sunday.  Jon  31,  1982  the  Courier-Post-S  totols  include 
Parode  mogotine  linage. 


CHARLOTTE,  N.C. 


News-e .  943,343  1,444,651  53,808 

Observer-m .  1,458,084  324,959  1,431,470  236,392 

•Observer-S .  950.960  143.230  885.654  122.762 

Grond  Totol .  3,352,387  468,189  3,461,775  412,962 


NOTE:  News-e  published  5  days  o  week  only  Lost  sot  publication  Feb.  27, 
1982 


CHICAGO,  ILL. 

Tribune-o/d .  1,897,209  1,588,396  2,507,684  1,611,366 

Tribune-S .  1,676,932  529,933  2,088,091  576,125 

Sun-Titnes-m .  1,948,023  584,511  1,998,889  539,832 

*SunTimes-S .  840.898  342.374  774.195  368.019 

Grond  Totol .  6,363,062  3,045,214  7,368,859  3,095,342 


NOTE:  Tribune  oil  day  and  Sunday  changed  from  nine<olumn  to  six-column 
width  Oct.  11,  1982 


CINCINNATI,  OHIO 


Enquirer-m .  1,886,929  21,048  2,456,676  8,736 

Enquirer-S .  1,314,461  48,000  1,636,190  38,972 

Post-e .  795.713  15.816  1.153.616  87368 

Grand  Totol .  3,997,103  84,864  5,246,482  56,444 


NOTE;  Enquirer-m  and  S  and  Post-e  chonged  from  nine-column  to  six- 
column  width  Mar.  29,  1982. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CLEVELAND,  OHIO 

Plain  Deoler-m .  2,447,662  269,061  2,475,779  279,520 

PloinOeolerS  1,389,976  23,261  1,486,368  50,895 

Press-e .  1,310,388  128,949 

Press-S . . 337.561  _ 52Ji2 

Grand  Totol  3,837,638  292,322  5,610,096  509,476 

NOTE:  Press-e  and  S  lost  publication  dote  June  17,  1982. 

DALULS,  TEX. 

News-m .  4,312,500  256,569  4,213,271  88,301 

•News-S .  2,552,666  222,832  2,547,017  190,191 

Times  Herald-o/d .  3,459,985  326,989  3,450,744  39,856 

Times  HerahJ-S .  2.131.259  154.926  2.022.113  110.600 

Grond  Totol . 12,456,410  961,316  12,233,145  428,948 

DENVER,  COLO. 

Rocky  Ml.  News-m .  4,424,977  3,999,074 

•Rocky  Mt.  News-S .  1,265,842  1,155,800 

Post-m .  2,791,701  116,848  2,867,604  82,534 

Post-S .  2.083.917  2.294.640  _ 

Grand  Total . 10,566,437  116,848  10,317,118  82,534 


NOTE:  Rocky  Mountoin  News-m  ond  S  changed  from  six-column  tabloid  to 

seven-column  tobloid  Mar.  2,  1982 

NOTE:  Post-e  changed  to  o  morning  edition  June  7,  1982. 


DHROIT,  MICH, 

Free  Press  m  1,534,303  446,107  1,640,209  263,179 

•Free  Press  S  821,154  189,046  778,772  204,436 

News-o/d  1,963,641  401,676  2,136,737  303,735 

News-S...,  1.509.330  167.548  1.463.867  271.024 

Grond  Total  5,828,428  1,204,377  6,019,605  1,042,374 

ERIE,  RA. 

Times-e .  934,575  997,616 

•Times  News-S .  1.011.400  22.680  964.812  21.952 

Grond  Totol .  1,945,975  22,680  1,962,428  21,952 

OREENWICH/STAMFORD,  CONN. 

Time-e .  1,049,193  1,103,168 

TTime-S .  628,781  514,362 

Advocote-e .  1,387,721  34,800  1,414,251  14,592 

TAdvocote-S  660.884  516.008  4.800 

Grond  Total .  3,726,579  34,800  3,547,789  19,392 

HARnORD,  CONN, 

Couront-m .  2,198,550  290,541  2,223,542  383,287 

Couront-S .  1.423,097  707980  1.429.069  349.316 

Grond  Total .  3,621,647  998,521  3,652,611  732,603 


NOTE:  Couront  Sundoy  Porode  lost  publication  Feb.  28,  1982. 


HONOLULU,  HAWAII 

Advertiser-m .  2,176,630  2,327,469 

Stor  Bullelin-e .  2,1 21 ,795  2,330,350 

•Star  bulletin  & 

Advertiser-S .  1.410.466  1.372.220 

Grand  Total .  5,708,891  6,030,039 

HOUSTON,  TEX. 

Chronicle-o/d .  5,550,981  166,872  5,292,546  274,277 

Chronicle-S .  2,362,436  404,195  3,318,894  263,756 

Post-m.  3,938,826  198,978  3,940,589  261,511 

•Post-S  1.454.213  368.176  1.591.922  357.748 

Grand  Total . 13,306,456  1,138,221  14,143,951  1,157,292 

INDIAF4AROLIS,  IND. 

News-e .  1,209,191  1,081,077 

Storm .  1,464,981  1,388,762 

Stor-S .  837.495  745.255 

Grand  Total .  3,511,667  3,215,094 

LOFM  ISLAND,  N.Y. 

Newsdoy-e .  2,314,563  533,817  2,143,669  548,410 

N«ws<fay-S .  1.423.627  671,503  1.353  120  566  974 

Grond  Total .  3,738,190  1,205,320  3,496,789  1,115,384 

LOS  AF40ELES,  CALIF. 

Times-m .  4,363,849  2,666,602  4,465,007  2,674,789 

Times-S .  2,836,749  1,065,028  3,135,176  1,460,443 

Herald  Exominer-m .  815,003  136,154  899,401  138,960 

Herald  Exominer-S .  277.030  42.221  343  906  40.207 

Grand  Total .  8,292,631  3,910,005  8,843,490  4,314,399 


NOTE;  Herold-Exominer-e  changed  to  o  morning  edition  June  5,  1982. 


LOS  ANOELES/SAN  FERNJLNDO  VALLEY,  CALIF. 


News-m .  2,503,149  471,991  2,778,629  519,690 

•News-S .  962.429  145.204  994.267  217.336 

Grand  Total .  3,465,578  617,195  3,772,896  737,026 

NOTE:  Effective  Jon.  2,  1983,  News-S  discontinued  distributing  Parode. 

LOS  ANOELES/TORRAIKE,  CALIF. 

Doily  8reeze-eS .  2,649,402  3,003,490 

LOUISVILLE,  KY 

Courier-Joumol-m .  1,481,168  246,832  1,481,804  165,574 

Times-e .  1,425,443  357,784  1,472,374  274,942 

Courier- Joumol-S .  1.643.582  12.660  1.645.698  11.701 

Grand  Total .  4,550,193  617,276  4,599,876  452,217 


Ad  Expenditure  Trends 
January  1982 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 39  Cities  Report 


1983 

(000) 

1982 

(000) 

Dollar 

(000) 

Change 

Classifications 

Retail 

Omitted 

Omitted 

Omitted 

% 

January . 

Department  Stores 
(Included  in  Retail) 

. $  372,237 

311,809 

-h 

60,428 

-t- 

19.4 

January . 

General 

January . 

Automotive 

70,891 

56,477 

-h 

14,414 

+ 

25.5 

.  125,079 

112,205 

+ 

12,874 

+ 

11.5 

January . 

Financial 

26,036 

20,652 

+ 

5,384 

■h 

26.1 

January . 

Classified 

49,494 

38,518 

+ 

10,976 

+ 

28.5 

January . 

Total  Advertising 

.  216,793 

194,393 

-t- 

22,400 

+ 

11.5 

January . 

.  789,639 

677,577 

+ 

112,062 

-h 

16.5 

30 


EDITOR  &  PUBLISHER  for  March  26,  1983 


1983 
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NASHVIllI,  HNN. 

Bonner-e .  1,214,018  208,132  1,203,152  107,788 

Tentwsseon-m .  1,240,621  208,020  1,218,702  107,777 

♦Tennesseon-S .  968.784  194.140  983.221  118.468 

Grand  Total .  3,423,423  610,292  3,405,075  334,033 

NIW  TMK,  N.T. 

Times-m .  2,812,410  275,797  2,746,208  252,119 

Times-S  3,326,049  1,278,387  3,548,239  1,325,167 

News-m  .  1,072,894  1,239,126  999,796  1,049,947 

N«ws-S  .  498,122  997,319  586,370  761,068 

Post-o/d .  975.215  882.732  _ 

Grond  Total .  8,684,690  3,790,629  8,763,345  3,388,301 

NIWMK,  NJ. 

StarLedger-m .  2,836,712  162,360  2,603,186  136,920 

•Star  Ledger-S .  2.678.578  164.488  2.523.127  1 18.976 

Grand  Totol .  5,515,290  326,848  5,126,313  255,896 

OAKLAND,  CALIF. 

Tribune-m .  1,434,231  220,796  1,674,500  155,495 

•Tribune-S .  947.074  150.604  917.881  11.232 

Grond  Total .  2,381,305  371,400  2,592,381  166,727 

NOTE:  Effective  Oct.  25, 1982,  the  Tribune  chonged  from  on  evening  edition 
to  0  morning  edition. 

OKANOI  COUNTY,  CALIF. 

Register-o/d .  4,338,959  92,676  4,387,264  92,656 

tRegister-S .  1.750.421  2.184  1.826.360  10.200 

Grond  Total .  6,089,380  94,860  6,213,624  102,856 

FHIIAOILFHIA,  FA. 

Bullet  ne  920,732  255,740 

Bulletins  331,B43  151,544 

Inquirer-m .  1,904,305  300,166  1,684,596  133,265 

InqurerS  1,710,637  226,989  1,786,480  313,026 

Nevse  979.503  802.159  _ 

Grond  Totol .  4,594,445  527,155  5,525,810  853,575 

NOTE;  Bulletin^e  and  S  ceased  publication  Jon.  29,  1982. 

FHOiNIX,  ARIZ. 

Arizono  Republic-m .  3,451,210  167,608  3,603,418  172,170 

Arizona  Republic-S .  1,952,440  1,834,518 

Gozette-m .  3.342.514  172.228  3.517.318  179.942 

Grand  Total .  8,746,164  339,836  8,955,254  357,112 

PORTLAND,  ORi. 

Oregonian  a/d,S .  4,391,982  4,421,354 

PROVIDfNCE,  R.I. 

Bulletin-e .  1,210,164  417,676  1,291,800  418,179 

Journal  m  1,477,667  331,635  1,295,008  294,379 

Journal  S  1.409.922  76.480  1.342.988  89.552 

Grand  Total .  4,097,753  825,791  3,929,796  802,110 


NOTE;  Bulletins  and  Journol-m  hove  a  combined  Sot  Effective  Jon.  1983  the 
linage  is  shown  only  in  the  Joumal-m.  In  1982,  the  Sot.  linage  was  shown 
only  in  the  Bulletin-e. 

ROCHISTIR,  N.T. 

Democrat  &  Chronicle-m  1,449,491  97,527  1,415,391  114,212 

Democrat  &  Chronicle-S  1,039,435  62,696  1,090,296  46,096 


Times  Union-e .  1.323.005  33.571  1.211,047  49,128 

Grond  Totol .  3,811,931  193,794  3,716,734  209,436 

NOTE:  Times  Union-e  published  5  days  a  week  only 

ST.  PITIRSRURO,  FLA. 

Times-mS .  4,525,402  2,419,382  4,345,124  1,645,800 

SAN  AFnONIO,  TIX. 

Express-m .  2,263,031  119,584  2,201,293  186,936 

Express-News-S .  1,562,866  144,984  1,465,493  182,728 

Express-News-sot .  765,117  645,389 

News  e .  2,087,708  93,712  1,915,563  187,096 

Light-e .  1,946,218  177,176  2,021,815  208,400 

•Lights .  1,458,891  101,792  1,370,222  176,388 

Light-sot .  585.560  _  503.681  _ 

Grand  Totol . 10,669,391  637,248  10,123,456  941,548 


NOTE;  Express-m,  News-e  and  Light-e  published  5  days  a  week  only. 
NOTE;  Effective  Oct.  3,  1982,  Express-news-S  discontinued  distributing 
Fomily  Weekly 


SAN  DIIOO,  CALIF. 

Union  m  3,044,131  329,555  2,933,470  281,461 

•Unions  1,565,092  1,515,247  78,024 

Tribune  e  3.186.016  325.480  3.160.171  290.964 

Grand  Total .  7,795,239  655,035  7,608,888  650,449 

SAN  FRAF4CISCO,  CALIF. 

Chronicle-m .  2,115,733  546,780  2,148,456  434,607 

Exominer-e .  2,083,525  545,655  2,098,826  431,875 

Examiner  &  Chronicle-S  1.266.245  387.472  1.336.864  315.636 

Grand  Total .  5,465,503  1,479,907  5,584,146  1,182,118 
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SAN  JOSi,  CALIF. 

Mercury-m .  4,115,869  333,465  4,245,568  511,476 

News-e .  3,361,740  321,513  3,345,110  464,054 

•Mercury-News-S .  2.140.799  37.680  2.289.099  _ 

Grond  Totol .  9,618,408  692,658  9,879,777  975,530 

NOTE:  Mercury-m  and  News-e  have  a  combined  sat  edition  The  linoge  is 
only  shown  in  the  Mercury-m. 

SHREVIPORT,  LA. 

Joumal-e .  1,322,732  48,132  1,443,785  39,408 

Times-m  1,746,185  56,812  1,925,598  57,162 

•Times-S  1.104.263  116.248  1.085.154  47,280 

Grand  Total .  4,173,180  223,192  4,454,537  143,850 

SYRACUSE,  N.V. 

Herald  Joumal-e .  1,378,329  237,377  1,325,587  76,799 

•Herald-American-S .  1,040,715  120,492  981,993  15,004 

Post  Stondord-m .  1.149.620  247.449  1.048.033  116.425 

Grand  Totol .  3,568,664  605,318  3,355,613  210,228 

TOLEDO,  OHIO 

Bkide-e .  1,442,496  1,528,933 

Blode-S .  1.179.509  1.011.902 

Grand  Total .  2,622,005  2,540,835 

WASHINGTON,  D.C. 

Post-m .  4,385,509  332,478  4,486,655  526,870 

•Posts...  2.474965  217.094  2.154.949  566.190 

Grond  Totol  6,860,474  549,572  6,641,604  1,093,060 

WASHINGTON,  D.C.  JOURNALS 

Alexandria  Joumol-m ,.,.  772,894  708,341 

Prince  George's  Joumol-m  661,446  620,484 

Montgomery  Joumal-m  725,714  661,632 

Foirfox  Joumol-m .  790,856  12,000  760,983 

Arlington  Joumal-m .  801.320  _  707.094 

Grand  Total .  3,752,230  12,000  3,458,534 

NOTE:  Journals  published  five  days  a  week  only. 

WEST  PALM  REACH,  FLA. 

Post-e .  2,499,812  114,310  2,337,706  235,522 

Times-e...  1,984,178  113,148  1,941,884  22,862 

Posts .  1 667.890  84.294  1.888.586  154,462 

Grand  Total  6,151,880  311,752  6,168,176  412,846 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispotch-e .  1,176,012  157,130  1,185,840  104,544 

Reporter  Dispotch-S .  903.208  131.736  772.536  110.016 

Grand  Totol .  2,079,220  288,866  1,958,376  214,560 
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ALRANY,  N.Y. 

Times-Union-m .  1,216,500  1,187,993 

Knickerbocker  News-e  759,900  783,340 

Times-Union-S .  505.562  523.939 

Grand  Total .  2,481,962  2,495,272 

NOTE;  HeofSt  Newspaper  period  runs  Dec.  27 — Jon  23,  1983. 

ALTOOFUk,PA. 

Mirror-e .  1,210,706  1,203,167 

ANAHEIM,  CALIF. 

Bulletin-e .  1,460,662  1,365,448 

RJU4GOR,  ME. 

Daily  News-m .  837.596  864.416 

NOTE:  ROP  linoge  only-inserts  not  included 

BIRMINGHAM,  ALA. 

News-e .  1,490,328  171,542  1,497,202  210,336 

News-S...  1,395,800  1,265,474 

Post-Herald-m  1.203.776  _  I  156.484  _ 

Grand  Total  4,089,904  171,542  3,919,160  210,335 

RRJkNTFORD,  OF4T. 

Expositor-e .  1,428,459  1,352,417 

BRIDGEPORT,  CONN. 

Telegram-m .  1,127,322  1,169,937 

Post-e .  1,230,306  1,324,978 

Post-S  .  738.072  759.876 

Grand  Totol  3,095,700  3,254,791 

NOTE:  Sot.  image  reponed  in  Post-e  figures  only. 

BURLIF40T0N,  VT. 

FreePress-m .  1,445,934  1,495,858 

Free  Pre$$-S .  387,744  280.602 

Grond  Totol .  1,833,678  1,776,460 

CALGJkRY,  ALTJk. 

Herald-e .  4.169,921  5,013,174 


CASPER,  WYO. 

Stor-Tribune-mS .  1,969,856  1,879,934 

NOTE:  Includes  inserts— 332.752  lines  in  1983;  197,218  lines  in  1982 
Family  Weekly  not  included— 75,550  lines  in  1983;  78.044  lines  in  1982 

DOVER,  DELA. 

Deloware  Stote  News-e  685,468  566,2X 

Delaware  Stote  News-S  593.054  266.339 


Grand  Total .  1,278,522  832,569 

NOTE:  Inserts  not  included. 

EDMOF4TON,  ALTA. 

Joumal-e .  3,565,544  4,289,539 

FORT  WORTH,  nX. 

Stor-Telegram-m .  2,907,434  505,774  2,961,528  660,950 

Stor-Telegram-e .  2,431,100  644,062  2,353,254  703,634 

Stor-Telegram-S .  1.986.911  208.659  2.050.110  81.336 

Grand  Total .  7,325,445  1,358,495  7,364,892  1,445,920 


NOTE:  Includes  inserts  and  zoned  editions 

FORT  LAUDERDALE,  FLJL 

News  &  Sun  Sentinel-m.e.S  6.021,551  1,290,027  5,894,217  1,286,775 

NOTE:  Includes  preprints.  Parade  linoge  not  included. 

GREENSRURG,  PA. 

Tribune-Review-m .  1,211,952  1,098,342 

Tribune-Review-S .  1.072.652  889322 

Grond  Total .  2,284,604  1,987,664 

KITCHENER-WAHRLOO,  OF4T. 

Record-e  2,066,682  2,222,034 

LINCOLN,  NER. 

Joumol-Star-d/S .  1,165,122  1,004,948 

NOTE:  Includes  inserts— 308,686  lines  in  1983;  145,796  lines  in  1982 

MJUMSON,  Wise. 

Capitol  Times-e .  1,359,931  1,312,178 

Stote-Joumol-m .  1,386,684  1,368,228 

Stote-Joumol-S .  934.285  867  572 

Grond  Total .  3,680,900  3,547,978 

NOTE-  6-column  poges  converted  to  8-column.  Includes  legal. 

MEMPHIS,  TENN. 

Commercial  Appeal-m  1,800,638  677,320  1,836,464  262,766 

Commercial  Appeal-S .  1.077.608  316,960  1,024,618  199,514 

Press-Scimtor-e .  1.437  744  263.312  1.419.712  186.228 

Grand  Total .  4,315,990  1,257,592  4,280,794  648,508 

NOTE;  Effective  Moy  1, 1982  the  Press-Scimtor  changed  the  formot  of  Sot. 
edition  from  stondord  size  9-column  to  o  toblotd  size  7-column  format.  The 
Mon.  thru  Fri.  editors  continue  on  9-column  format. 


MERIDEN,  CONN. 

Record-Joumal-m  813,484  860,944 

MONROE.LA. 

News-Star-World-d .  1,233,022  1,355,074 

News-Stor-World-S .  486,514  474,152 

Grand  Total .  1,719,536  1,829,226 

NOTE:  Gonnett  newspaper  period  runs  Dec  27,  1982-Jan  M,  1983. 

MOFITREAL,  QUE. 

Gozene-m .  3,056,980  3,356,237 

Le  Oevoir-m .  343,235  333,585 

Grand  Totol .  3,400,215  3,689,822 

NOTE:  Gazette  incudes  T,V.  Times — 41,440  lines  in  1983;  41,294  lines  in 
1982 

NJkSHUA,  N.H. 

Telegraph-e .  1,381,044  1,332,499 

NEW  BRUNSWICK,  NJ. 

Home  News-e .  1,118,252  1,234,565 

Home  News-S .  822.865  616.270 

Grand  Total .  1,941,117  1,850,835 

NEWPORT  NEWS,  VA. 

Daily  Press-m .  1,535,324  1,648,822 

Times  Herald-e .  1,386,112  1,462,860 

Daily  Press-S .  1.142.666  1.279.D82 

Grond  Total .  4,064,102  4,390,764 

NORFOLK,  VA. 

Virginkm-Pilot-m .  2,012,436  171,481  1,926,920  110,273 

Ledger-Star-e .  1,877,266  382,794  1,734,775  378,452 

Virginian-Pilot  & 

Ledger-Star-S .  1.403  624  365.101  1  359.954  260.128 

Grand  Totol .  5,293,326  919,376  5,021,649  748,853 

NORTH  BAT,  OFn. 

Nugget-e  660,114  722,560 

NORTH  PLATTE,  NER. 

Telegraph-mS .  687,825  715,650 


NOTE:  Includes  Family  Weekly — 73,563  lines  in  1983;  77,633  lines  in  1982 

(Continued  on  page  32) 
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OODIN,  UTAH 

Stondord*Exominer-€ .  1,198,316  1,623,130 

Stofxiard-Exominer-S .  616.750  720.280 

GrondTotol .  1,815,066  2,343,410 

NOTE:  Sundoy  includes  Familv  Weekly — 75, 558  lines  in  1983;  78,050  lines  in 
1982 


OKLAHOMA  CITY,  OKLA. 


Okkihomon-m .  1,801,178  803,324  1.849,041  1,016,023 

Times-e....  1,796,857  860,013  1,856,374  898,039 

OWahonxin-$ .  1.406.117  _  1.337,063  _ 

GrondTotol .  5,004,152  1,663,337  5,042,478  1,914,062 

OMAHA,  NEB. 

WorW-Herold-meS .  2,212,980  2,134,314 

ORLANDO,  FLA. 

Sentinel  Stor-o/dS .  4,332,342  1,319,374  4,121,670  1,202,446 

OHAWA,  ONT. 

LeOroit-e .  1,373,781  1,343,671 

PALM  SPRINOS-PALM  DESERT,  CALIF. 

Desert  Sun-e .  2,070,058  1,909,776 

PALO  ALTO,  CALIF. 

Peninsula  Times 

Tribone-e .  1,296,078  246,596  1,365,308  198,310 

PORTLAND,  MAINE 

Press-Herold-m .  1,046,128  1,039,784 

Express-e  973,089  964,780 

Telegrom-S .  840.965  774.944 

GrondTotol .  2,860,182  2,779,508 


TAMPA,  FLA. 

Tribune-m .  2,998,888  2,991,611 

Tribone-S  1.981.860  185.245  1.697.591  162.249 

Grond  Total  4,980,748  185,245  4,689,202  162,249 

NOTE:  Port-run  linoge  i^eighted  by  full-run  revenue  equivalent  Comics  not 
included 

TOPEKA,  KANSAS 

Copitol  Joumol-d .  889,616  888,475 

Capitol-Joumol-S .  567.182  502,439 

Grand  Total .  1,456,798  1,390,914 

TORONTO,  ONT. 

Stor-e .  4,068,721  4,444,933 

Sun-m .  1.965.259  2.113.619 

Grond  Total .  6,033,980  6,558,552 

TRENTON,  NJ. 

Times-mS .  1,975,462  1,883,304 

NOTE;  Preprints  not  included. 

TUCSON,  ARIZ. 

Stor-m .  2,977,968  3,407,432 

Citizen-e .  2.897,482  3,319,246 

Stor-S .  1.466.752  1.392.930 

Grond  Total .  7,342,202  8,119,608 

NOTE:  Sunday  includes  Porode  linoge. 

TULSA,  OKLA. 

World-m .  1,406,797  1,425,059 

Tribune  e  1,404,171  1,392,454 

World-S  926.607  968.385 

Grand  Total .  3,737,575  3,785,898 


NOTE:  Figures  ore  Posed  on  6-column  formot  ond  9-column  classified. 


VANCOUVER, 

B.C. 

Son-e . 

.  3,250,449 

3,802,703 

WAUKEGAN, 

ILL. 

News-Sun-e . 

.  1,309,980 

1,415,414 

WILKES-BARRE 

,  PA. 

Times-Leoder  o/d . 

.  735,042 

777,826 

WILMINGTON, 

DEL. 

News-Joumal-m,e .... 

.  1,551,883 

1,346,560 

News-Joumol-S . 

.  696,^ 

647.470 

Grand  Total . 

.  2,248,872 

2,014,030 

WILMINGTON, 

N.C. 

Stor-m . 

.  823,816 

861,826 

Stor-News-S . 

.  423.220 

333.396 

Grand  Total . 

.  1,247,034 

1,195,222 

WINDSOR,  ONT. 

Stor-e . 

.  1,889,093 

2,005,247 

WINSTON-SALEM,  N.C. 

Joumol-m .  1,375,276  1,333,686 

Joumal-S .  743,974  699,300 

Sentinel-e .  1.295.406  153.992  1.244.376  i21.559 

GrondTotol .  3,414,656  153,992  3,277,362  121,559 

NOTE:  Port-run  linoge  weighted  by  full-run  revenue  equivalent.  Comics  not 
included. 

WORCESTER,  MASS. 

Gozette-e .  1,138,095  1.129,169 

Telegrom-m .  1,112,104  1,130,052 

Telegram-S .  1,149.687  1.061.553 

Grond  Total .  3,399,886  3,320,774 


QUEBEC,  QUE. 

le  Soleil  .  1,713,831  1,778,703 

NOTE:  Inserts  not  included^  -  383,148  lines  in  1983,  263,690  lines  in  1982. 

READING,  PA. 

Times-m/Eogle-e .  1,063,223  1,099,936 

Eogle-S .  979.448  785.707 

GrondTotol .  2,042,671  1,885,643 

NOTE:  Includes  preprints. 

RENO,  NEV. 

Gazette- Joumol-d .  2,131,682  2,002,742 

Gozette-Joumal-S .  220.346  331.408 

Grond  Total .  2,352,028  2,334, 1 50 

RICHMOND,  VA. 

Times-Dispotch-m  1,512,878  1,681,841 

Times  Dispatch-S .  1,380,357  1,323,006 

News  Leoder-e .  1.178.331  55.636  1.252.285  3.424 

Grond  Total .  4,071,566  55,636  4,257,132  3,424 


NOTE  Port-run  Image  weighted  by  full-run  revenue  equivalent.  Comics  not 
included 


RIVERSIDE.  CALIF. 

Press-Enterpnse-m .  1,716,288  1,921,374 

Press-Enterpnse-e .  1,367,156  1,624,000 

Press-Enterpnse-S .  438.606  475.258 

Grand  Total .  3,522,050  4,020,632 

NOTE:  Porode  linoge  or  preprinted  inserts  not  included 

SAN  BERNARDINO,  CALIF. 

Sun-mS  .  2,859,948  2,952,824 

NOTE:  Porode  linoge  not  included 

SANTA  BARBARA,  CALIF. 

News-Press-eS .  2,566,872  4,711  2,786,483  6,426 

NOTE:  Porode  linoge  not  included. 

SCOTTS  BLUFF,  NEB. 

Stor-Herold-mS .  849.480  927,170 

NOTE  Includes  Fomily  Weekly  73,523  lines  in  1983;  77,638  lines  in  1982. 


Post-Inteiligencer-dS .... 

SUTTLE,  WASH. 

..  1,666,743 

1.746,041 

Times -dS . 

..  3.687.880 

3.767.036 

Grond  Total . 

..  5.354,623 

5,533.077 

Spokesmon-Review-m ., 

SPOKANE,  WASH. 

..  1,167,026 

1,302,728 

Spokesmon-Review-S . 

771,750 

778,085 

Chronicle-e . 

...  1.175.048 

1.311.457 

Grond  Totol . . 

...  3,113.824 

3,392,270 

TACOMA,  WASH. 

News-Tribune-e  & 

Tribune  Ledger-S .  1,829,338  1,844,472 

NOTE:  Figures  ore  based  on  6-column  ond  10-column  ctossified. 


Donrey  Media  buys 
Calif,  daily  paper 

The  Donrey  Media  Group  of  Fort 
Smith,  Ark.,  has  entered  into  an  agree¬ 
ment  to  buy  the  Enterprise  Publishing 
Company,  publisher  of  the  Chico 
(Calif.)  Enterprise-Record. 

The  announcement  was  made  by 
Donald  W.  Reynolds,  Donrey’s  presi¬ 
dent  and  chief  executive  officer,  and 
Garey  B.  Weibel,  president  of  the  En¬ 
terprise  Publishing  Company  and  pub¬ 
lisher  of  the  Enterprise-Record. 

Selling  stockholders  include  June 
Topaz,  Marian  Bramwell,  Jewell  Ray. 
Garey  B.  Weibel,  Arch  Nichols,  James 
Dahl,  Richard  Dahl,  Lawren  Broyles 
and  Robert  C.  Nichols. 

Weibel  is  to  continue  as  publisher  of 
the  Enterprise-Record  on  a  long-term 
contract  with  the  new  ownership. 

The  sale  is  expected  to  close  within 
45  days.  The  purchase  price  and  terms 
were  not  disclosed.  Mel  Hodell  of 
Montclair,  Calif,  was  the  broker. 

The  corporation  also  publishes  the 
Mid-Valley  News  and  Green  Sheet,  a 
shopper  with  approximately  22,343  dis¬ 
tribution. 

Donrey  Media  Group  is  a  diversified 
privately-owned  communications  com¬ 
pany  operating  46  daily  newspapers,  44 
non-daily  newspapers,  6  radio  stations, 
1  television  station,  1 1  outdoor  adver¬ 
tising  companies  and  3  cable  television 
companies  in  18  states.  Donrey  serves 
51  communities  from  Hawaii  to  Ohio 
and  from  Washington  to  Texas. 
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CAR  COUPONS — Many  newspaper 
readers  think  they  hove  a  good  deal  when 
they  get  coupons  offering  a  few  cents  off 
grocery  items,  but  how  about  a  $10,000 
off  coupon  on  an  automobile?  That's  what 
happened  (February  25)  when  a  Rich¬ 
mond,  Va.  dealer  ran  this  full-page  ad  in 
the  Richmond  Times-Dispatch.  In  addition 
to  the  $10,000  coupon,  coupons  valued 
at  $2,500,  $3,000  and  $3,500  were 
used  by  customers  in  buying  21  auto¬ 
mobiles.  The  ad  was  created  by  Burford 
Company  Advertising  Inc.  in  Richmond. 
EDITOR  &  PUBLISHER  tor  March  26,  1983 
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Dailies,  Bell  unit 
reach  accord  on 
information  bills 

Wisconsin  Telephone,  in  an  agree¬ 
ment  with  Madison  Newspapers,  Inc., 
has  established  a  telephone  informa¬ 
tion  billing  service  for  the  Madison 
area,  believed  to  be  the  first  of  its  kind 
in  the  United  States. 

Madison  Newspapers,  publishers  of 
the  Wisconsin  State  Journal  and  Capit¬ 
al  Times,  plans  to  provide  information 
to  consumers  via  ‘dial-it’  services 
covering  sports,  financial  and  other 
specialized  information  that  will  be  up¬ 
dated  several  times  daily.  Wisconsin 
Telephone  has  agreed  to  bill  customers 
on  their  regular  monthly  statements  for 
the  information,  Henry  Bird,  MNI 
general  manager,  said. 

“Early  in  April,  we  will  be  introduc¬ 
ing  telephone  numbers  that  people  will 
be  able  to  call  to  get  this  information.’’ 

MNI  will  receive  gross  revenue  for 
the  information  calls  and  pay  the  phone 
company  for  the  billing  service. 

The  billing  agreement  is  based  on  a 
nine-month  trial  period  in  the  Madison 
area.  MNI  will  pay  the  cost  of  the  tele¬ 
phone  lines  and  buy  special  equipment 
needed  for  the  service.  Wisconsin  Tele¬ 
phone  will  develop  the  software  neces¬ 
sary  to  provide  the  service. 

“At  the  end  of  the  trial  period,  it  is 
our  intention  to  test  the  viability  of 
these  services  on  a  statewide  basis  by 
working  with  other  local  newspapers, 
Wisconsin  Telephone  and  other  tele¬ 
phone  companies,’’  Bird  said. 

Dissly  quits  marketing 
library  retrieval  system 

Dissly  Research  Corporation,  a  sub¬ 
sidiary  of  The  Courier-Journal  and 
Times  Co.,  Louisville,  Kentucky, 
announced  that  it  has  ceased  marketing 
the  Info-Ky®  News  Retrieval  System, 
its  automated  library  retrieval  system 
for  newspapers. 

The  decision  by  Dissly’s  board  of 
directors  “in  no  way  reflects  a  lack  of 
confidence  in  the  Info-Ky  System  but 
was  a  business  decision  based  on  the 
depressed  state  of  the  newspaper  lib¬ 
rary  market,’’  said  Linda  J.  Pursell,  the 
research  corporation’s  president.  Diss¬ 
ly  is  working  with  its  Info-Ky  custom¬ 
ers  to  develop  plans  for  long  term  sys¬ 
tem  support. 

Dissly  will  direct  its  energies  into  its 
microcomputer  sales/service  as  well  as 
its  teletext  and  microcomputer  program¬ 
ming  divisions.  Dissly  and  the  Louisville 
newspapers  last  month  began  testing  a 
prototype  teletext  interactive  cable 
news  system  in  40  Louisville  homes. 
EDITOR  &  PUBLISHER  for  March  26.  1983 


Houston  Chronicle's  new  SI  Handling  Systems  paperhandling  system,  which  uses 
vertical  lifts  to  carry  newsprint  from  the  paper  room  to  the  reel  room,  is  slated  to 
begin  operation  next  month,  once  electrical  power  problems  have  been  overcome. 
In  the  top  photo,  the  newsprint  roll  at  left  boards  a  lift  in  the  paper  room  as  another 
(seen  partially  at  right)  is  being  aligned  by  machinery  before  boarding  a  lift.  The 
bottom  photo  shovrs  newsprint  rolls  coming  off  the  lifts  in  the  reel  room.  The  new  system 
eliminates  the  necessity  to  cart  rolls  of  newsprint  up  a  ramp  between  floors. 


As  the  world  becomes  more 
diverse  and  tense,  there  is  an 
ever-more-urgent  need  for  broader  and 
more  diverse  sources  of  public  information. 
The  reverse  is  happening. 

Ben  Bagdikian 
in  a  Quote  Unquote  preview 
of  his  new  book, 

“The  Media  Monopoly.” 
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Syndicates 


By  David  Astor 


Long-time  Broadway  columnist  retires  at  75 


Earl  Wilson’s  11,424th — and  last — 
Broadway  column  appeared  in  the  New 
York  Post  on  March  25. 

“I’ve  been  my  own  legman  for  40 
years,”  he  said  in  a  Post  article 
announcing  his  retirement,  “but  now 
my  legs  are  tired  and  I  want  to  sit  and 
rest  a  while.’’ 

The  75-year-old  Wilson,  who  has  had 
Parkinson’s  disease  for  the  past  two 
years,  started  “It  Happened  Last 
Night’’  on  October  19,  1942.  At  the 
time  of  his  retirement  announcement, 
he  was  still  writing  the  column  three 
times  a  week  for  the  Post  and  various 
other  papers  via  the  Field  Newspaper 
Syndicate. 

Wilson,  who  has  not  designated  a 
successor  but  feels  the  Post  will  con¬ 
tinue  the  column  in  some  form,  said  the 
reporting  highlight  of  his  career  was 
finding  out  about  the  discovery  of  the 
Salk  polio  vaccine.  Wilson  told  Editor 
&  Publisher  that  he  was  interviewing 
an  actress  who  revealed  that  Helen 
Hayes  had  mentioned  the  vaccine  to 
her.  Wilson,  who  said  that  Hayes  had  a 
daughter  who  died  of  polio,  investi¬ 
gated  and  came  up  with  a  story  that  ran 
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Now  you  can  cover  high 
school  sports  in  a  cost- 
efficient  way  never 
before  possible. 

Box  scores,  game  notes, 
schedules,  individual 
and  team  leader  reports 
and  more.  All  at  your 
fingertips  and  all  within 
your  sports  news 
budget. 

For  more  information 
on  this  exciting  new 
computer  service,  call 
(314)  739-8259  or  write  to 
Sports  Stats,  10902 
St.  Charles  Rock  Road, 

St.  Ann,  MO  63074. 
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on  the  Post’s  front  page. 

“Some  of  the  medical  profession 
knew  about  the  development,  but  I 
think  I  was  the  first  to  break  it  as  a  news 
story,’’  said  Wilson  during  a  phone  in¬ 
terview. 

Wilson  said  his  most  memorable  col¬ 
umn-writing  moments  included  break¬ 
ing  the  stories  of  Marilyn  Monroe’s  ro¬ 
mance  with  Arthur  Miller  and  her  later 
divorce  from  the  playwright. 

Monroe,  said  Wilson,  informed  him 
of  the  latter  development  as  a  way  of 
returning  a  favor.  “I  had  run  across 
information  that  Marilyn  had  been  on 
drugs,  and  was  tapering  off  from  the 
use  of  drugs  with  the  help  of  John  Hus¬ 
ton,  the  director,  who  put  her  in  the 
hospital,”  Wilson  told  E&P.  “I  de¬ 
cided  before  I  used  it  that  I  would  con¬ 
fer  with  Marilyn  to  see  if  it  was  all  right 
with  her.  She  said  if  I  stayed  off  of  it, 
she  would  one  day  give  me  a  good 
story.  She  kept  her  word.” 

Another  person  who  appreciated 
Wilson’s  help  was  the  young  Woody 
Allen.  The  columnist  helped  the  strug¬ 
gling  gag  writer,  who  had  been  contri¬ 
buting  lines  to  “It  Happened  Last 
N  ight ,  ”  get  one  of  his  first  paying  jobs . 

Wilson,  who  ended  his  columns  with 
the  words  “That’s  Earl,  brother,”  said 
he  planned  to  use  some  of  his  new  free 
time  to  write  a  book  on  “the  funny  side 
of  show  business.” 

♦  ♦  * 

“Solunar  Tables,”  which  list  the 
best  times  to  hunt  and  fish,  are  being 
offered  free  for  the  month  of  April  by 
The  Register  and  Tribune  Syndicate. 

As  an  added  bonus  to  newspapers 
that  order  “Solunar  Tables,”  RTS  is 
offering  free  the  weekly  column  “Out¬ 
doors”  by  Mrs.  Richard  Alden  Knight. 
The  columnist,  who  calibrates  “Solu¬ 
nar  Tables,”  visits  numerous  obscure 
as  well  as  famous  fishing  and  hunting 
sites  for  “Outdoors”  material. 

“Solunar  Tables,”  first  syndicated 
by  RTS  in  1947  but  even  older  than 
that,  currently  appear  in  almost  300 
newspapers  on  a  daily  and/or  weekly 
basis.  They  forecast  the  feeding  times 
of  fish  and  game  (when  anglers  and 
hunters  stand  the  best  chance  of  being 
successful)  as  based  on  a  formula  first 
developed  by  John  Alden  Knight  some 
60  years  ago.  These  Solunar  periods  are 
primarily  the  result  of  juxtaposition  of 
the  earth,  moon  and  sun. 

The  tables,  which  can  also  serve  as  a 
guide  to  the  best  periods  for  bird¬ 
watching  and  training  pets,  are  indi¬ 
vidually  calibrated  for  various  news¬ 
paper  circulation  areas. 


"Do  you  have  any  coupons?" 


“Trudy,”  the  cartoon  panel  that  fo¬ 
cuses  on  married  life  in  suburbia,  is 
marking  its  20th  anniversary  this 
month. 

King  Features  syndicates  Jerry  Mar¬ 
cus’  daily  and  Sunday  panel  interna¬ 
tionally  to  about  150  newspapers,  in¬ 
cluding  the  Chicago  Tribune,  Kansas 
City  Star,  San  Antonio  Light,  Fort 
Worth  Star-Telegram  and  the  Boston 
Herald-American. 

“Marcus  has  a  sharp  talent  for  pick¬ 
ing  out  everyday  domestic  squabbles 
and  incorporating  them  into  his  panel  in 
an  hilarious  way,”  said  King  comics 
editor  Bill  Yates. 

Marcus  sold  his  first  cartoon  to 
School  Bank  News,  a  children’s  news¬ 
paper.  His  work  later  appeared  in  such 
magazines  as  The  New  Yorker,  Look, 
Saturday  Evening  Post  and  Ladies’ 
Home  Journal.  He  then  drew  advertis¬ 
ing  cartoons  before  creating  “Trudy” 
in  1963. 

♦  ♦  * 

Aaron  W.  Kinne,  formerly  assistant 
managing  editor  for  World  Almanac 
Publications,  has  joined  the  promotion 
department  of  United  Media  Enter¬ 
prises  as  an  advertising  and  promotion 
copywriter. 

Prior  to  his  World  Almanac  stint, 
Kinne  was  a  consultant  to  the  account¬ 
ing  firm  of  Arthur  Young  &  Company, 
and  project  director/editor  for  the 
National  Opera  Institute. 

The  United  Media  organization, 
which  includes  The  World  Almanac, 
United  Feature  Syndicate,  Newspaper 
Enterprise  Association,  and  other  divi¬ 
sions,  also  named  Robert  A.  Reed  pub¬ 
licity  assistant  in  the  promotion  depart¬ 
ment.  Reed  holds  an  M.S.  in  public  re¬ 
lations  from  The  American  University 
and  a  B.A.  in  communications  from 
Rider  College. 

Hi 

Victoria  Houston  has  joined  Univer¬ 
sal  Press  Syndicate/Andrews  and 
McMeel  as  promotion  director.  Hous¬ 
ton,  former  executive  director  of  the 
Missouri-based  People  Associated  for 
Tomorrow’s  Highways  political  orga¬ 
nization,  will  be  responsible  for  promo¬ 
tion  and  communication  projects  at  the 
syndicate  and  its  book  publishing  com¬ 
pany. 
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Marvin:  birth 
brings  comic 

By  David  Astor 

Tom  Armstrong  feels  he  was  des¬ 
tined  to  create  a  comic  strip  based  on  a 
baby.  His  father  was  a  baby  photo¬ 
grapher,  his  wife  was  a  labor  and  deliv¬ 
ery  nurse,  and  his  second  child  was  on 
its  way  when  the  cartoonist  conceived 
of  “Marvin.” 

Yet  the  idea  for  “Marvin”  didn’t 
materialize  until  Field  Newspaper 
Syndicate’s  vicepresident/editorial  de¬ 
velopment  Lewis  Little  suggested  to 
Armstrong  that  he  find  some  sort  of 
important  trend  to  base  a  comic  strip 
on.  Armstrong,  desperate  for  money  to 
support  the  coming  child,  had  asked 
Little  for  advice  after  Field  turned 
down  his  idea  for  a  strip  about  two 
grocery  store  sackers. 

After  he  got  off  the  phone,  Arm¬ 
strong  remembered  reading  a  News¬ 
week  article  several  months  before  that 
discussed  the  modest  new  American 
baby  boom  and  the  trend  of  women 
waiting  until  they  are  over  30  to  have 
children. 

“By  5  p.m.,  I  had  created  Marvin  as 
he  looks  today,”  recalled  Armstrong 
during  an  Editor  &  Publisher  inter¬ 
view. 

That  was  in  October  1981 ,  and  Arm¬ 
strong  had  to  remortgage  his  Indiana 
house  before  “Marvin”  finally  made  its 
newspaper  debut  last  August  1 — a  very 
appropriate  nine  months  after  concep¬ 
tion.  But  the  32-year-old  Armstrong  is 
earning  plenty  of  money  now,  because 
the  Field-distributed  comic  was  picked 
up  by  over  275  newspapers  worldwide 
in  a  half-year — possibly  the  fastest  start 
in  history  for  a  strip  based  on  a  newly- 
created  character.  And  numerous 


of  a  notion 
baby  to  life 

licensed  products  based  on  “Marvin” 
will  soon  be  in  stores. 

Armstrong,  who  had  a  lifelong  ambi¬ 
tion  to  be  a  cartoonist  (several  of  his 
strip  ideas  were  turned  down  before 
“John  Darling,”  which  he  does  with 
Tom  Batiuk,  was  picked  up  in  1979), 
thought  “Marvin”  would  be  successful 
but  not  “so  successful.”  He  attributes 
the  strip’s  appeal  to  two  other  factors 
besides  its  relevance  to  the  baby  boom/ 
over-30  childbearing  women  trends. 
“Marvin  is  ugly  but  cute,”  said  Arm¬ 
strong.  “My  wife  Glenda  says  he  is  so 
ugly  only  a  mother  could  love  him.” 
And  Marvin’s  personality — which  the 
cartoonist  said  is  a  mix  of  baby-like 
sophistication  and  innocence — appeals 
to  people  who  wonder  about  what’s 
going  on  in  the  minds  of  infants. 

The  University  of  Evansville  gradu¬ 
ate  said  he  always  wondered  about 
what  his  five-year-old  son  Jonathan 
and  eleven-month  old  daughter  Jen¬ 
nifer  were  thinking  during  the  early 
months  of  their  lives.  Indeed,  the  pre¬ 
cocious  Marvin  is  closely  based  on 
Jonathan  when  he  was  younger,  with 
the  parents  in  the  strip  similar  to  Tom 
and  Glenda  Armstrong.  And  Megan — 
Marvin’s  feminist  cousin — was  created 
by  Armstrong  as  a  way  of  atoning  for 
dressing  Jennifer  in  “pink,  fluffy 
clothes.”  Armstrong,  in  citing  another 
reason  for  including  Megan,  said, 
“Marvin  is  obviously  smarter  than  his 
parents  and  grandparents.  I  thought  he 
needed  an  equal  in  the  strip.”  The  re¬ 
sult,  he  noted,  is  “a  battle  of  the  sexes 
on  a  six-month-old  level.” 

The  autobiographical  nature  of 
“Marvin”  doesn’t  mean  that  dialog  is 


always  drawn  from  actual  Armstrong 
family  situations.  Real-life  occurrences 
have  made  their  way  into  the  strip  in  a 
few  cases,  but  Armstrong  sits  down  ev¬ 
ery  day  for  30  minutes  to  an  hour  to  try 
to  come  up  with  five  funny  ideas  that 
tend  to  be  more  exaggerated  than  what 
happens  in  real  life.  The  cartoonist  said 
that  some  of  these  gags  can  be  atro¬ 
cious,  but  he  always  has  a  large  pool  of 
jokes  from  which  seven  of  the  best  ones 
can  be  culled  each  week.  He  bounces 
the  ideas  off  his  wife,  who  Armstrong 
said  serves  as  an  excellent  “baro¬ 
meter”  of  what  is  funny  and  what  isn’t. 

Armstrong,  who  worked  in  ad  agen¬ 
cies  for  eight  years,  also  stays  busy 
helping  with  the  creation  and  marketing 
of  “Marvin”  products.  The  Field 
syndicate  and  Armstrong,  aware  of  the 
huge  importance  of  licensing  in  the 
1980s,  actually  began  developing  pro¬ 
duct  ideas  before  the  strip  appeared  in 
any  newspaper.  Such  items  as  dolls, 
posters,  greeting  cards,  puzzles,  beach 
towels,  stuffed  toys,  and  piggy  banks 
are  due  out  over  the  next  few  months. 
(Considering  the  girth  of  the  red-haired 
Marvin,  Armstrong  said  someone 
would  have  to  amass  “quite  a  fortune” 
to  fill  up  the  piggy  bank.) 

A  book,  Marvin:  A  Star  is  Born,  is 
already  in  stores.  Armstrong  recently 
went  on  a  five-week,  18-city  tour  to 
promote  the  Workman  Publishing 
Company  book.  “1  now  break  out  in 
hives  when  I  see  pictures  of  airplanes,” 
joked  Armstrong. 

All  in  all,  there  are  some  15  licensees 
manufacturing  items  in  about  60  pro¬ 
duct  categories,  and  negotiations  are  in 
progress  with  numerous  other  com¬ 
panies.  Armstrong,  who  feels  the  pro¬ 
ducts — like  the  strip — will  appeal  to 
kids  and  adults  of  both  sexes,  said  his 
wife  has  asked  him,  ‘“When  are  we 
going  to  license  disposable  diapers  so 
we  can  get  free  samples?”’ 

(Continued  on  page  36) 


The  Bagehot  Fellowship 
was  truly  excellent  and  I  got  more  out  of  it 
than  1  ever  imagined  I  would.’ 

Ellen  L.  James,  financial  writer 
The  Baltimore  Sun 

*ln  the  macro  sense  and  in  the  micro, 
generally  and  in  the  particulars, 
the  Bagehot  year  was  terrific.’ 

Kevin  J.  Lahart,  business  reporter 
Newsday 

wouldn’t  have  missed  it  for  the  world.’ 

Gail  G.  Collins,  business  writer 
United  Press  International 

THE 

BAGEHOT 

FELLOWSHIP 

James,  Lahart,  and  Collins  were  1981-82  Fellows  in  the  Bagehot 
Fellowship,  an  intensive  program  of  study  at  Columbia  University 
for  journalists  interested  in  improving  their  understanding  of  eco¬ 
nomics,  business,  and  finance.  Guest  speakers  in  the  wide- 
ranging  curriculum  have  included  Paul  Volcker,  Murray  Weiden- 
baum,  Donald  Regan,  Douglas  Fraser,  Marina  Whitman,  John 
Kenneth  Galbraith,  Irving  Kristol,  Otto  Eckstein,  David  Rockefel¬ 
ler,  and  Robert  Heilbroner. 

The  Bagehot  Fellowship  is  open  to  journalists  with  at  least  four 
years’  experience.  The  ten  Fellows  selected  each  year  receive 
free  tuition  and  a  stipend  to  cover  living  expenses.  The  deadline 
for  applications  for  the  1983-84  academic  year  is  April  8,  1983. 
For  further  information,  send  in  the  form  below. 

To;  Chris  Welles.  Director 
Bagehot  Fellowship  Program 
Graduate  School  of  Journalism 
Columbia  University 
New  York.  New  York  10027 

Please  send  me  further  information  and  an  application 
form  for  the  Bagehot  Fellowship  Program  for  1983-84. 

NAMK _ POSmON _ 

AnnRESs _ 

CITY  SIATE  ZIP 


Marvin 

(Continued  from  page  35) 

Whether  this  happens  or  not,  Arm¬ 
strong  said  the  success  of  “Marvin” — 
which  will  be  turned  into  a  tv  special 
within  about  a  year — has  been  “such  a 
kick”  for  him.  “When  I  meet  other  car¬ 
toonists,  I’m  treated  as  an  equal,”  he 
said  in  a  slightly  awed  voice.  “That’s 
fun!” 

Relevance  called  key 
to  new  strip  success 

“Relevance  is  the  key”  to  the  suc¬ 
cess  of  several  new  comics,  according 
to  “Priscilla’s  Pop”  cartoonist  Ed  Sul¬ 
livan. 

Speaking  to  a  group  of  students  at  the 
University  of  Oregon  School  of  Jour¬ 
nalism  last  month,  Sullivan  said  that 
popular  new  strips  are  generally  more 
sophisticated  and  biting  than  earlier 
comics,  but  added  that  the  drawing  in 
some  cases  is  amateurish.  “It  is  the 
idea  that  counts  in  today’s  market,”  he 
said. 

Sullivan  said  he  is  trying  to  give  a 
more  contemporary  flavor  to  his  own 
comic,  which  is  distributed  by  the 
Newspaper  Enterprise  Association. 


CPS  tops  500  papers 

College  Press  Service  has  passed  the 
500  newspaper  mark  for  the  first  time. 

The  21-year-old  national  college 
news  syndicate,  located  in  Denver, 
now  has  507  subscribing  papers  ranging 
from  the  New  York  Times  to  small  cam¬ 
pus  monthlies.  Its  previous  record  for 
an  academic  publishing  year  was  424 
papers  in  1974. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTISBli  NEWS 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertisini  News.  432-436  Eliiibeth  St.. 

Surry  Hills,  Sydney.  Australia  2010 
Send  a  copy  of  each  issue  for  one  year,  in¬ 
cluding  FREE; — 

Guide  to  Clients  and  Agencies  (March.  September) 
Guide  to  Agencies  and  Clients  (June.  December) 
Agencies  Annual  Billings  (May) 

National  Advertisers'  List  (August) 

Brand  Names  Index  (February) 

Annual  Subscription— USA.  SA40.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


COMPUTERS 

MOVIE  REVIEWS 

COMPUTERS  &  YOU — a  weekly  column  tor  the 
Mneral  reader.  Completely  camera-ready,  In- 
ormation,  free  samples:  208  Lincoln  Av, 
Rockyille  MD  20850. 

MOVIE  REVIEWS,  interviews  with  photos  of  1 
celebrities  and  national  political  figures.  Inter-  j 
national  Photo  News,  Box  2405,  West  Palm  ; 
Beach  FL  33402;  (305)  793-3424. 

COMPUTERS:  Readers  want  to  know  more  ab¬ 
out  them.  Easy-to-understand  weekly  column 
educates  the  beginner  and  answers  questions 
from  experienced  users.  Featured  in  the  St 
Petersburg  Times.  Jan  Owen,  PO  Box  41826. 
St  Petersburg  FL  33743;  (813)  321-9686. 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for  | 
weekend  section  or  entertainment  pages.  i 
Camera  ready.  Star  photos.  Our  9th  year.  Cine- 
man  Syndicate,  7  Charles  Court,  Middletown  ; 
NY  10940;  (914)  692-4572.  ; 

POLITICAL  COLUMNS  ' 

COMIC  STRIPS 

LIBERTARIAN-CONSERVATIVE  EDITORIALS 
for  weekly  newspapers,  tailored  to  locality.  Pro 
Editing,  Box  2544,  Warner  Robins  GA  31099. 

NEWS  SYNDICATE  looking  for  new  daily  comic 
strips,  six  days  per  week,  with  possible  exran- 
sion  into  Sunday  color.  Send  proposals  to  Faye 
Hunter,  Copley  Newsservice,  PO  Box  190,  San 
Diego  CA  92112. 

PUZZLES 

BEST  PUZZLES  and  word  games  for  less.  LA 
Features,  2396 Coolidge Way,  RanchoCordova 

CA  95670. 

GENERAL 

EDITORS — Here  is  that  unique,  new  feature 
idea  you  have  been  looking  for-fun  and  educa¬ 
tional.  For  sample  and  details-New  World 
Press,  PO  Box  28931,  San  Diego  CA  92128. 

NEWS  SYNDICATE  looking  for  crossword  puz¬ 
zle  supplier,  six  per  week,  52  weeks  per  year. 

For  more  information,  contact  Faye  Hunter,  Co¬ 
pley  News  Senrice,  PO  Box  190,  San  Diego  CA 
;92112. 

MOTORCYCLES— Upbeat  weekly  column  cov¬ 
ers  safety,  touring,  fix-it  tips,  industry  news, 
events,  buyer  advice  and  more.  Sample.  Pat 
Faherty,  260  Rock  Creek  Mesa  Rd,  (Colorado 
Springs  CO  80906. 

1  PUZZLES,  cartoons,  columns;  features  galore. 
Write  and  see.  Dickson,  17700  Western  69e, 

1  Gardena  CA  90248. 

OVER  100  comics,  panels,  puzzles,  kid  fea¬ 
tures,  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 
Dickson-Bennett,  1324  N  3rd,  St  Joseph  MO 
64501;  (816)  279-9315. 

1  REAL  ESTATE 

j  HOUSE  CALLS-Miami  Herald,  Dallas  News,  60 

1  other  papers.  Several  national  awards;  one  said 
"concise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th  year.  Box 
447,  Rochester  NY  14618,  (716)  271-6230. 

HEALTH 

"Senior  Clinic."  Specialist  treats  medica 
problems  past  middle  life.  Warm,  Witty,  Au- 
thorative.  Samples.  HFM  Enterprises  INC 
(Falstaff)  1114  Avenue  of  The  Americas,  New 
York  NY  10036;  (212)  354-4445. 

SPORTS 

AUTO  RACING — Big-time  driver  interviews, 
timely  comments,  no  canned  material.  Con¬ 
cise,  snappy,  not  cliche-ridden.  Available  once 
or  twice  weekly.  Sample  copy.  Miller  on  Rac¬ 
ing,  Route  1,  Box  112,  Jonesboro  TN  37659; 
(615)  753-2316. 

HUMOR 

SATIRE.  Proven  in  over  50  newspapers. 
Robert  Skoglund,  St.  George  ME  04857; 
(207)  372-8052. 

20  MILLION  affluent  amateur  golfers  have 
been  badly  neglected  and  are  anxious  to  read 

MONEY 

Patterson's  successful  weekly  column, 

,  directed  to  amateur  golfers,  will  bring  these 
readers  to  your  sports  page.  Free  information  & 
sample  columns;  G.Z.  PATTEN,  PO  Box  95, 
■Signal  MT.  TN  37377. 

"MORE  FOR  YOUR  MONEY"-A  proven  weeki 
column  to  meet  your  need  for  money  savin; 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 

TRAVEL 

Feature  Your  Feature  in  i 

FFATiiRFq  flUAii  4RI  F  WEEKLY  600-word  travel  feature  by  globe- 

rcHi  unco  HVHiLHDLC.  : trotting  pro.  Exclusive your  region.  Pictures  ih- 

And  Watch  Your  Syndicate  Sales  icIuderT  Reasonable  fee.  Inquiries:  Internation- 
Soari  si  Reports  Syndicate,  PO  Box  19039,  Denver 

i  CO  80219. 

DEADLINE  CHANGE 

Due  to  the  Easter  Holidays 
the  Classified  ad  deadline 
for  the  April  2,  1983  issue  is: 

Monday,  March  28  at  12  noon  EST 

E&P  CLASSIFIEDS 
(212)  752-7050 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

ADVISORY  SERVICES 

NEWSPAPER  BROKERS 

AIM  FOR  GREATNESS.  Productive  evaluations  i 
of  editorial  content,  projection  and  operations  ; 
by  curator  of  ORIGINAL  George  Polk  Memorial 
Awards.  Jacob  H  Jaffe;  (201)  333-8430. 

PLACE 

YOUR 

BET... 

ON  E&P 
CLASSIFIEDS 

Appraisals.  Mergers.  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BROKERS  and  CONSULTANTS 
for  the  purcJtase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO.  INC 

1511  K  St,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

TEXAS  PUBLICATIONS  from  $1,150,000  to 
$40,000.  Bill  Berger,  Associated  Texas  News¬ 
papers,  Inc.,  (512)  476^3950,  1801  Exposi¬ 
tion,  Austin  TX  78703. 

BUSINESS  OPPORTUNITIES 

Pacific  NW  Newspaper  Associates 

Rod  Whitesmith,  (206)  892-7196 

Box  4487,  Vancouver  WA  98662 

NATIONAL  NEWSMAGAZINE  for  sale.  Estab¬ 
lished  women's  senrice  publication.  60,000 -t- 
paid  circulation.  Established  ad  base;  excel¬ 
lent  national  reputation;  debt-free,  profitable. 
Qualified  buyers  only.  Contact  Box  5499,  Edi¬ 
tor  &  Publisher. 

SYD  S  GOULD  ASSOCIATES,  INC. 

Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 

Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 

SEALED  BIDS  are  invited  for  the  operation  of 
the  college’s  bookstore.  Hostos  Community 
Coilege-c/o  Ms  Linzie.  500  Grand  Concourse, 
Bronx  NY  10451. 

TO  PURCHASE  OR  SELL 

A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or  night. 

ROY  HOLDING  &  ASSOCIATES 

PO  Box  212,  Galva  IL  61434,  (309)  932- 
2270 

Roy  Holding  Dave  Kramer 

,  (309)  879-2412  (217)  784-4736 

— Appraisals  done  quickly,  reasonably— 

1 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate  plan¬ 
ning,  tax.  partnership,  loan,  depreciation,  in¬ 
surance,  corporate  and  personal  worth.  Sensi¬ 
ble  fees.  Brochure.  Marion  R.  Krehbiel.  Robert 
N.  Bolitho,  PO  Box  7133.  Shawnee  Mission  KS 
66207. 

VALUATIONS  PERFORMED  tor  estate,  tax, 
merger,  sale  and  other  purposes,  Hempstead  & 
Co,  21  E  Euclid  Av,  Haddonfield  NJ  08033; 
(609)  795-6026. 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)626-6440 

NEWSPAPER  BROKERS 

I  ED  0  MEYER.  Licensed  Broker-Appraisals- 
■  Consultation-Sales.  Suite  101-E,  300  W 
!  Franklin  St.  Richmond  VA  23220.  (804)  643- 
1  7816  or  266-1522. 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nijghts:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 

1  Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 

!  KREHBIEL-BOLITHO,  INC 

1  Brokers-Appraisers-Consultants 

Over  540  Newspaper  Sales 

MARION  R.  KREHBIEL 

ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
!  66207.  Office;  (913)  381-8280 

Brokers  You  Can  Trust 

Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 

Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

WE  DO  NOT  CARRY  OUT 
MAIL  ORDER  ADS 

Please  make  note  that  with  our  readers’  interests  in  mind, 
E&P  has  enacted  a  strict  policy  regarding  “mail  order”  ads 
in  our  Classified  section.  Our  new  policy  is  to  no  longer 
accept  this  type  of  advertisement  and  we  would  appreciate 
your  cooperation  and  understanding. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Classification 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


lOOYEAROLDweekly,  rural  growth  area,  easy  CALIFORNIA  COAST— Santa  Barbara  County 
drive  to  major  cities,  about  $100K  gross,  $30K  25  year  old  community  weekly,  college  town, 

down  will  handle.  Building  available,  rent  or  ;  20,000  distribution.  Profitable.  Only  paper  in 
buy  at  $65K.  For  someone  semi-retired,  with  a  |  town  and  carries  legals.  Gross  350M .  Best  offer 


netting  about  $20K  this  year.  Competitive  _ _ 

field,  but  $12K  will  buy  it,  owner  carries  $28K  ]  FREE  WEEKLY  NEWSPAPER 

balance.  Bill  Berger,  Associated  Texas  News-  22  thousand  carrier  delivered  in  good  metro 
,  papers,  Inc.,  (512)  476-3950,  1801  Exposi-  |  area  grossing  half  million  with  better  than  17 
i  tion,  Austin  TX  78703.  !  percent  net.  Complete  information  to  qualified 

I - ;  buyer.  Ed.  0  Meyer,  Broker,  Suite  101-E,  300 

_ _ I  W  Franklin  St,  Richmond  VA  23220. 

NEWSPAPER  BROKERS  I  four  weeklies,  zones,  two  in  county  seat, 

■ikiixfi  ni  kn  equipment.  Gross  $80(1,000. 

IflinUf  TUAT  :  Easy  terms.  Principals  only.  Reply  to  Box 

IVliUff  Innl  I  5494,  Editor  &  Publisher. 

E&P  CLASSIFIEDS  ^  48%  INTEREST  in  37,000 -t-  midwestern  daily 

!  grossing  over  $6  million.  Real  opportunity  to 
GFT  THEM  '  select  buyer.  Contact:  Peter  McAdams,  %Alton 

ubi  I  iibm  Telegraph,  PO  Box  278,  Alton  IL  62002. 

THE  BUSINESS! _  controlled  circulation  weekly  news- 

paper  home  delivered  to  three  Mid-New  Jersey 
'  Counties.  Million-dollar  gross.  Terms  can  be 
AlCU/CDilDCD  II  TAtJTC  arranged  to  suit  qualified  buyer.  Edwin  0 

WCrraK/IKeH  UUWaULJAlWfa  ;  ^eyer.  Suite  101-E,  300  W  Franklin,  Rich- 
mind  VA  23220. 

EXPERIENCED  in  Newspaper  Construction 

I  Serve  as  Owner's  Rep/Project  Manager.  Assist  — ■  - - 

!  in  Planning,  Budgets,  Schedule,  Selection  of  i  INDIANA 

Architects,  Contractors.  Write  or  Call  Joe  Rolli-  Excellent  buy  in  small  rural  weekly.  Present  net 
son,  HMR  Associates,  PO  Box  22026,  San  I  will  service  debt  and  provide  living.  $145,000 
Diego  CA  92122,  (619)  459-0122.  i  includes  building. 

_ '  Weekly  in  lively  city  of  2700.  Great  potential. 

WEEKLIES  and  community  newspapers  a  spe-  i  includes  building. 

cialty.  Start-up  operations  a  favorite.  Former  ;  papc  in  good  community  of 

publisher  and  editor.  Call  or  write:  MICHAEL  i  IIUU  in  Northwest  Indiana. 

STEARNS,  100-20E  Elgar  PI,  Bronx  NY  1  IOWA 

10475;  (212)  671-9187.  One  of  State's  better  and  larger  weeklies.  Prize 

winner,  county  seat,  $580,000  gross. 
-  —  $175,000  down. 

FOR  F  ^200  Circulation  weekly  and  central  shop, 
_ run  a/lLC _ I  ^^^proht  structure,  $495,000. 

I  ADJUDICATED  California  mountain  weekly  ex-  yyeekly  and  Job  shop  doing  125,000  gross  in 
f i  S'’®':'  community.  $ll5,o5o 

$105,000,  terms.  Box  5480,  Editor  &  Pub-  Shopper  serving  rural  county  doing  over 
'  ''Shef-  '  $200,000.  You  name  terms. 

nAor  r'pp/-.pTiiniT>/  — It — Z — T~ —  i  We  have  other  newspapers  in 

RARE  OPPORTUNITY.  Weekly  advertising  I  Illinois  and  Wisconsin, 

publication.  Two  hours  north  of  St.  Louis.  [ 

Tremendous  growth  potential.  Established  5  i  d-v  Holding  &  Associates 

years.  Gross  240,000  plus.  (217)  223-0205.  po  Box  21^  Galva  ®IL  6l"309)  932- 
CALIFORNIA  RURAL  WEEKLY,  profitable.  1  2270 

1  Under  lx  gross  at  $68,000  cash.  Box  5144,  Roy  Holding  Dave  Kramer 

'  Editor  &  Publisher.  1(3(39)879-2412  (217)784-4736 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —$4.50  per  line. 

2  weeks— $4.00  per  line,  per  issue 

3  weeks— $3.40  per  line,  per  issue 

4  weeks — $2  80  per  line,  per  issue 


Effective  January  1,  1983 

POSITIONS  WANTED 
3.  1  week  —$3.00  per  line. 

3.  per  issue  2  weeks — $2.50  per  line,  per  issue. 

3,  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

3.  per  issue  4  weeks — $2.00  per  line,  per  issue. 


Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av.  New  York,  NY  10022. 


Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Pwblishor 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


38 


EDITOR  &  PUBLISHER  for  March  26,  1983 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


AFFORDABLE  FREE  distribution  newspaper  in  | 
Zone  7.  Resort  area.  Grossing  $125,000.  In-  I 
eludes  newspaper,  job  shop  and  office  supply  j 
business.  Attractive  net  profit.  Box  5492,  Edi-  i 
tor  &  Publisher.  j 

AWARD  WINNER  money  maker.  County  wide  , 
weekly.  Less  than  lx  gross.  Big  opportunity  in  ! 
Northern  California.  $140,000.  Agent  216,  W 
Perkins,  Ukiah  CA;  (707)  468-9101.  1 

BE  YOUR  OWN  BOSS:  small,  established 
weekly  in  Oregon's  Willamette  Valley.  Ideal  for  | 
couple.  $55,000,  terms.  Box  5431,  Editor  & 
Publisher. 

SUCCESSFUL  suburban  weeky.  Zone  5,  Prime 
market,  no  debts,  grossing  $125K.  Box  5404, 
Editor  &  Publisher. 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 

2  WEEKLIES  in  Zone  3.  Gross  revenues 
$425,000.  Attractive  terms,  including  low 
down  and  long-term  financing.  Complete 
equipment  including  press.  New  store  open¬ 
ings  planned.  Group  owner  consolidating  op-  I 
erations.  Call  (415)  344-4212.  j 

WISCONSIN  AWARD  WINNING  WEEKLY  gros- 
sed  160,000  in  '82.  Shopper,  central  plant 
shares,  and  building  available.  170,000  by 
owner.  Lodi  Enterprise,  146  S  Main  St,  Lodi  Wl 
53555. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


DICK  LEVISprovides  the  finest  telephone  sales  I 
and  paid  in  advance  crew  orders  in  the  industry!  1 
Call  me  at  (201)  772-7002  for  action!  1 

ED  SALZMAN  builds  circulation.  Specializing 
in  telephone  and  crew  sales;  analysis,  develop¬ 
ment  and  establishing  in-house  programs.  Call  i 
(703)  955-2638.  j 

EXPERT  TELEPHONE  SALES  TRAINING  to  in- 
crease  order  per  hour  ratio.  Call  THE 
TRAININGWORKS;  (212)  372-7021. 

MARKETING  PAPERS  for  the  BO'S  to  survive  j 
through  the  90's  and  beyond.  From  carrier  to  i 
mail  with  expertise  in  .  .  .Renewal  systems  i 
in  advance  carrier  and  mail! 
programs  .  .  .Phone  and  crew 
solicitations  .  .  .  Voluntary  paid  and  other  ' 
conversion  programs  .  .  .Promotions,  single  ' 
copy  sales,  MBO  and  financial 
management  .  .  .Personnel  development  | 
and  specialized  training  .  .  .  and  much,  I 
much  more.  i 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 

Maturity 
Integrity 
Leadership 
New  Techniques 

I  Experience  ] 

^  Milne  Corporation:  The  leader  in  phone  and  ' 
door-to-door  programs. 

(313)  642-0600 

PROFESSIONAL  TELEPHONE  subscription  i 
sales  services.  Pay  only  for  results!  Ken  Gage  & 
Associates;  (512)  224-6672. 


NEWSPAPERS  WANTED  MARKETING  & 

I  READERSHIP  RESEARCH 

NON-DAILY  newspaper,  $250,000  to  |  — ^ —  , 
$750,000  in  advertising/circulation  revenues  if  YOU  HAVE  solid  experience  in  conducting 
sought  by  group  of  community  newspapers.  '  research  on  PM  to  AM  conversions,  send  a  re-  ^ 
Write  Box  5466,  Editor  &  Publisher.  ■  sume  describing  this  experience  and  your  firm 

-  to  Box  5501,  Editor  &  Nblisher. 

WANTED:  Weekly  shopper  publication  in  grow- ' 

mg  market.  Must  have  a  history  of  increase!  WF’RF  IMPROVINfl  AD  RFVFNIIF 
y4rly  sales.  I'm  experienced  in  all  areas  of  the,  ”  ^  ^  IN(j  AU  K  tVtN  U  t 

shopper  field  with  $75,000  for  down  payment.  I  IMKUUlaH  MARKET  RESEARCH 
Box  5519.  Editor  &  Publisher. _ 

I  The  first  goal  of  a  market  research  company  is 
'  to  provide  its  clients  with  accurate  readership 
JOIN  OUR  CONTRACT  CREW!  research.  OMNI-RESEARCH  believes  the  role 
Thnsp  individuals  com-  ofanevispaperresearchfirmdoesn'tendthere. 
Those  inaiviauais,  com  For  each  of  our  clients,  we  create  a  unique 
paniGS,  syndicates  that  know  tne  competitive  edge  that  results  in  improved  ad 
value  of  an  E&P  ad  and  run  with  us  lineage  from  their  advertising  base. 
r»n  a  rpniilar  hasi«5  become  part  of  your  management 

on  a  regular  uas  &.  team.  From  our  presentations  to  top  manage- 

Whether  it  s  12,  26  or  52  times  per  ment,  to  our  sales  seminars  with  your  sales 

year  we  produce  business  and  pro-  force,  we  work  to  make  your  research  data  a 

fit  fnr  theep  nponip  We  offer  vou  !  profitable  tool. 

fit  tor  these  people,  we  oner  you  welcome  the  opportunity  to  show  you  just 

freedom  to  rotate  your  copy  within  Pow  profitable,  productive  and  affordable  re- 

our  regular  deadline  times,  month-  search  can  be.  Call  our  Director  of  Newspaper 

ly  billing  and  the  best  exposure  in  741*1335  '****'  Brodbeck  collect,  at  (305) 

l?eVi;"e  your  place  now,  in  the  ROLL  THE  PRESSES! 
most  effective  classified  market  in  If  you  have  a  used  press  (or 
the  newspaper  industry.  other  newspaper  equip- 

CA.D  CLASSIFIEDS  standing  idly  by.  put 

'wLAooiriCUo  it  back  into  production!  Per- 

Rates  on  Request  I  haps  you  can’t  use  that  par- 

(212)752-7050  |  ticular  piece  of  equipment... 

!  but  we’ll  bet  you  could  sure 

ttunoDiufi  space  it  occupies. 

- Shopping  GU/P^ -  Consider  the  dozens,  per- 

WRITE  OR  CALL  THE  SHOPPER  DOCTOR  haps  hundreds  of  square 

foracheckup.  EstilCradick,  950Parkwood  Dr,  .  .  1  j  stnrnxrp  of 

Dunedin  FL  33528;  (813)  733-1678.  Demg  lost  m  Storage  OI 

- unused  equipment.  Now 

— — — look  at  the  space  occupied 
■  a.ir%i  single  piece  of 

I  equipment  on  this  page! 

Space  is  money... hundreds 

3ERVICES  dollars  worth  of  your 

space  can  be  opened  up  for 

_ as  little  as  $2. 80  a  line  of  our 

CIRCULATION  SERVICES  space.  We’ll  put  that  equip- 

ATTENTiON  CIRCULATORS  OR  PUBLISHERS  ment  back  into  production 

Using  a  high  quality  sales  organization  makes  a  for  you  in  someone  else  S 

real  difference — better  retention  at  a  lower  Txlatit  fi.nd  nroduce  a  nrofit 

cost.  Campbell  and  Associates  can  provide  your  P*ani. .  .ana  prMUce  a  prom 

circulation  department  with  the  volume  of  for  you  to  boot! 
quality  new  customers  you  want  at  a  reasonable  1  uia  moue  maehinerw' 

Mice.  For  more  information  call  or  write  Camp- 

bell  and  Associates,  3864  Center  Rd,  #10C,  I  EAR  CLASSIFIEDS 

Brunswick  OH  44212;  (216)  225-7440.  (212)  752-7053 _ 
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INDUSTRY  SERVICES 


NEWSPAPER  DESIGN 


GREAT  NEWSPAPERS 
BY  DESIGN 

R-E  Design  is  committed  to  making  and  keep-  ' 
ing  the  newspaper  a  vital,  exciting  product  m 
today's  and  tomorrow's  world.  Total  redesign, 

C rejects  and  workshops.  PO  Box  2486,  Salt , 
ake  City  UT  84110. 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 


SQUeeze  Lenses,  new  and  trade  ms.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 


IT’S  A  CLASSIFIED 
SECRET! 

We  ll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  seal  your  rep¬ 
ly  in  an  envelope  addressed  to  the 
box  holder.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don't  want  the  reply  to  reach;  put  the 
reply  and  note  in  an  envelope  addres¬ 
sed  to  E&P  Classifieds.  If  the  Box 
Number  you're  answering  is  on  your 
list,  we  ll  discard  your  reply. 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


ADMASTER 

Breakthrough  in  powerful,  low-cost  computer 
software  for  advertising  scheduling,  billing, 
collections  and  sales  management.  Especially 
designed  for  weeklies.  Includes  features  usual¬ 
ly  found  on  $100,000  systems.  Electronic  run 
sheet,  automatic  ad  scheduling,  aging,  sales 
reports,  reminder  notices  to  slow-pays.  Runs  on 
most  computers,  including  Apple  and  CP  M 
machines.  Software  $3500.  (^mplete  single 
and  multi-user  computer  systems.installation 
and  training  also  available.  Free  brochures. 
Sunlight  Software,  Box  5553,  Mill  Valley  CA 
94942;  (415)  383-4500. 

ACCOUNTS  RECEIVABLE  system  for  weekly 
newspapers  and  shoppers.  Runs  on  Radio 
Shack  Models  II.  12  or  16.  Custom-designed 
with  many  time-saving  and  helpful  manage¬ 
ment  features.  Write  for  sample  reports,  etc. 
The  Chiefland  Citizen,  PO  Drawer  980,  (Ihief- 
land  FL  32626.  Phone;  (904)  493-1553. 

PAID  CIRCULATION 
AND  BILLING  SOFTWARE 
designed  for  small  to  medium  newspapers  and 
shoppers.  Feasible  for  500  to  30,000 -i-  cir¬ 
culation.  Single  or  multi-paper,  subscriber 
nonsubscriber,  lst/2nd/3rd  class  mailings  with 
1-4  up  labels  and  optional  SCF  and  bundle 
markers.  Multiple  rates,  auto  renewal  notices, 
or  cancellation,  non-subscriber  status  changes 
on  your  cutoff  dates.  Prints  billings  with  1st 
and  2nd  notices  using  optional  billing  address. 
Postal,  distribution  and  financial  statistics- 
much  more.  Complete  system  for  $4(300.  You 
buyTRS80  Mod-Ill  hardware  locally.  Software 
only  $1195.  Gridley  Herald,  distributor  for 
AMICO  Software.  PO  Box  68,  Gridley  CA 
95948;  (916)  846-3661. 

_ COMPUTERS _ 

MERGENTHALER  V-l-P  Model-7245-3A.  Has 
been  in  storage,  but  has  been  running.  As  is,  in 
good  condition.  $6200  or  best  offer.  Call; 

'  (504)  644-1829.  Ask  for  Phil. 


Box  5519.  Editor  &  Publisher. _ 

JOIN  OUR  CONTRACT  CREW! 

.  .  Those  individuals,  com¬ 

panies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us 
on  a  regular  basis. 

Whether  it's  12,  26  or  52  times  per 
year,  we  produce  business  and  pro¬ 
fit  for  these  people.  We  offer  you 
freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  month¬ 
ly  billing  and  the  best  exposure  in 
the  field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)752-7050  _ 


SHOPPING  GUIDES 

WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
foracheckup.  EstilCradick,  950Parkwood  Dr 
Dunedin  FL  33528;  (813)  733-1678. 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

ATTENTION  CIRCULATORS  OR  PUBLISHERS 
Using  a  high  quality  sales  organization  makes  a 
real  difference — better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of 
quality  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates,  3864  Center  Rd,  #10C. 
Brunswick  OH  44212;  (216)  225-7440. 


COMPOSING  ROOM 
-  ! 

AKI  Keyboard  perforators.  4  PCI80's.  4  ; 
PCIlOO's  and  spare  parts.  Call  Ernie  Foito.  i 
Post  Publishing  Co;  (203)  333-0161,  exten-  i 
Sion  245. 

COMPUTER  SOFTWARE 

BILLING  SOFTWARE 

Designed  by  a  publisher,  easy  to  use  and  will 
run  on  the  inexpensive  Microcomputers  from 
Radio  Shack.  Prints  journals,  bills,  aging  and 
sales  analysis.  Keeps  individual  detail  of  en¬ 
tries  on-line.  Now  being  used  by  dozens  of 
small/medium  size  publications.  Call  or  write 
for  sample  reports.  (Publisher  Control  Systems. 
223  West  5th  St,  Shawano  Wl  54166,  (715) 
526-6547.  Jim  Sutton  or  Steve  Kuckuk. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts, 
i  Rollertop  conveyors,  all  sizes 
,  Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A's 
Truck  loaders 
Sheridan  48P 

NORTHEAST  INDUSTRIES 
‘  (213)  256-4791 

FERAG  conveying  systems,  2  forwarding  sta- 
I  tions.  2  delivery  stations,  like  new.  We  will 
I  sell  part  or  all. 

,  IPEC,  97  Marquardt  Dr,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
;  nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


E  &  P'S  Help  Wanted  ads  reach 
the  industry  people  you  are  look¬ 
ing  for  to  fill  that  open  position  at 
your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that  E 
&  P  Classifieds  ads  get  results! 


MAILROOM 


M-M  Model  227-E 

Newspaper  Inserting 
Machine,  guaranteed. 

M-M  EM-10  Insert 
Feeders  (2),  guaran¬ 
teed. 


MULLHR-MARTINI 


KW  WIRE  TYERS 
Call  Bob  Terry 

Los  Angeles  Times  (213)  972-5168 

24-P  &  48-P  SHERIDAN  stuffers  for  sale.  Re- 
furbished  and  installed  in  your  plant.  Guaran¬ 
teed  production.  Other  services  offered;  Take¬ 
down.  moving,  erecting,  start-ups.  training  per- 
I  sonnel  on  set-up  and  operating  procedure  on  all 
I  Sheridan  or  Harris  stuffing  equipment.  JIMMY 
i  R.  FOX,  MAIL  ROOM  CONSULTANT.  HOUS- 
;  TON  TX;  (713)  468-5827. 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
I  BEHRENS  Pulp  &  Paper  Corp 

3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

PHOTOTYPESETTING 

AM,  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models 
available.  WSI,  (216)  729-2858. 

;  AKI  COUNTING  KEYBOARDS  FOR  PACESET- 
TERS,  5,  WITH  SPARE  BOARDS.  Unified 
Composer;  9000  Compugraphic;  developer; 
i  fonts.  Box  2387,  Arlington  VA  22202;  (703) 
I  521-1089. 

!  CG  7200 

'  I  high  range  (30-120  point)  14  fonts, 

1  dust  cover,  S  processor.  (201)  568-5680. 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPSETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


HELP  WANTED 
ACADEMIC 


APS-5  AUTOLOGIC  TYPESETTERS.  Serial 
numbers  5,9,10,11,149.  For  details  call  C. 
DelVaglio;  (212)  997-3766. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  TYPESETTERS 

Editwriter  7500,  J7850i  Editwriter  7700, 
$9950;  Editwriter  2750,  $5350:  CG  8600, 
$36,000:  Videosetter  Universal,  $18,500. 
WSI:  (216)  729-2858. 


CG  TYPESETTERS.  Execuwriterll,  $1500, 
Comp  Jr  &  I.  $1750:  II  &  llJr,  $1950:  7200, 
$1500:  Comp  IV  HR,  $5750:  ACM  9000  witti 
DEK,  $1750.  WSI:  (216)  729-2858. 


EDIT  2750  II  Dual,  Preview,  I  year,  $10,950: 
EDIT  2750,  Dual,  ICI,  2  years,  $7000:  EDIT 
2750  II,  $4750:  EDIT  2750,  Rev  C,  $3800: 
EDIT  1750, 3years,  $2750.  Bob  Weber:  (216) 
831-0480. 


IF  YOU  FIND  that  any  of  the  equipment  adver¬ 
tised  in  this  column  has  already  been  sold  or  is 
no  longer  available,  call  us.  We  sell  recon¬ 
ditioned  phototypesetters,  fully  guaranteed. 
GRAPH-X,  Inc.,  17  Bucknell  Ct.,  Bethlehem 
PA  18015:  (215)867-2002. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic.  Compug- 
raphic.EEText,  IBM,  Itek.  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  tor  the  least" 

7%  Selling  Commission  . Financing  Available 
All  Equipment  Guaranteed:  (216)  562-3750 


TYPESETTERS 

Unisetter  HR,  $6950:  Unisetter  LR,  $5450: 
Unified  Composer,  $3250:  Uniterm.  $1250: 
Mark  IV  Pacesetter,  $5000:  MOT  350,  $3350: 
8"  FDR,  $1500:  Itek  430  Camera,  $4000:  CG 
DEK  with  Tape  Punch,  $1750.  WSI:  (216) 
729-2858. 


TYPESETTERS.  Unisetter  HR,  $6950:  LR, 
$5450:  Unified  {>>mposer,  $3250:  Uniterm, 
$1250:  Mark  IV,  $4000:  MDT  350,  $3150: 
8"  FDR.  $1500:  Itek  430  Camera.  $4000:  CG 
DEK  with  Tape  Punch,  $1750:  MDR,  $1450: 
Computape  II,  $1500.  WSI:  (216)  729-2858. 


TRENDSETTER,  812  HR,  2  strips,  $8500: 
Videosetter  Universal,  all  options,  on  line  grids. 
PMA,  $15,000:  Trendsetter  LR  812,  $f750. 
Guaranteed.  Bob  Weber:  (216)  831-0480. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Commission. 
We  remove  the  risk  when  buying  or  selling  be¬ 
tween  individuals. 

Bob  Weber,  (216)  831-0480 


UNISETTER  LR,  with  Parts  Kit,  $5000:  CG 
UNIFIED  COMPOSER,  $3000:  CG  UNITERM, 
$1250:  CG  FDR  never  used,  $1350.  Guaran¬ 
teed,  Bob  Weber:  (216)  831-0480. 


PLATEMAKING 


W  R  GRACE  290  A  Letterflex  Platemaking 
machines  (2)  uses  steel  base  and  photo  polym¬ 
er.  4  years  old  and  in  excellent  condition. 
Crated  and  ready  for  shipment.  Beach  Saddles 
with  magnetic  bars  and  22^4"  cutoff.  Prices 
negotiable.  Contact  William  Spina:  (212)  556- 
1675. 


PRESS  CONVERSIONS 

GOSS  MARK  I  8,  22^4"  cutoff,  82"  wide,  j 
Available  November.  1982.  I 

Goss  Mark  I.  16  Goss  units  23  9/16  A  80  and  I 
82,  12  Mark  I  Goss  units  22  V4  A  80,  8  half 
decks  A  80  and  82,  6  color  humps  A  80  and  j 
82, 4  2: 1  folders  inverted  and  regular  23  9/16,  | 
2  2:1  folders  regular  22  V4,  6  Goss  auto-  ' 
pasters.  20  Wood  reel  stands,  2  balloon  former  i 
assemblies.  4  double  width  portable  ink  foun-  ; 
tains.  Many  other  parts  available.  Reverse  gear-  ' 
ing  assemblies  available.  22  V4  B  23  9/16  i 

PRESS  CONVERSIONS  * 
OFFSET  AND  ANILOX  l 
INSTALLATIONS  I 

PRESS  REMOVAL  | 

HEATED  STORAGE  AVAILABLE  | 

Please  call  Mr  Headliner,  Printing  Press  Ser-  [ 
vices  Inc,  E  34th  St,  Cleveland  OH:  (216)  883-  I 
8724, 

UK  factory  phone  011-44-772-797050.  I 


2IV4"  CUTOFF  HEATSET  PRESS 

Harris  N1200,  2lV4"  cutoff  by  40Vi"  5  units, 
collect/non<ollect  folder,  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New,  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow,  4  Butler  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090:  (312)  459-9700.  Telex  20-6766. 


GOSS  COMMUNITY  3  unit  press,  1974,  for 
sale  immediately  by  owner.  Box  5414,  Editor& 
Publisher. 


REBUILT  URBANITE  UNITS 


1 .  Individual  components  or  complete  presses. 

2.  Units  are  stripped  down  to  the  side  frames 
and  restored  to  like  new  condition. 

3.  Cost  is  approximately  half  of  replacement 
price. 

4.  Exchange  program  available  to  minimize 
down  time. 

5.  Inquire  for  oictures  and  brochures, 

IPEC,  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090:  (312)  459-9700,  Telex  20-6766. 


GOSS  URBANITE,  4  units  and  5  units 
Urbanite  3  color  units,  add-on  units 
Suburban  1500,  7  units,  1978 
SC  ^immunity,  7  units,  1978 
SC  Communitjf,  4  units,  1979 
SC  immunity  Folders  and  units 
Harris  845,  4  units,  1975 
V25,  4  units,  1978 
V15A,  6  units,  1978 
V15A,  3  units,  1971 
VISA  and  V25  add-on  units 
JFI,  JF4,  JFIO,  JF25  Folders 
News  King,  2  units,  KJ6  Combo  folder. 

ONE  CORPORATION 
3400  Malone  Drive 
Atlanta  GA 

(404)  458-9351  Telex  700563 


HARRIS  845  i 

4  unit  press,  RBC  2,  half  folder,  230  HP,  6 
position  roll  stand.  New  1975.  Available  im¬ 
mediately.  $450,000. 

ONE  CORPORATION 
3400  Malone  Drive 
Atlanta  GA 

(404)  458-9351  Telex  700563 


GOSS  METRO  4/C  unit  with  auto  paster.  Must 
sell  immediately.  Lynn  Thomas:  (313)  921- 
I  4560. 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  174b"x24V5"  wide,  with  2  Roll  Stands, 
I  Folder,  Sheeter,  $34,500.  (415)  873-2640. 


WE’VE  MOVED 

Please  note  our  new  address  and  telephone 
number. 

ONE  CORPORATION 
3400  Malone  Drive 
Atlanta  (lA 

(404)458-9351  Telex  700563 


3  UNIT  1000  series  Suburban 
SU/Suburban  Folder 

1  unit  Community  Oil  Bath  add-on 
Urbanite  add-on  units  and  folders 

4  to  6  unit  V15A  with  JF15  folder,  1975/76 
Harris  V15A  add-on  units,  1975/76 

2  or  3  unit  News  King  with  KJ4,  reconditioned 
4  unit  News  King  with  KJ6,  reconditioned 

6  unit  News  King  with  KJ8  and  upper  former 
New  King  add-on  units 
Baldwin  104  Count-O-Veyor 
Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
4-Suburban  1500  series 
Suburban  combination  folder  with  balloon  for¬ 
mer.  Community  unit  1971. 

KJ6  V(2-quarter  folder  with  balloon  former. 
Count-O-Veyor  model  106. 

Add<n  components  for  Goss,  Harris  and  King 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


HARRIS  845,  8  units  1982-1978  vintage,  8 
Martin  splicers,  2  folders,  22^4".  Like  new. 
Available  immediately. 

Harris-M-1000,  6  units.  2  Butlers,  Oven,  chill 
rolls,  1972. 

5  units  Harris  V22,  RBI  folder 

12  units  Community,  1  folder,  1973-1981, 

S/C  folder. 

Goss  Suburban  1000  series.  4  units. 

Goss  Metro,  6  units-1  color  cylinder,  1974- 
1976. 

Goss  Mark  I,  A-80,  22^4",  4  units,  2:1  folder, 
RTP's. 

Goss  Mark  I,  1  add-on  unit,  22^4  with  reel 
A-80. 

1  unit  Goss  Community  (grease)  with  folder. 
Vanguard  V-15,  4  units 
Urbanite,  3  units  plus  3-color  unit  1980-folder 
and  Butlers. 

BELL-CAMP  INC 
Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


INLINE  CUSTOM  Bilt  2  Knife  Trimmer. 
Can  be  coverted  to  offline  operation. 
Phone  (805)  942-0448. 


2  Martin  Pasters,  1979  rated  1200  FPM. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  V4  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series,  V4  folder. 

6  Goss  Urbanite  1000  series  units. 

Goss  4,  6,  8-position  roll  stand. 

Goss  (Jrbanite,  10  units.  1980. 

Gregg  flying  imprinter  22  V4".  45  VS" 

Fincor  motor  and  controls. 

HarrisV-15A,  add-on  units,  1977. 

Harris  V-25,  V4  and  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845,  22^4,  8  units,  1973. 

Harris  845,  6  units,  22^4". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

Color  King  presses  and  units. 

Harris  V-25,  4  units,  1978. 

Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


MULLER  227  INSERTER 
in  good  operating  condition. 
Reply  Box  5083,  Editor  £  Publisher. 


ADVISOR  TO  THE  PARTHENON  (Marshall  Uni¬ 
versity  School  of  Journalism).  Salary  Range: 
$16, 500-18, 500/annually.  Minimum  qual¬ 
ifications:  Baccalaureate  degree  in  Journalism, 
with  preference  given  to  those  who  have  a  gra¬ 
duate  degree  in  Journalism  and  professional 
work  experience:  knowledge  of  video  display 
terminals  and  marketing  competence,  and  ex¬ 
perience  in  budMt  preparation  and  administra¬ 
tion  preferred.  Commitment  to  the  educational 
development  of  students  and  the  ability  to  work 
effectively  with  students  are  essential.  Position 
available:  August  1.  1983.  Application  dead¬ 
line:  April  14,  1983.  Send  letter  of  applica¬ 
tion,  resume  of  education  and  experience,  plus 
three  work-related  letters  of  reference  to:  Office 
of  Personnel,  Marshall  University,  Huntington 
WV  25701.  An  Equal  Opportunity  Employer. 


GRADUATE  ASSISTANTSHIPS  for  1983-84. 
MS,  EdD  in  Mass  Communication.  $2300- 
$4600  stipend  for  9  months.  Out-of-state  tui¬ 
tion  greatly  reduced.  Deadline  May  31.  Write 
Or.  Marian  Nelson,  School  of  Journalism/ 
Broadcasting,  Oklahoma  State  University, 
Stillwater  OK  74078.  Affirmative  Action/EEO 
Employer. 


ENGLISH:  Tenure-track  position  at  the  assis¬ 
tant  professor  level  available  August.  1983. 
Primary  duties  will  be  teaching  junior/senior 
level  journalism  courses,  management  writing 
courses  and  writing  courses  in  related,  non- 
creative  areas.  PhD  required  or  the  equivalent 
in  experience  and  training.  Publications  desir¬ 
able.  Evidence  of  excellence  in  teaching  re¬ 
quired.  Teaching  load  of  four  courses  a  semes¬ 
ter.  Salary  $19,500.  Send  applications  by 
April  15,  1983  to:  Dr.  Jack  H.  Wilson,  Chair, 
Department  of  English,  Old  Dominion  Universi¬ 
ty,  Norfolk  VA  23508.  An  affirmative  action/ 
equal  opportunity  employer. 


ONE  REGULAR  FULL-TIME  position  with  spe¬ 
cialty  in  public  relations  and  one  temporary 
full-time  position  with  specialty  in  newswriting 
and  editing,  available  September  1983.  Must 
keep  abreast  of  scholarly  and  professional  de¬ 
velopments  and  incorporate  into  teaching. 
Earned  doctorate  preferred  tor  regular  full-time 
position  but  ABD's  are  invited  to  apply.  Mas¬ 
ter's  degree  in  journalism  or  mass  communica¬ 
tions  and  four  years  experience  in  professional 
media  required  for  temporary  full-time  posi¬ 
tion.  Teaching  experience  helpful.  Rank  and 
salary  dependent  upon  qualifications.  Send  re¬ 
sume  to:  Dr.  Mark  Popovich,  Chairman,  De¬ 
partment  of  Journalism,  Ball  State  University, 
Muncie  IN  47306.  Applications  must  be  post¬ 
marked  by  April  15,  1983. 

Ball  State  University  Practices  Equal  Oppor¬ 
tunity  in  Education  and  Employment. 


POSITION  ANNOUNCEMENT 
University  of  Wyoming  Department  of  Journal¬ 
ism  and  Telecommunication. 

Position:  Applications  are  invited  for  a  tempor¬ 
ary  appointment  to  teach  courses  in  mass  com¬ 
munications  law  and  some  combination  of 
news/editorial,  public  relations,  advertising, 
and/or  history  of  mass  communications.  This  is 
a  non-tenure  track  appointment  for  one  year 
with  the  potential  of  renewal  into  a  tenure-track 
placement. 

Qualifications:  Applicants  should  have  a  broad 
educational  background  and  professional  ex¬ 
perience  in  some  area  of  the  mass  media.  Evi¬ 
dence  of  completion  of  successful  research  and 
publication  should  be  submitted  with  applica¬ 
tion  materials. 

Salary:  Competitive. 

The  [department;  The  Journalism  and  Telecom¬ 
munication  Department  is  a  fast-growing  unit 
of  the  College  of  Arts  and  Sciences,  located 
within  an  expanding  university.  Currently,  the 
Department  has  about  280  majors  and  offers 
instruction  in  news-editorial,  advertising/pub¬ 
lic  relations,  photo-journalism,  and  telecom¬ 
munications. 

Faculty:  The  faculty  is  composed  of  seven  full¬ 
time  members  and  several  part-time  instruc¬ 
tors.  Additional  instructors  are  drawn  from  the 
staff  of  Broadcast  Services,  which  provides 
radio  and  television  services  to  the  University. 
In  addition,  three  graduate  assistants  serve  the 
Department. 

The  University:  The  University  of  Wyoming  is 
located  at  Laramie,  a  city  of  26,000  in  the 
mountainous  country  of  southeastern  Wyom¬ 
ing.  The  University  is  the  only  four-year  institu¬ 
tion  of  higher  education  in  this  growing,  energy- 
rich  state. 

Deadline  for  applications:  April  15,  1983. 
Date  of  appointment:  August  29.  1983. 

Send  resume,  application  materials,  and  three 
letters  of  recommendation  to:  Dr.  Jack  Ravage, 
Head  of  Search  Committee,  Department  of 
Journalism  and  Telecommunication.  Box 
3904,  University  Station,  Laramie  WY  82071. 
THE  UNIVERSITY  OF  WYOMING  IS  AN 
EQUAL  OPPORTUNITY  EMPLOYER. 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ART/GRAPHICS 


MAGAZINE  FACULTY  OPENING  starting  fall  ! 
1983.  The  University  of  Kansas  School  of  Jour-  | 
nalism  seeks  an  assistant  or  associate  professor  ' 
for  a  tenure-track  vacancy  in  the  magazine  ‘ 
sequence.  Applicants  must  have  professional  ! 
experience  as  a  magazine  staff  member.  The  | 
person  selected  should  be  qualified  to  teach  an 
introductory  survey  course  in  magazine  journal-  ' 
ism.  magazine  production  and  layout,  and 
magazine  article  writing,  and  other  journalism  i 
courses.  Master's  degree  a  minimum.  Docto¬ 
rate  and  successful  teaching  experience  prefer¬ 
red.  Appointment  begins  August  15.  1983. 
Apply  by  April  15  to:  Professor  Calder  M.  Pick¬ 
ett.  School  of  Journalism,  200  Flint  Hall,  Uni-  ‘ 
versity  of  Kansas,  Lawrence  KS  66045.  An  I 
equal  opportunity/affirmative  action  employer.  | 

ASSISTANT  PROFESSOR,  tenure  track,  to  1 
teach  photojournalism  and  advertising.  Other  i 
courses  available  depending  upon  interest  and  ; 
expertise.  PhD  preferred  in  journalism,  mass  I 
communication  (print  emphasis)  or  related  1 
area.  At  least  three  years  professional  experi¬ 
ence.  Evidence  of  teaching  effectiveness, 
scholarly/creative  activity  required.  Preference 
to  person  with  student  publication  experience. 
Salary  negotiable.  Attractive  benefits  package.  ^ 
Application,  vita  and  three  letters  of  reference 
no  later  than  April  15,  1983:  John  H.  Boyd,  ' 
Search  committee  Chairperson,  Department  of  j 
Communications,  Indiana  State  University,  | 
Terre  Haute  IN  47809.  AA/EOE. _ 

DRAW  YOUR  OWN 
CONCLUSIONS 

About  the  most  effective 

medium  i 

in  the  newspaper  field!  ; 

Place  an  E&P  Classified 
and  you’ll  get  the  picture!  ; 

(212)  752-7050  I 


ADMINISTRATIVE 


CONTROLLER  with  data  processing  back¬ 
ground  and  mid-sized  daily  newspaper  experi¬ 
ence  for  fast-growing  daily  in  beach  city  on  the 
Gulf  of  Mexico  unrivaled  in  beauty  and  lifestyle. 
Attractive  benefits,  salary,  and  pension.  Full 
details  first  letter  to:  Timothy  A  O'Connor,  Pub¬ 
lisher,  Naples  Daily  News,  TO  Box  7009,  Na-  I 
pies  FL  33940. 

GENERAL  MANAGER/SALES  DIRECTOR  i 
Weekly  newspaper  in  Delray  Beach,  Florida  is 
looking  for  an  aggressive  general  manager  with 
strong  advertising  sales  and  circulation  experi¬ 
ence.  The  News  Journal  isan  established  news¬ 
paper  in  a  rapidly  growing  area  with  stronecom-  | 
petition.  If  you  are  looking  for  a  challenge,  I 
opportunity,  lots  of  work  and  also  to  live  in  a 
highly  desirable  location,  send  your  resume 
and  salary  requirements  to:  Palm  Beach  News¬ 
papers  Inc,  Personnel  Department,  TO  Drawer  i 
T,  West  Palm  Beach  FL  33402.  I 


GENERAL  MANAGER  for  group  of  Illinois 
weekly  newspapers  and  commercial  printing  i 
plant,  must  have  proven  administrative  back-  i 
ground,  the  ability  to  lead  staff  and  develop 
sales.  Knowledge  of  Web  and  sheet  fed  printing 
essential  along  with  weekly  newspaper  experi¬ 
ence.  Bright  future  for  right  individual.  Send 
resume  to  Box  5470,  Editor  &  Publisher. 


MID-SIZED  Zone  2  daily  has  outstanding 
opportunity  for  ambitious  individual  who  can 
make  significant  contributions.  Position  re¬ 
quires  experience  in  accounting  management 
and  personnel  supervision,  financial  analysis, 
budgeting  and  an  understanding  of  business 
computer  systems.  Prefer  candidate  with 
strong  educational  background  and  impressive 
industrial  record.  Excellent  starting  salary  and 
outstanding  benefit  program.  Send  salary  re¬ 
quirements  and  resume  to  Box  5416,  Editor  & 
Publisher. 


BUREAU  CHIEF 

We  need  a  seasoned  journalist  with  experience 
in  directing  reporters  to  head  our  4-member 
news  bureau  in  Monticello,  New  York,  capitolof 
the  Catskills.  Minimum  4  years  reporting/edit- 
ing  experience.  This  is  a  management-level  job 
with  good  salary  and  benefits.  Send  resume 
and  work  samples  to:  Sullivan  Bureau  Mana¬ 
ger,  Anawana  Lake  Road,  Monticello  NY 
12701. 


ADVERTISING 


ADVERTISING  SALESPERSON  needed  im¬ 
mediately.  Apply:  Allan  Evans,  Russell  Daily 
News,  Russell  KS  67665;  (913)  483-2116. 


ADVERTISING  DIRECTOR-Community- 
minded  person  able  to  sell  and  to  direct  a  staff. 
Zone  9.  8ox  5381,  Editor  &  Publisher. 


ADVERTISING  MANAGER-immediate  opening  I 
for  shirt-sleeved  sales-oriented  manager  in  ex¬ 
panding  weekly  group.  Call  Barry  Schiro;  (201) 
696-3000  or  send  resume  to:  Today  Newspap- 1 
ers,  1661  Rt  23,  Wayne  NJ  07470.  ; 

ACCOUNT  EXECUTIVE  (or  Display  Advertising  I 
Department  involves  outside  sales  of  display  | 
advertising.  Ability  to  deal  with  the  public,  able 
to  work  under  pressure  of  deadlines.  Previous 
sales  experience  with  a  daily  newspaper  prefer- 1 
red.  Salary  plus  commission.  Send  resume,  1 
Vero  Beach  (’ress-Journal,  TO  Box  1268,  Vero  I 
Beach  FL  32960,  Attention:  Sheila  Tuttle.  | 

ADVERTISING  DIRECTOR,  San  Diego,  Califor-  ! 
nia  suburban  twice-weekly  newspaper  group  I 
seeking  top  flight  ad  manager  with  proven  re¬ 
cord  of  ad  management  success  in  a  competi¬ 
tive  market.  Exciting  challenge  for  hard¬ 
working  creative  newspaper  professional  with  ; 
exceptional  sales  leadership  management  and  i 
marketing  skills.  ReplytoR.L.H.,  TOBox878,  I 
Encinitas  CA  92024.  j 


ASSISTANT  ADVERTISING  MANAGER 
Must  have  had  successful  major  account  re¬ 
sponsibility,  be  a  good  closer  and  now  want  the  , 
opportunity  to  exercise  leadership  by  helping 
others  to  achieve  success.  Competitive  market 
experience  helpful.  Excellent  compensation  , 
and  opportunity  for  advancement  with  the 
largest  suburban  weekly  group  in  Kansas  City 
MO.  Call  Paul  Stanton,  Ad  Director,  Townsend 
Communications;  (816)  454-9660,  j 

ADVERTISNG  MANAGER  or  2  with  no  place  to  : 
advance?  Here's  an  opportunity  to  run  a  grow¬ 
ing  Texas  suburban  daily  as  business  and 
advertising  manager.  You'll  be  expected  to  I 
accomplish  outstanding  results  in  a  highly  j 
competitive  area,  but  you'll  get  outstanding 
support  and  will  have  a  strong  news  product  to 
market.  You  must  be  able  to  direct  and  moti¬ 
vate  selling  staff,  must  be  creative,  imaginative 
and  ambitious.  Paper  is  part  of  a  group  with 
opportunities  for  further  advancement.  Write 
with  resume  and  salary  requirements  to  Box  i 
5510,  Editor  &  Publisher. 


MAJOR  ACCOUNT/CO-OP  j 

This  TOP  lineage.  Zone  1,  pm  daily  needs  a  ] 
TOP  person  for  the  TOP  spot  of.  .  major 
account/co-op  coordinator. 

You're  looking  good  if  you  are  a  hard  worker  with 
3  to  5  years  of  successful  newspaper  sales  ex-  ■ 
perience,  major  account  contact  and  a  working 
knowledge  of  co-op. 

Please  send  resume  or  personal  sales  presenta¬ 
tion  to:  Don  Overman,  Assistant  Advertising  [ 
Manager,  The  Telegraph,  60  Main  St,  Nashua 
NH  03061.  ! 


PUBLISHER/PRESIDENT 

To  lOOK -I- -I- -I-  I 

Zones  4,  5  and  9,  Are  you  a  heavyweight  in  the  1 
publishing/advertising  business?  Shopper  ex- 
perience?  Looking  for  a  challenge?  M^ia  con-  i 
glomerate  offers  excellent  compensation  pack¬ 
age  including  relocation,  auto,  etc.  Reply  in 
confidence  to:  GregVallone,  (213)  705-3138 
or  send  resume,  with  salary  history,  to:  7906 
Jamieson  Ave,  Reseda  CA  91335, 


RETAIL  ADVERTISING  MANAGER.  Aggressive 
self  starter  to  motivate,  lead  and  assist  staff  of 
'  8  in  competitive  central  Minnesota  market. 

’  29,000  circulation  6  day  operation  plus  com- 
I  mercial  and  USA  TODAY.  Send  resume  and 
,  cover  letter  to:  Patricia  Carolson,  Personnel 
Manager,  St  Cloud  Newspapers,  Inc,  TO  Box 
]  768,  St  Cloud  MN  56302. 

'  A  Gannett  Newspaper 

Equal  Opportunity  Employer 


I  TELEMARKETING  SALES  MANAGER 
I  Opportunity  awaits  the  person  who  has  the 
'  "hands-on"  skills  of  sales  management.  You 
will  have  a  staff  of  over  40  people,  and  full 
I  responsibility  for  the  entire  telemarketing  sales 
area.  You  will  need  to  have  a  minimum  of  5 
years  phone  sales/sales  management  experi¬ 
ence  coupled  with  a  knowledge  of  sales  plan¬ 
ning,  budgeting,  training,  and  front-end  sys¬ 
tems.  Work  for  this  myor  newspaper  publisher 
in  beautiful  suburban  Zone  2.  Salary  and  bonus 
package  commensurate  with  experience.  We 
are  the  number  1  media  and  need  a  number  1 
person  to  help  us  keep  there.  If  you  have  the 
desire  to  succeed  and  motivation  to  make 
things  happen,  send  your  resume  in  confidence 
!  to  Box  5463,  Editor  &  Publisher. 


WEST  COAST  GENERAL  MANAGER.  Well 
'  established  shopper.  Large  circulation.  Excel- 
I  lent  name  recognition.  Needs  strong  manager 
to  "run  the  show."  Please  call  Dennis  Fearing, 
I  (213)  344-7177  or  send  resume  to  Multi- 
Media  Enterprises.  7616  Lindley  Avenue.  Ste. 
9,  Reseda  CA  91335. 
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ADVERTISING  SALES  PROFESSIONAL 
Turn  your  sales  skills  into  a  stable,  well  paying 
lifetime  career  with  a  very  aggressive  Zone  6 
communications  company. 

Asa  member  of  our  longestablished  sales  force 
mu  will  receive  Advanced  Sales  Training  to 
help  you  take  advantage  of  the  unlimited  sales 
opportunities  in  this  top  50  market. 

It  you  seek  new  challenges  with  the  rewards  to 
match,  join  our  Display  Advertising  Sales  force. 
You'll  work  with  a  top-flight  staff  aided  by  a  full 
Marketing  Services  department.  You'll  enjoy 
excellent  pay,  incentives,  benefits  and  working 
conditions. 

Send  your  resume  and  salary  history  in  confi¬ 
dence  to  Box  5514,  Editor  &  Publisher. 

Equal  Opportunity  Employer  M/F 


CO-OP  ADVERTISING  MANAGER  , 

FOR  30 

NEW  YORK  TIMES  I 

SOUTHERN  NEWSPAPERS 
An  unusual  career  opportunity  for  a  man  or 
woman  to  direct  the  cooperative  advertising  . 
sales  programs  for  30  New  York  Times  fast  ^ 
growing  newspapers  in  7  Southern  states.  ; 
Group  headquarters  based  in  new  highrise  in  ' 
Atlanta  across  from  Lenox  Square  in  the  heart 
of  Guckhead.  Two-three  years  of  experience  as  . 
full  time  Co-Op  advertising  manager  essential.  ' 
Must  have  experience  in  Co-Op  sales  training  I 
and  development  of  Co-Op  advertising  through  ' 
sales  with  manufacture  and  distributor  repre-  ! 
sentatives,  who  might  serve  as  references.  Ex¬ 
tensive  travel  required.  Excellent  fringe  be-  . 
nefits.  Salary  and  bonus  commensurate  with  ' 
Co-Op  advertising  sales  experience.  Reply  to 
Judy  Shipman,  The  New  York  Times  Regional  ' 
Newspapers  ()roup.  Box  408,  Lakeland  FL  i 
33TO2  I 

THE  NEW  YORK  TIMES  COMPANY 
An  Equal  Opportunity  Employer 
M/F 


CLASSIFIED 
OUTSIDE  SALES 
MANAGER 

Here's  an  excellent  opportunity  for  an  experi-  > 
enced  individual  to  train,  motivate,  lead  and  I 
develop  a  large  team  of  outside  salespeople  on  I 
the  San  Francisco  Chronicle  and  The  San  Fran¬ 
cisco  Examiner-in  one  of  the  world's  truly  great 
cities. 

Substantial  salary  plus  MBO. 

Generous  relocation  and  benefits  package. 

Please  call  or  send  resume  to:  Paul  K.  Phillips, 
Classified  Advertising  Manager,  San  Francisco 
Newspaper  Agency,  925  Mission  St,  San  Fran¬ 
cisco  CA  94103.  (415)  777-7415. 


CLASSIFIED  MANAGER 
New  England  afternoon  daily  with  30,000 -r 
circulation  has  opening  for  promotion-oriented 
Classified  Ad  Manager.  Must  have  proven  re¬ 
cord  of  sales  management  to  train,  motivate 
and  supenrise  staff  of  five  in  good,  competitive 
market  on  Boston's  North  Shore,  VDT  experi¬ 
ence  necessary.  Potential  growth  opportunity 
based  on  performance.  Position  includes  sal- 
I  ary,  benefit  plan,  MBO  incentives.  All  replies 
1  treated  as  confidential.  Send  resume,  includ- 
I  ing  work  history  and  salary  requirements  tO: 

{  Peter  H.  Gamage,  General  Manager.  Daily 
]  Evening  Item,  PO  Box  951,  Lynn  MA  01903. 


I  DISPUY  ADVERTISING  MANAGER 
We  are  Western  New  York's  leading  daily  and 
Sunday  newspaper,  the  2 1st  largest  daily  in  the 
!  nation  and  one  of  the  fastest  growing  Sunday 
t  papers  in  the  United  States.  We  are  seeking  a 
'  proven  professional  to  take  full  responsibility 
;  for  directing  our  retail  and  general  depart- 
]  ments.  We  are  number  one  in  the  big  renaiss- 
I  ance  Buffalo  market  and  need  an  experienced 
I  leader  to  motivate  a  dedicated  sales  force. 

I  Must  be  strong  in  sales  management,  problem 
I  solving,  training  and  heavily  people  oriented. 
You  will  be  joining  a  dedicated  team  of  profes¬ 
sionals  at  one  of  the  nation's  fine  newspapers. 

^  Excellent  pay,  benefit  plan,  MBO  incentives, 

I  and  working  conditions.  Western  New  York  is  a 
desirable  place  to  live  with  surprising  economic 
I  and  cultural  advantages.  All  replies  treated  as 
I  confidential.  Send  resume  to  Clyde  Pinson, 
!  Advertising  Director,  Buffalo  News,  Box  100, 
!  One  News  Plaza.  Buffalo  NY  14240. 


i  RETAIL  ADVERTISING  MANAGER 
Seeking  aggressive  individual  with  strong  man¬ 
agement  ability  for  small  Arizona  daily  (6  day), 

'  located  in  an  expanding  growth-market.  Offer- 
I  ing  approximately  $20,000  plus  excellent 
j  company  benefits.  Send  resume  and  salary  his- 
I  tory  to  Box  5483,  Editor  &  Publisher. 


SALES  DIRECTORS,  display/classified  for 
Southern  California  daily/weekly  group.  Im¬ 
mediate  opening.  Earnings  to  $40,000 
annually.  (213)  244-1139. 


ART  DIRECTOR 

230.0(X)  West  Coast  daily  seeks  person  with 
newspaper  and  supervisorial  experience  to  run 
10-person  editorial  art  department. 

Must  understand  the  deadline  and  peculiarities 
of  a  newsroom;  be  able  to  work  effectively  with 
editors;  and  following  through  with  ideas.  Pre¬ 
fer  strength  in  design  and  layout  as  well  as  the 
use  of  color. 

An  Equal  Opportunity  Employer. 

Please  send  resume  and  salary  history  to  Box 
5446,  Editor  &  Publisher. 


THE  PHILADELPHIA  DAILY  NEWS  has  an  im¬ 
mediate  opening  for  an  editorial  artist.  We  are 
looking  for  someone  who  can  design  special 
sections,  draw  layouts,  and  produce  mechanic¬ 
al  art  (primarily  maps  and  charts).  An  ability  to 
create  spot  illustration  would  be  a  definite  plus. 
Send  resumes  and  samples  to:  Deborah  Lock. 
Graphics  Editor,  The  Philadelphia  Daily  News. 
4CKJ  N  Broad  St,  TO  Box  7788,  Philadelphia 
PA  19101. 


You  May  Take  One  Giant  Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


CIRCULATION 


CIRCULATION  MANAGER  for  12,500  daily 
and  two  weekly  Shoppers.  Must  have  strong 
promotional,  people,  and  organizational  skills. 
Send  resume  with  salam  requirements  to:  Pub¬ 
lisher,  Texas  City  Sun,  Box  2249,  Texas  City  TX 
77590. 


CIRCULATION  MANAGER  for  Zone  5  chain  of 
weeklies.  Must  have  strong  promotional  and 
supervisory  skills.  Starting  salary  up  to  20M. 
Resume  to  Box  5475,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  for  26,000  Sub¬ 
urban  Daily,  30,000  Sunday.  75,000  TMC 
product  in  competitive  metro  market.  Experi¬ 
ence  necessary  in  all  areas.  Send  resume  and 
salary  requirements  in  confidence  to:  Box 
5429,  Editor  &  Publisher. 


COUNTRY  ROADMAN 

One  of  the  largest  newspapers  in  the  United 
States  needs  an  experienced  country  roadman. 
Must  know  wholesaler  distribution  and  single 
copy  sales  thoroughly.  Excellent  salary  and 
fringes.  Car  allowance.  Only  super-experienced 
people  need  apply. 

(^11  or  write: 

Stan  Getleson 
Circulation  Manager 
New  York  Post 
210  South  Street 
New  York  NY  10002 
(212)  349-5000 


CIRCULATION  MANAGER  for  9500  daily. 
Must  be  promotion-minded,  organized  and  ex¬ 
perienced  .  Member  of  group;  6b  miles  south  of 
St.  Louis.  Contact:  John  Shields,  Box  A.  Flat 
River  MO  63601;  (314)  431-2010. 


HOME  DELIVERY  MANAGER 
6  day  a  week  PM  Knight  Ridder  newspaper 
needs  an  experienced  marketing  individual  to 
manage  our  home  delivery  departments.  Zone 
4  area.  Please  send  resume  and  salary  require¬ 
ments  to  Box  5489,  Editor  &  Publisher. 


CIRCULATION 

MANAGER 


1  San  Juan,  Puerto  Rico.  48,000 
circulation  English  language  busi¬ 
ness  weekly  tabloid  seeks  profes¬ 
sional  experienced  in  managing  a 
fulfillment  operation  with  staff  of  5 
persons  that  now  will  be  convert¬ 
ing  to  computer.  Should  be  fuHy 
j  knowledgeable  in  the  setting  up  of 
I  computer  processing,  proven 
organizational  ability,  experienced 
in  2nd  class  postal  and  BPA  reg- 
.  ulation.  A  shirt  sleeve  motivated 
i  aggressive  leader  and  self-starter. 
Must  be  fluent  in  Spanish.  Send 
resume  and  salary  history  to:  Pub¬ 
lisher,  Caribbean  Business,  Box 
6253,  Loiza  Sta.,  San  Juan,  Puerto 
i  Rico  00914. 

I  - 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CIRCULATION  SALES  MANAGER  wanted  In  | 
Zone  4.  Should  have  good  working  knowledge  I 
of  all  aspects  of  circulation.  Good  promotion  i 
possibilities  with  large  group.  Excellent  sunny  ; 
climate.  Box  5488.  Editor  &  Publisher. 


COUNTRY  ZONE  MANAGER  I 

Career  opportunity  for  a  dynamic  individual  I 
with  a  major  newspaper  group.  Experience  In 
supervision  of  district  supervisors  and  adult  I 
carriers.  Excellent  company  benefits  and  car  j 
allowance.  Beautiful  climate  in  Zone  6.  Send 
resume  and  salary  requirements  in  confidence 
to  Box  5511,  Editor  &  Publisher. _  1 


DATA  PROCESSING 


ATEX  MAINTENANCE  TECHNICIANS  j 
Person  qualified  through  complete  ATEX  i 
SCHOOLING  to  maintain  and  repair  ATEX  I 
equipment  will  find  immediate  employment  I 
with  large,  well-known  Houston  firm.  Six  (6)  '• 
months  of  on-the-job  experience  answers  ade-  I 
quately.  Work  nights  and  weekends  as  neces-  ' 
sary.  No  relocation  fee.  TOP  PAY.  PERMA¬ 
NENT  POSITION.  STATE  OF  THE  ART  SHOP.  ’ 
Good  benefits.  Send  resume  in  full  confidence 
to  Box  5505,  Editor  &  Publisher. 


PROGRAMMER/ANALYST 
Software  company  selling  turnkey  business 
systems  to  the  newspaper  industry  is  seeking 
an  experienced  programmer/analyst  to  join  our 
group  of  professionals.  Cobalt  or  Databus  ex¬ 
perience  preferred.  Please  send  resume  and 
salary  requirements  to:  Whalen  Computer  Ser¬ 
vices,  PO  Box  347,  Millbrook  NY  12545. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


EDITORIAL 


ASSISTANT  METRO  EDITOR 
Metro  daily  in  Zone  1,  seeks  editor  to  run  large  : 
local  repotting  and  editing  staff.  Candidates  ] 
should  be  top  local  editors  on  high  quality  i 
dailies.  Must  have  several  years  experience  and  | 
proven  skills  with  people  and  news.  Reply  to  j 
Box  5296,  Editor  &  Publisher.  i 


ASSISTANT  CITY  EDITOR— The  Wilkes  Barre 
Times  Leader  is  looking  for  a  new  assistant  city 
editor  who  will  be  able  to  turn  a  reporter  or 
stringer's  jumble  into  a  crisp,  readable  piece. 
He  or  she  will  be  able  to  spot  holes  in  stones 
other  editors  have  missed,  won't  mind  working 
evenings  and  will  relish  teaching  inexperienced 
correspondents.  Salary  range  $20,000-1-. 
Apply  to:  Richark  Connor,  Publisher,  The 
Times  Leader.  15  North  Mam  St,  Wilkes  Barre 
PA  18771. 


ASSISTANT  CITY  EDITOR  needed  on  fast¬ 
growing  PM  in  lively  Southwest  Florida  market. 
Prefer  metro  experience.  Send  resume,  work 
samples,  salary  expectations  to:  George  W. 
Cecil,  Executive  Editor,  Naples  Daily  News,  PO 
Box  7009,  Naples  FL  33940. 


ASSISTANT  CITY  EDITORS 
New  opportunities  exist  at  the  Fort  Lauderdale 
News  and  Sun-Sentinel  for  experienced  repor¬ 
ter  supervisors.  Major  responsibilities  include 
planning  and  directing  team  of  metro  news  re¬ 
porters  in  one  of  the  nation's  most  exciting 
competitive  markets.  We  seek  leaders  with 
strong  people:Skills.  Top  notch  editing  and 
word  skills,  creativity  and  use  of  graphics  a 
must.  Minimum  3  years  experience  supervising 
news  reporters  required.  Please  send  resume 
and  6  clips  from  the  last  6  months,  including 
projects  you  have  supervised  tO:  News  and  Sun- 
Sentinel  Company,  PO  Box  14430,  Fort 
Lauderdale  FL  33302. 


MANAGING  EDITOR—  Rapidly  expanding 
national  financial  newspaper  dealing  in  the 
low-priced  OTC  stockmarket  needs  a  top- 
notched  organized  person  experienced  in  all 
phases  of  newspaper  production.  Knowledge  of 
this  specialiazed  area  of  the  stock  market  (in¬ 
cluding  financial  contacts)  A  MUST!  Send  re¬ 
sume,  clips  and  salary  requirements  to:  Gener¬ 
al  Manager,  OTC  Stock  Exchange,  Box  22043, 
Denver  CO. 


SPORTS  COPY  EDITOR  i 

If  you're  skilled  in  polishing  copy,  closing  holes  | 
and  writing  crisp,  on-target  heads  and  have  a  | 
minimum  of  3  years  experience,  we  have  a  spot  I 
on  the  sports  desk.  We're  heavy  on  locally  pro-  ! 
duced  copy,  from  preps  to  professional  sports.  \ 
You  can  be  part  of  an  award-winning  team.  | 
Send  resume  to:  News  and  Sun-Sentinel  Com-  \ 
pany,  PO  Box  14430,  Fort  Lauderdale  FL 
33302. 


UP-AND-COMING  EDITORS 
Able,  enthusiastic,  eager  for  chance  to  grow  on  ! 
demanding  daily.  Small  paper  near  Big  Apple 
has  sophistical^  audience.  Convince  me  you  i 
can  cut  it.  Write  (please  don't  call):  Kim  Rei- 
land.  Managing  Editor,  Greenwich  Time,  20 
East  Elm  St,  Greenwich  CT  06830. 


REPORTER 

Business  reporter  for  Crain's  Chicago  Business, 
an  aggressive,  scoop-oriented  business  weekly 
focusing  exclusively  on  Chicago.  Must  have 
several  years  business  writing  experience,  in¬ 
cluding  coverage  of  business  strategies,  fi¬ 
nance,  management,  mergers,  etc.  Send  3-4 
clips.  Daily  newspaper  experience  preferred. 
Salary  in  high  20's,  excellent  benefits.  Send 
resume  to:  John  S.  Miller,  Crain's  Chicago 
Business,  740  North  Rush,  (ihicago  IL6O6II. 

EOE 


NEW  POSITION  I 

Key  editor  opportunity  on  growing  Northeast 
50,(X)0  circulation  daily  newspaper.  Several 
new  projects  underway  requiring  top  editorial 
and  management  skills.  Progressive  company  I 
with  dedicated  staff.  Good  salary,  benefits,  liv- : 
ing  area.  Super  professional  future  for  right, 
highly  qualified  person.  Write  in  confidence, 
include  salary  history.  Box  5479,  Editor  &  Pub¬ 
lisher. 


PROGRESSIVE  AM  approaching  35,000  look¬ 
ing  for  aggressive,  issue-oriented  reporter  with 
a  tral  for  people  and  the  writing  ability  to  bring 
them  to  life  in  print.  2  to  5  years  experience 
preferred.  Zone  3.  Send  resume,  clips  to  Box 
5518,  Editor  &  Publisher. 


.  CHALLENGING  MAGAZINE  POSITION  IN  I 
SOUTHWEST.  Immediate  opening,  editor,  new  | 
Sunday  marazine,  major  metropolitan  daily, 

I  Southwest.  Prerequisites:  Strong  background  ) 
'  in  high-profile  magazine  production,  staff  1 
direction  and  copy  editing.  Applicants  should  ' 
:  have  interests  in  fashion/beauty,  entertain-  \ 
j  ment/personalities,  home  furnishings,  travel.  , 
Send  samples,  resume,  salary  requirements  to  * 
*  Box  5507,  Editor  &  Publisher. 


EXPERIENCED,  innovative  slot  person  who  can 
arrange  attractive  sports  sections  using  color 
photos,  graphics.  Must  be  sharp  headline  wri¬ 
ter  and  work  well  with  people.  Send  resume, 
layout  samples  plus  references  to:  Don  Bloom, 
Sports  Editor,  Sacramento  Union,  301  Capital 
Mall,  Sacramento  CA  95812.  No  phone  calls 
please. 


1  SPORTS  REPORTER:  Entry-level  position  for  a 
10,000  PM  community  daily.  Send  writing 
,  samples  tO:  Box  S,  Manchester  Herald,  Herald 
Square,  Manchester  CT  06040. 


EDITOR/WRITER 

SPRING  magazine  is  looking  for  a  creative  high-energy  editor 
to  join  our  team  with  full  editorial  responsihilities,  including 
article  development,  freelance  assigning,  writing  features.  A 
bright,  lively  writing  style  is  important.  Magazine  experience,  a 
must.  Full  benefits,  company  fitness  center,  excellent  environ¬ 
ment.  Located  in  eastern  Pennsylvania,  a  two-hour  drive  from 
New  York  City.  Send  best  writing  samples,  resume  and  salary 
needs  to:  Emrika  Padus,  Executive  Editor,  Spring  Magazine, 
Rodale  Press,  33  East  Minor  St,  Emmaus  PA  18049.  No  tele¬ 
phone  inquiries. 

EOE 
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BUSINESS  WRITER  for  Southern  California  | 
daily.  Four  or  five  year's  experience  to  join  a  j 
six-person-and-growing  business  department 
of  250.000  circulation  daily.  Emphasis  on  ' 
aggressive  reporting,  ability  to  develop  and 
maintain  a  beat,  and  analytical  writing  style.  I 
No  place  for  beginners.  Salary  commensurate  1 
with  experience.  The  Register,  PO  Box  1 1626,  ! 

Santa  Ana  CA  92711. _ ! 

SPORTS  EDITOR  for  southeast  daily.  Candi¬ 
date  must  have  proven  leadership,  writing,  and  ! 
layout  skMs.  This  individual  will  be  expected  to 
coach  and  motivate  an  award-winning  sfrarts 
staff  to  even  greater  heights.  Send  resume, 
clips,  references  and  salary  requirements  to 

Box  5456,  Editor  &  Publisher. _ 

SOUTHERN  medium  sized  daily  newspaper 
needs  experienced  editorial  writer.  Prefer  tradi¬ 
tional  and  consenrative  orientation.  Send  full 
resume  and  clips  to  Box  5443,  Editor  &  Pub-  I 

Usher. _ 

BUSINESS  WRITER/PUBLISIST  with  7-8 
years  experience  to  fill  an  important  com-  , 
munications  post  in  the  national  headquarters  i 
of  a  major  professional  service  organization.  ] 
Must  have  good  people  skills  and  be  willing  to  j 
relocate  to  Cleveland.  Excellant  salary  and  be-  ‘ 
nefits.  Send  resumes  to:  Harold  Wolfson, 
Rubenstein,  Wolfson  &  Co,  Inc,  220  E  42  St, 

New  York  NY  10017. _ 

COPY  EDITOR— Experienced  rim  editor 
needed  for  number  2  copy  desk  position  on  i 
award-winning  afternoon  daily  in  the  heart  of  ' 
the  Rockies.  Requires  strong  language  skills,  1 
speed,  news  judgment.  Send  confidential  re-  ; 
sume,  salary  goal  and  recent  references  to:  Box  1 
5444,  Editor  i  Publisher.  ■ 

CITY  EDITOR:  If  you're  No.  2  on  the  city  desk 
and  stymied,  this  may  be  your  chance  to  be  No.  i 
1,  to  mold  an  eager  young  staff,  to  shape  the  : 
paper's  dedicated  local  coverage.  Immediate 
opening  on  The  Prince  George's  Journal 
(43,000  and  growing)  in  the  Washington  DC  i 
area  market.  We  compete  against  the  best. 
Must  have  3-5  years  on  the  city  desk  of  a  metro¬ 
politan  daily,  a  sense  of  graphics  as  well  as  : 
words,  a  desire  to  teach  writing  and  reporting.  | 
Must  be  aggressive  and  be  able  to  lead  young  ' 
staff.  We  offer  excellent  benefits.  Send  resume  i 
and  letter  telling  us  what  you've  done  and  why  > 
you're  the  one  for  us  to:  Linda  Searing,  Manag-  ! 
ing  Editor.  The  Prince  George's  Journal.  9426 
Annapolis  Rd,  Lanham  MD  20706.  | 


CITY  EDITOR 
Here's  a  chance  to  join  one  of  the  best  news-  I 
papers  of  its  size  in  the  country.  I'm  looking  for  ' 
a  strong  city  editor  to  be  my  second  in  com¬ 
mand  at  the  Kingsport  Times-News,  a  45,000  ! 
circulation,  award  winning  trendsetter  in  upper  J 
east  Tennessee.  If  you  have  the  skills,  manage-  \ 
ment  experience,  news  judgment,  drive  and  j 
determination  to  lead  our  excellent  reporting 
staff,  you'd  better  move  quickly.  The  success¬ 
ful  candidate  will  be  joining  a  newspaper  com¬ 
mitted  to  editorial  excellence  and  settling  for 
nothing  less  than  meeting  that  commitment. 
Send  resume,  work  samples,  salary  expecta¬ 
tions  to  Dennis  D.  Dible,  Managing  Editor, 
Kingsport  Times-News,  PO  Box  479,  Kingsport 
TN  37662. 

j  CITIBUSINESS,  a  local  bi-weekly  business 
I  journal  is  looking  for  an  experienced  (3-5  years) 

,  business  journalist  to  head  up  the  editorial  de- 
,  partment  in  the  Twin  Cities  market.  Send  re- 
i  sume,  writing  samples  and  salary  history  to: 

I  Citibusiness/Twincities,  100  Produce  Plaza, 
North  7th  St,  Minneapolis  MN  55403. 


CITY  EDITOR 

Growing,  high-standard  West  Texas  newspaper 
needs  city  editor  to  lead  eight-person  staff. 
Light  management  experience  fine  if  you  have 
talent  in  dealing  with  staff  and  public.  We  need 
someone  who  will  play  a  role  in  making  our 
high-quality  product  even  better.  Salary  DOE, 
excellent  benefits.  Resume  to:  Jim  Servatius, 
Editor,  The  Reporter  Telegram,  Box  1650, 
Midland  TX  797C2. 


DESK  PERSON 

Community-oriented,  award-winning  daily 
I  seeks  innovative  editor  for  desk  position.  Ex- 
I  perience  required  in  headline  writing,  editing 
and  layout.  Send  resume,  salary  requirements, 
I  story  and  layout  samples  to:  Jeanne  Hoover, 
I  Personnel,  The  Evening  Sentinel,  PO  Box  130, 
■  Carlisle  PA  17013. 


EDITOR  for  small  North  Carolina  daily.  Send 
resume,  references  and  salary  requirements  to 
Box  5468,  Editor  &  Publisher. 


ENTERTAINMENT  writer  with  strong  back¬ 
ground  in  feature  writing,  film  and  music  critic¬ 
ism  needed  for  dynamic  daily  newspaper.  Send 
resume,  clips,  and  references  to:  Personnel, 
Bryan-College  Station  Eagle,  PO  Box  3000, 
Bryan  TX  77805. 


EXPANDING  7-day  AM  m  Zone  5  seeks  assis¬ 
tant  managing  editor  who  excels  in  personnel 
supervision,  copy  editing  and  layout.  Send  let¬ 
ter.  resume  and  clips  to  Box  5496,  Editor  & 
Publisher. 


EDITOR 

Resumes  sought  from  experienced,  imagina¬ 
tive  professionals  who  wish  to  edit  an  8-10,000 
circulation  daily  newspaper  in  Wisconsin. 
Write:  John  M.  Lavine,  Publisher,  Lavine  News¬ 
paper  Group,  PO  Box  69.  Chippewa  Falls  W1 
54729. 


EDITORIAL  WRITER,  70,000  circulation  dai¬ 
ly.  Send  one  page  resume  only  to  Box  5512, 
Editor  &  Publisher. 


FEATURES  EDITOR  for  major  metropolitan 
daily  Zone  1.  Bright,  aggressive,  creative  idea 
person  with  proven  track  record  on  a  daily. 
Strong  editing  talent  and  ability  to  work  with 
rejjorters  a  must.  Knowledge  of  layouts  and 
productions  a  plus.  Must  be  well  versed  in:  TV, 
movies,  pop  culture,  theatre,  food,  fashion, 
music,  travel,  etc,  (jover  letter,  resume  and 
work  samples  to  Box  5486,  Editor  &  Publisher. 


FREELANCE  CORRESPONDENTS  sought  by 
growing  news  service  with  moderate- 
conservative  orientation.  Imagination  and  in¬ 
itiative  essential.  Send  clips  to  Box  5497,  Edi¬ 
tor  &  publisher. 


.  FEATURES/PHOTO  EDITOR  for  30,000-daily 
!  m  Upper  Midwest.  Will  supiervise  features  desk 
i  and  photo  department.  Solid  writing,  editing 
j  and  layout  experience  required.  Excellent  sal¬ 
ary  and  benefits  package  for  the  right  person. 

I  Box  5502.  Editor  &  Publisher. 

!  GENERAL  ASSIGNMENT  reporter  for  1 1,500, 
j  6-day  PM.  Qualitypaper.  Top-notch  staff.  Send 
resume  and  clips  to:  The  Herald.  PO  Box  31, 
Jasper  IN  47546. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write:  Northwest  Marketing  Li¬ 
mited,  Box  3658-J,  Lacey  WA  98503. 


'  COPY  EDITOR 

1  Major  New  York  based  public  relations  firm  has  , 
opportunityforexperienceddeskmantoeditall  | 
I  copy,  rewrite  some  feature  material.  Please  1 
send  resume  to  Box  5503,  Editor  &  Publisher,  j 


MANAGING  EDITOR 

We  are  seekingan  experienced  managing  editor 
for  our  9000  circulation  daily  newspaper.  We 
print  evenings  Monday-Friday  and  on  Sunday 
mornings.  We  have  9  people  in  our  newsroom 
and  front-end  system. 

Junction  City,  Kansas  is  120  miles  west  of 
Kansas  City  and  is  near  Milford  Lake  and  Fort 
Riley. 

Send  resume  or  call:  John  G.  Montgomery, 
Montgomery  Publications,  814  N  Washington 
St,  Junction  City  KS  66441;  (913)  762-5000. 

MANAGING  EDITOR  for  Technology  Review, 
The  Massachusetts  Institute  of  Technology's 
magazine  of  science,  engineeringand  policy  for 
semi-technical  and  professional  audiences. 
Candidates  should  have  strong  background  in 
science  and/or  technology  plus  3  to  5  years' 
iournalistic  writing  and  editing  experience. 
Magazine  background  preferred.  Please  submit 
2  copies  of  resume  along  with  writing  samples, 
referencing  job  no.  A263,  to:  MIT  Personnel 
Office,  E 19-239,  77  Massachusetts  Av,  Cam¬ 
bridge  MA  02139,  MIT  is  an  equal  opportunity/ 
affirmative  action  employer. 


i  IMMEDIATE  OPENING.  Reporter  for  nation's 
largest  daily  legal  newspaper.  Strong  back¬ 
ground  in  law  and  journalism  required.  Good 
pay  and  benefits.  Send  resume  and  clips  to: 
Editorial  Department.  Los  Angeles  Daily  Jour¬ 
nal.  210  S  Spring  St,  Los  Angeles  CA  90054. 


MANAGING  EDITOR — Zone  3  Monday  to 
Saturday  AM  of  46. 000  circulation,  staff  of  50. 
Only  creative,  expierienced  newspersons  with 
managerial  background  need  apply.  Send  re¬ 
sume  and  salary  requirements  to  Box  5412, 
Editor  &  Publisher. 


MANAGING  EDITOR  for  small  New  England 
daily.  Local  news  the  imperative.  Shirt  sleeve 
job.  Long  hours.  Demanding  editor.  Inadequ¬ 
ate  compensation.  Send  resume  and  copy  clips 
to:Ted  Holmberg,  Pawtuxat Valley Dailyfimes, 
1353  Mam  St.  West  Warwick  Rl  02893. 


MANAGING  EDITOR 

Up-state  New  York  State  daily,  part  of  expand¬ 
ing  national  group,  seeks  real  pro  for  Managing 
Editor  spot.  Staff  of  13.  Individual  must  be 
capable  of  working  with  staff  and  community. 
Box  5516,  Editor  &  Publisher. 


WIDE-AWAKE  entry  level  reporters,  feature  wri¬ 
ters.  photographers  and  copy  editors  for  aggres¬ 
sive  mid-sized  Texas  daily  which  is  rebuilding 
its  staff.  Write  Box  5460,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  March  26,  1983 


HELP  WANTED 


SPORTS  COPY  EDITOR 
If  your  layouts  and  headlines  turn  on  the  sports 
fans,  and  your  editing  skills  are  aimed  at  the 
readers  rather  than  the  writers,  we'd  like  to  talk 
to  you  at)out  joining  our  award-winning  sports 
department.  Experience  is  a  must.  Snow  us 
what  you've  done  and  what  you  want  to  do  with 
an  AM  sports  section.  Send  non-returnable 
clips,  resume,  list  of  references  and  current 
salary  in  first  letter  to:  Warren  Rogers,  Sports 
Editor,  The  Billings  Gazette,  PO  Box  2507, 
Billings  MT  59103.  EOE  M/F. 

SPORTS  EDITOR—  Our  new  sports  editor  will 
know  how  to  produce  a  well-written,  well- 
reported  sports  section.  He  or  she  will  be  crea¬ 
tive  with  graphics  and  layouts  and  will  have  a 
vision  on  better  coverage  of  community  and 
recreational  sports.  Tell  us  what  the  sports  sec- 
tion  of  the  80's  will  be.  Salary  range 
$25,000 -!■.  Apply  to:  Richard  Connor,  Pub¬ 
lisher,  The  Times  Leader,  15  North  Main  St, 
Wilkes  Barre  PA  18711. 


SMALL  SOUTHEASTERN  daily  seeks  aggres¬ 
sive  police  and  courts  reporter  immediately. 
Prefer  1  to  2  years  reporting  experience.  Send 
resume  and  news  clips  to  Box  5462,  Editor  & 
Publisher. 


POSITIONS  WANTED  I 


ADVERTISING 


DEGREED,  experienced  in  management,  train¬ 
ing,  sales,  designing  and  selling  programs. 
Want  retail  or  ad  director  position  in  college 
town  or  interesting  community.  Employed  and 
own  business  but  can  relocate  quickly;  (307) 
864-9481  evenings. 

_ CIRCULATION _ 

I  CIRCULATION  MANAGER,  small  daily,  one 
I  man  department,  25  years  experience.  Avail- 
I  able.  Box  5440,  Editor  &  Publisher. 

CIRCUUTION  MANAGER- 
I  18  years  experience  with  small  and  medium 
I  AM,  PM  dailies  and  weeklies,  shoppers,  TMC, 

I  boy  crews  and  phone  rooms.  Seeking  to  relo¬ 
cate  as  manager,  assistant  or  ?  Box  5426,  Edi- 
j  tor  &  Publisher. 

I  CIRCUUTOR 

!  Experienced,  able,  available. 

!  Box  5484,  Editor  &  Publisher. 

)  PROFESSIONAL  pirculation  manager  avail- 
I  able,  all  Zones  considered.  Salary  negotiable 
with  challenge.  Box  5445,  Editor  &  Publisher. 


_ PRESSROOM _ 

Wanted:  Experienced 
Metro  Pressforeman 
Also  Metro  Press  oper¬ 
ators  with  potential  to 
become  shift  foreman. 
Zone  2.  Send  resume  and 
salary  requirements  to: 

BOX  5491 

POSITIONS  WANTED 


ENERGETIC,  aggressive  person  seeks  position  ' 
with  newspaper  or  related  publication  as  a  news  j 
or  sports  reporter.  Extensive  campus  daily  j 
newspaper  and  broadcast  ei^rience.  Zones  1  I 
through  7  and  9.  Box  5476,  Editor  &  Publisher,  j 


COMMUNICATIONS  PROFESSIONAL  seeks 
dual  role  as  journalism-advertising  instructor 
and  university  PR/PA  director.  Box  5482,  Edi¬ 
tor  &  Publisher. 

ADMINISTRATIVE 

ATTORNEY,  experienced  in  media  law  and  I 
business  law  and  as  professional  journalist,  in¬ 
terested  in  assuming  position  as  in-house 
counsel  or  creating  cost-efficient  legal  depart¬ 
ment;  (303)  832-3397,  after  6pm  (MST).  j 

NEWSPAPER  executive  with  20  years  plus  ex¬ 
perience  in  Circulation.  Marketing,  General  I 
Management,  Publishing  of  Dailies,  Weeklies 
and  Special  Business  Publications  seeking  new 
opportunity.  Family  man  with  no  relocation 
problems.  Please  Reply  to  Box  542 1 ,  Editor  & 
Publisher. 

PUBLISHER/GENERAL  MANAGER 
Veteran  hard  worker,  top  credentials,  seeks 
leadership  role  on  daily,  top  weekly  group  or 
shopper.  Solid  company  a  must.  Will  provide 
personnel  training,  leadership,  advertising, 
marketing,  cost  control,  real  professional  with 
bottom  line.  Write  Box  5425,  Editor  &  Pub¬ 
lisher. 

SOLID  PROFESSIONAL  with  a  BSJ  and  a  busi- 
ness  degree  seeks  position  on  management 
team.  I  nave  spent  the  past  20  years  in  the 
newsroom  and  now  feel  that  it  is  time  to  move 
out  of  middle  management  into  a  high  adminis¬ 
trative  post  as  publisher  or  general  manager  of  a 
weekly,  daily  or  shopper.  I  have  experience  in 
production,  circulation  and  advertising.  Phone 
(919)  584-0122  or  write  Box  5417,  Editor  & 
Fhiblisher. 

_ ADVERTISING _ 

AD  SALES/MANAGEMENT,  daily,  Kansas. 
Oklahoma,  Texas,  adjacent  states,  18  years, 
strong  planner,  promotions,  sections,  quality. 
Don  R.  Wipf;  (319)  462-4902. 

ADVERTISING  MANAGER.  Age  44,  6  years  as 
top  salesman  with  70M  daily.  7  years  manage¬ 
ment  with  40M  paid  weekly  and  150M  shop¬ 
per.  Competitive  markets.  Excellent  training, 
motivating,  and  selling  skills.  Salary  $20's. 
paid  relocation  from  Zone  5. 


talents.  Seek  key  post  on  ABC  daily  over  | 
40,000.  Can  be  your  editor,  managing  editor,  i 
Sunday  editor  or  chief  editorial  writer.  Avail- ! 
able  now.  Box  5481,  Editor  &  Publisher. 

FORMER  SPORTS  editor-writer,  33,  16  years 
experience,  wants  to  get  back  into  business. 
Can  write,  edit,  do  layout.  Steady,  accurate, 
dependable.  Jeff  Green,  710  Cornwall.  Water¬ 
loo  lA  50702;  (319)  234-4850. 

HARDWORKING,  talented  and  experienced  re¬ 
porter  seeks  ent^  level  position  on  weekly  or 
small  daily.  Solid  background  in  news,  fea¬ 
tures,  sports,  editorials.  Any  Zone.  David  D' An¬ 
tonio,  690  (Cornell  Dr,  Santa  Clara  CA  95051; 
(408)  984-2116. 

INCISIVE  general  assignment  reporter- 

arapher  seeks  news  or  sports  spot  on  mid- 
aily,  any  Zone.  Completingyear  on  small 
Kansas  daily.  Reed  Parsell,  507  E.  13th,  Apt. 
6,  GocxHand  KS  67735.  I 

NEWS  EDITOR— top  business  publication 
wants  to  relocate  to  West  Coast.  Heavy  daily 
experience,  financial  writing.  Box  5465,  Editor 
&  Publisher. 

SEEKING  DAILY  reporting  job.  Was  Editor  of 
thrice-weekly  college  paper,  reporter  for  local 
weekly,  stringer  forlarge  daily,  intern.  Now  I'm 
I  ready  for  that  first  job.  Eager,  aggressive  and 
bright.  Any  Zone.  Howard  Saltz,  275  Helm 
Lane,  Bayshore  NY  11706;  (516)  665-3803. 

SPORTS  WRITER— deskman,  29,  with  AM-PM 
experience.  My  paper  folded  and  I  need  a  job 
badly.  Single,  can  relocate  anywhere.  I  do  qual¬ 
ity  work,  (fall,  (216)  486-2905. 

SPORTSWRITER  seeks  job  on  daily.  Experi- 
ence  includes  SEC  coverage  for  dailies,  wire. 
Was  assistant  sports  editor  of  top  school  daily; 
(615)  622-0862. 

PROFESSIONALLY  experienced  reporter  who! 
recently  became  licensed  attorney  looking  for| 
opportunity  to  put  his  education  and  experi-l 
enceto  best  use.  Good  work  habits  and  reliable! 
references.  Box  5469,  Editor  &  Publisher. 

TALENTED  insightful  columnist,  black  con¬ 
servative.  seeks  position  on  daily.  Nationally 
I  reprinted,  scores  of  letters,  suburban  and  city 
appeal.  6  years  experience  on  major  papers, 
BA.  Box  ,5509,  Editor  &  Publisher. 

I  AWARD-WINNING  sportswriter  seeks  position 
!  on  quality  daily.  Will  relocate  to  any  Zone  for 
right  position.  Box  5515,  Editor  &  Publisher. 

CHRISTIAN  SPORTS  EDITOR:  8V5  years  suc- 
cess  as  Assistant  Sports  Editor,  columnist, 
broadcaster,  PR  director,  freelancer.  Versatile. 

'  winning  track  record,  God's  blessed  me  with 
talent  to  write,  manage,  produce  for  your  daily 
j  readers.  Box  5478,  Editor  &  Publisher. 

j  PROFESSIONAL  experienced  copyeditor  and 
proofreader.  Journalism  degree,  member 
I  Periodical  Writers  Association  of  Canada 
j  (PWAC).  Reasonable,  negotiable  rates  tor  book 
:  manuscripts,  etc.  Box  5495,  Editor  &  Pub-  : 
I  Usher.  I 


POSITIONS  WANTED 


A-l  WRITER/EDITOR  with  3  years  combined  i 
major  daily  newspaper  and  national  magazine  | 
experience,  seeks  opportunity  to  fill  your  pages  I 
with  hard  edged  reporting  and  sharp  wit.  New  ' 
York  area  or  Zone  2.  Deb  Di  Gregorio,  130  i 
Union  Street,  Ridgewood  NJ  07450;  (201)  1 
445-2293. 

AGGRESSIVE  DESK  MAN — Editing,  layout, 
front-page  experience  on  small  daily,  wants 
challenge  on  quality  daily  any  Zone.  Seeks  pap¬ 
er  where  skills,  drive  appreciated.  Box  5461, 
Editor  &  Publisher. 

AWARD  WINNING  reporter  with  eight  years  ex-  \ 
perience,  mostly  on  weekly,  seeks  reporting  job 
on  metro  daily.  Any  Zone.  Box  5493,  Editor  &  i 
Publisher.  i 

_ _ _  I 

DYNAMIC,  hard-working  sportswriter  seeks  i 
daily  position  in  Zones  2  or  3.  Colorful  writing,  i 
reporting  my  strong  suits.  I'm  the  best-kept  ' 
secret  on  the  Atlantic  Coast.  Box  5477,  Editor  j 
&  Publisher. 

STUCK  IN  TEXAS  ! 

A  prize-winning  East  coast  native  is  looking  to 
come  home.  An  aggressive,  hard  worker  with 
two  years  in  at  a  6(jC000  daily  and  solid,  varied  ' 
clips.  I'm  interested  in  dailies  from  Maine  to  ' 
Florida.  Degrees  are:  English  and  Business  { 
Administration.  Send  life  jackets  to  Box  5517,  I 
Editor  &  Publisher.  j 

REPORTER  —  January  1983  J-school  grad  | 
seeks  reporting  position  with  daily-any  Zone.  I 
Winner  of  national  Sigma  Delta  Chi  and  4  state  i 
awards.  18  months  with  weekly.  Chistopher  | 
Quinn  130  Clubhouse  Dr,  Willingboro  NJ  | 
08046;  (609)877-0951.  , 

REPORTER — 31,  with  9  years  daily  experi¬ 
ence,  last  four  on  135,000  circulation  Midwest 
paper.  1 1  state  and  national  writing  awards.  ' 
masters  degree  in  journalism.  Seeks  general 
assignment  or  beat  on  metro  daily.  Box  5498,  i 
Editor  &  Publisher.  | 

REPORTER-EDITOR-PERFECTIONIST  i 
4  years'  service,  including  New  York's  Capitol. 
Looking  for  a  top  paper,  crack  editors.  Write 
Box  5439,  Editor  &  Publisher. 

ROUNDED  EXPERIENCE.  DC  AREA. 

Seek  change  after  decade  plus  in  same  job. 
Experience  includes  dailies,  magazines,  UPl, 
Hill,  newsletter,  speeches,  private  and  govern¬ 
ment  public  relations,  freelance,  some  adver¬ 
tising.  Box  5508,  Editor  &  Publisher. 

I  SPORTSWRITER,  10  years  on  daily  covering 
high  school  and  college.  Also  extensive  desk 
experience.  Anxious  to  join  hard-working  sports 
staff  on  medium  or  large  daily  in  Zone  1 ,2  or  4. 
Box  5452,  Editor  &  Publisher. 

SETTLE  FOR  THE  BEST:  Add  this  skilled  jour- 
nalist  to  your  team.  Prizewinning  Sunday 
magazine  feature  writer,  also  experienced 
medical,  municipal  affairs,  education  writer, 
copyreader.  William  G.  Delehan,  4111  North 
Mesa,  El  Paso,  Texas  79902;  (915)533- 
3986.  Southwest  or  other  dry  climate  sought. 

_ FREELANCE _ 

WANTED:  Freelance  articles  sought  on  pock- 
etknife  collection,  collectors,  lore.  Photos  also. 
Write  Box  5375,  Editor  &  Publisher. 


POSITIONS  WANTED 


FREELANCE 


BUSINESS  CONSULTANT  &  AUTHOR  of 
numerous  research  reports  and  published 
books,  seeks  co-authors  to  rewrite  consulting 
studies  and  other  reports  into  books  to  sell  to 
various  trade  and  academic  publishers.  Prim¬ 
ary  subject  areas  are  in  business,  technical 
manuals,  law,  and  popular  science.  I  will  pro¬ 
vide  the  research  report  or  other  study  as 
framework  and  complete  research  on  the  sub¬ 
ject,  but  have  no  time  to  put  into  writing  other 
books  at  this  time.  You  must  be  able  to  totally 
rewrite  the  existing  material  sufficiently  that  it 
will  not  offend  the  client  nor  appear  to  be  a  copy 
of  the  report.  I  offer  you  a  joint  by-line  and  50% 
of  any  income  derived  from  your  book.  You 
must  be  capable  of  working  on  the  project  with¬ 
out  income  until  the  book  sells  to  a  publisher, 
and  of  taking  the  risk  that  it  might  never  sell. 
Ideal  opportunity  for  a  young  writer  or  profes¬ 
sional  to  develop  a  reputation.  Replies  must 
describe  your  experience,  qualifications,  and 
time  available  to  work  on  a  project.  Box  55(X). 
Editor  &  Publisher. _ 

_ JOB  LEADS _ 

PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone.  Forest  NY  11375. 

PHOTOGRAPHER 

PHOTOJOURNALIST 
6  years  experience,  award  winner. 

David  Arndt;  (501)  863-0098. 

PHOTOJOURNAUSM 

GRADUATE  ASSISTANT 
IN  PHOTOJOURNALISM 
Will  assist  in  Photojournalism  program  while 
working  on  M  A  in  Journalism.  Stipend  plus  tui¬ 
tion  credits.  1983-84  academic  year  and  poss¬ 
ibly  beyond.  Photojournalism  experience  help¬ 
ful.  Apply  to  Dean  James  F.  Scotton,  College  of 
Journalism,  Marquette  University,  Milwaukee 
Wl  53233. 

An  Equal  Opportunity/Affirmative  Action  Em¬ 
ployer. 

PHOTOJOURNALIST  with  recent  MA  degree 
seeks  post  with  daily  newspaper.  Will  relocate. 
Call  Michael  Hall;  (317)  359-7880. 

_ PRESSROOM _ 

PRESSROOM  SUPERINTENDENT  or  produc¬ 
tion  manager— 20  years  experience  in  manage¬ 
ment.  Proven  record  of  cost  and  quality  control. 
Box  5473,  Editor  &  Publisher. 

_ PRODUCTION _ 

ASSISTANT  PRODUCTION  MANAGER 
Modern  100,000  daily  offset  newspaper  needs 
assistant  production  manager  who  can  be  ready 
to  step  into  the  top  job  in  12  to  18  months. 
Send  resume  to  Box  5471,  Editor  &  Publisher. 

PUBUC  RELATIONS 

NEWS  FEATURE  WRITER 
New  York  headquartered  public  relations  agen¬ 
cy  seeks  fast,  imaginative  news  feature  writer  to 
work  on  consumer  accounts.  Unique  opportun¬ 
ity  for  experienced  professional.  Send  resume 
to  Box  5504,  Editor  &  Publisher. 
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Coverage  of  arms  race 
stirs  debate  in  N.Y. 


By  Steve  Nash 

News  coverage  of  defense  and  arms 
control  issues  was  characterized  as 
myopic,  irrelevant  and  Pentagon- 
oriented  during  a  conference  at  New 
York  University  (March  18  and  19),  but 
the  coverage  was  stoutly  defended  as 
often  as  it  was  criticized. 

“War,  Peace  and  the  News  Media” 
conference  attended  by  about  300  jour¬ 
nalists,  students,  academics  and  poli¬ 
tical  activists,  featured  panel  discus¬ 
sions  of  how  the  media  handle  such 
topics  as  Soviet- American  diplomacy, 
the  nuclear  “freeze”  movement,  arms 
control  talks,  and  the  defense  establish¬ 
ment.  The  one-day  conference  was 
sponsored  by  New  York  University’s 
Department  of  Journalism  and  supported 
by  a  $35,(XX)  Gannett  Foundation  grant. 

The  press  was  challenged  by  Richard 
Poliak,  former  editor  of  MORE,  a  de¬ 
funct  New  York  journalism  review, 
who  argued  for  establishment  of  a 
“peace  beat.”  Because  it  involves  hu¬ 
man  survival,  he  said,  this  issue  de¬ 
serves  coverage  as  extensive  and  con¬ 
sistent  as  that  given  to  stocks,  sports, 
and  the  weather. 

“This  is  news — this  is  the  military 
industrial  complex  out  of  control,”  in 
the  U.S.  and  the  U.S.S.R.,  Poliak  said. 
“I’m  advocating  advocacy  journalism 
in  spades.  On  this  issue  journalists  car¬ 
ry  no  responsibility  whatsoever  to  the 
other  side.  The  other  side  is  suicide.” 

Several  panelists  jumped  to  the  de¬ 
fense  of  objectivity — as  a  goal  and  a 
guideline  if  not  an  absolute — and 
warned  that  the  media  would  be  trading 
credibility  for  partisanship. 

Professor  Peter  Sandman  of  Rutgers 
University  suggested  that  the  media 
stick  to  objective  reporting  of  events, 
and  that  the  “freeze”  movement  con¬ 
jure  up  “media  events”  to  attract 
coverage  as  effectively  as  the  govern¬ 
ment  does.  Sandman  is  media  coordi¬ 
nator  for  the  New  Jersey  nuclear  freeze 
campaign. 

Washington  Post  correspondent 
Michael  Getler,  who  attended  the  con¬ 
ference,  said  later  that  Poliak  is  “talk¬ 
ing  about  a  crusade.  Crusading  has  no 
place  in  journalism.  In  this  case  they 
want  the  peace  movement  on  the  front 
page  every  day  regardless  of  what  they 
say  or  do.  Next  week  it  could  be  some 
pro-nuclear  group  wanting  the  front 
page.  In  other  words,  it’s  a  very 
dangerous  idea.” 

A  paper  presented  by  professor  Wil¬ 
liam  Dorman  of  California  State  Uni¬ 
versity,  Sacramento,  charged  that 
news  coverage  of  the  Soviet  Union  is 
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dominated  by  Cold  War  stereotypes 
that  date  from  the  “Red  scare”  erajust 
after  World  War  1. 

Dorman  said  the  prospects  for  an 
open-minded  debate  on  defense  issues 
and  relations  with  the  Soviets  are 
“dim,”  because  of  the  Cold  War  bias  of 
the  mainstream  news  media.  Dorman 
stessed  that  he  has  no  sympathy  for 
Soviet  ideology  or  policies.  But,  he 
said,  the  U.S.  media  have  continued  to 
foster  an  image  of  the  U.S.S.R.  as  (in 
Khomeini’s  phrase)  a  “Great  Satan,” 
and  this  stifles  discussion  of  alternative 
views  and  strategies. 

He  criticized  coverage  of  the  acces¬ 
sion  of  Yuri  Andropov.  “Russian  in¬ 
tentions  and  behavior  continue  to  be 
painted  in  the  darkest  possible  shades, 
and  journalistic  themes  persist  in 
echoing  those  of  official 
Washington  .  .  .  labels  continue  to  be 
substituted  for  analysis,”  Dorman’s 
paper  stated.  His  conclusions  were 
based  on  a  six-week  study  of  two  news 
magazines,  three  television  networks, 
and  five  “prestige  dailies.” 

Dorman  told  the  conference  that 
American  media  hold  the  Soviets  to  a 
double  standard  on  human  rights  issues 
and  military  aggressiveness.  The  media 
interprets  U.S.  military  interventions 
generously,  and  have  a  short  memory  for 
them  and  for  human  rights  abuses  by 
U.S.  allies. 

His  views  were  rejected  by  several 
panelists.  Among  them  Patricia  Blake, 
an  associate  editor  at  Time  who,  until 
recently  wrote  most  of  the  magazine’s 
major  coverage  of  the  U.S.S.R. 

Blake  said  media  descriptions  of  the 
country  and  its  leaders  may  seem  uni¬ 
formly  unflattering,  but  that  Dorman 
had  failed  to  ask,  “Are  the  descriptions 
true?” 

Anne  Garrels,  Moscow  bureau  chief 
for  ABC  News  until  she  was  expelled 
recently,  said  that  although  the 
U.S.S.R.  is  no  longer  Stalinist,  it  is  still 
a  “brutal  police  state”  that  “lies  to  its 
own  people.”  She  cited  the  difficulties 
of  covering  the  Moscow  beat:  requests 
for  travel  or  for  interviews  with  offi¬ 
cials,  filed  each  day,  are  ignored  for 
months  or  years;  intimidation  of  the 
average  Soviet  citizen,  who  is  afraid  to 
be  interviewed  or  photographed; 
punishment  of  those  who  do  try  to 
make  contact  with  the  press;  cen¬ 
sorship  in  various  forms;  the  constant 
threat  of  reprisals,  including  expulsion, 
for  reporters  who  file  unflattering  stories. 

Stephen  Hess  of  the  Brookings  In¬ 
stitution,  author  of  the  recent  book 
“The  Washington  Reporters,”  pre¬ 
sented  a  paper  on  the  “Golden  Triang¬ 


le” — the  White  House,  Pentagon,  and 
State  Department  beats.  He  concluded 
after  several  months  of  observation  of 
reporters  at  work  that  “despite  sur¬ 
veys  that  show  mainstream  reporters 
do  not  agree  with  the  policy  thrust  of 
Ronald  Reagan  (or  other  conservative 
presidents)  .  .  .  ideology  is  not  an 
overt  factor  in  serious  reporting.” 

State  Department  reporters,  he  said, 
are  rarely  co-opted  by  their  sources, 
“an  unfound  worry  of  some  who  write 
about  the  government/press  connec¬ 
tion.” 

On  the  White  House  beat,  though  the 
government  spends  much  care  in  the 
manufacture  of  “media  events,”  Hess 
said,  reporters  “don’t  often  fall  for  the 
hype  and  the  dubious.” 

On  the  other  hand,  reporters  move  in 
and  out  of  the  White  House  beat  too 
quickly,  he  found,  so  they  are  ignorant 
of  its  history.  They  tend  to  ascribe  poli¬ 
tical  motives  to  everything  a  president 
does,  and  they  are  the  supplicants  in  a 
“rancid”  relationship  with  the  White 
House. 

State  Department  reporters,  by  con¬ 
trast,  serve  longer,  but  they  suffer  from 
“nuance  journalism,”  partly  self- 
inflicted.  This  is  “an  elaborate  tange  in 
which  sources  and  reporters  communi¬ 
cate  with  each  other  through  glances 
and  code  words,”  according  to  Hess’ 
paper.  The  risk  of  misunderstandings  is 
high,  he  warns. 

Publisher  opposes 
tax  on  local  ads 

William  J.  Pape,  publisher  of  the 
Waterbary  Republican-American, 
sounded  a  response  for  Connecticut 
newspapers  to  a  state  legislative  prop¬ 
osal  to  extend  the  state  IV2  percent 
sales  tax  to  local  advertising. 

Addressing  the  Joint  Finance  Com¬ 
mittee  at  the  state  capitol  in  Hartford, 
Pape  said  that  imposition  of  such  a  tax 
would  amount  to  “an  unmitigated  dis¬ 
aster.” 

The  tax  would  be  applied  to  all  adver¬ 
tising,  including  that  in  newspapers  and 
on  broadcasting  outlets. 

A  similar  proposed  measure  was  re¬ 
jected  in  the  1982  Connecticut  State 
Legislature. 
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Editor  &  Publisher  is  the  trade  publication  for  newspapers  and  news¬ 
papers  alone.  We  cover  the  newspaper  business  unlike  anyone  else. 

We  don’t  cross  wires  and  mix  signals.  We  don’t  pretend  to  be  the 
purve\'ors  of  total  knowledge  in  all  areas  of  media. 

Our  goal  is  to  cover  one  media  area  thoroughly  —  to  pro- 
most  complete  information  we  can  in  an 
1  editorial  environment  with  one  unihed  theme.  This  allows 
4  4  you,  the  advertiser,  to  enjoy  a  readership  of  your  advertising 

/  /hm  that  is  attuned  to  your  product. 

®  Our  readers  are  looking  for  products  that  will  enable 

them  to  do  their  jobs  more  efficiently.  TwH 

They  are  reading  your  ads  —  not  skim- 

ming  over  them.  Your  product  is  /J  \ 

advantageously  positioned  for  maxi-  if  \ 

mum  exposure.  H  !  \ 

We  respect  our  advertisers  and  our  /!  f'A 

readers,  and  we  try  to  do  the  best  job  for  V  Jy-  ^  ^ 

both  —  by  sticking  to  what  we  know  —  newspa-  j 

pers  and  telling  its  story. 


Future  Currents 


It’s  the  smallest  revolution  in  historv; 
and  one  of  the  biggest.  Ciiovering  the 
mierochip  revolution  requires  a  new 
approach. 

At  I'he  C^ommercial  Appeal,  a  full 
page  weekly  is  devoted  to  the  microchip 
and  related  technologies.  Readers 
get  a  step-by-step  introduction  to  the 
computer  with  a  layman-oriented 
column,  while  “Bytes  &  Bugs”  offers 
bite-sized  chunks  of  information  from 
the  revolution’s  front.  Lead  articles.spot- 
light  how  technology  affects  sports, 
medicine,  art  and  education — all  the 
parts  of  modern  life. 

The  page  is  called  “Future  Currents’.’ 

It’s  one  way  I'he  (commercial  .Appeal, 
which  has  developed  a  tradition  of 
responsible  coverage  in  the  Mid-South 
for  almost  150  years,  is  changing  to  serve 
its  readers  for  150  more. 
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